April 7, 1969:Our 38th Year:50¢ (=7 e

=1 B ]
SOxZ v
2z O o
mr— A
P n
0> THE BUSINESSWEEKLY OF TELEVISION AND RADIO
=S &
= e
oW 3
—m o
ﬁ:'c S £38 ‘
el o TVB reports spot-TV business soared 16% in'68. p23
= SR
A X FCC probing into phone-company ownership in CATV. p33
e i - CPB funding problems promise to create heat on Hill. p38
T ~
o o SPECIAL REPORT: Cameras are stars of NAB show. p52

DUKE ELLINGTON
BARBARA McNAIR
NOEL HARRISON
SARAH VAUGHN
THE STH DIMENSION
DIZZY GILLESPIE

GEORGE KIRBY
KAYE STEVENS
CHAD & JEREMY
THEDOODLETOWN PIPERS
RICHLITTLE
BOBBY VINTON

if these are the feature acts, can you imagine the stars?

Diego, WWJ-TV Detroit, KBTV Denver, WTVJ Miami and KGMB-

The stars: Ella Fitzgerald, Kate Smith, Al Hirt, Julie London,
TV Honolulu are just a few of the top bananas who have already

Polly Bergen, Jane Morgan, Gordon MacRae, Shirley Bassey,

The Temptations and Tony Martin! licensed “Screen Gems Presents.”
WCBS-TV New York, KTLA Los Angeles, WBBM-TV Chi- “Screen Gems Presents”"—a great color series of one-

cago, KGO-TV San Francisco, WCAU-TV Philadelphia, KMOX-TV hour taped entertainment specials produced by Jackie Barnett
St. Louis, WNAC-TV Boston, WTAE-TV Pittsburgh, KFMB-TV San and available exclusively from screen c:ms()
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$ Three Faces
e of Communism

Contact your nearest

Warner Bros.-Seven Arts sales office
for complete details and
availabilities in your market.
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Jirst with daytime women...

In the Dallas-Fort Worth market KRLD-TV
is first choice among the daytime women

viewers.

Channel 4 reaches more women per aver-
age quarter-hour, 9:00 a.m.-6:30 p.m., Mon-
day thru Friday than any other station in
the market . . . leading the 2nd station by
22.6%*.

To reach more women in the nation’s
12th ranked television market, ask your
H-R representative for further information

and availabilities.

*January 1969 ARB
TELEVISION AUDIENCE ESTIMATES

/ I Represented Nationally by “. @

KRLD'TV The Dallas Times Herald Station

) ‘ “% % CLYDE W. REMBERT, President
Tiiag gy, wO¥
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Close call

Further proof, if it was needed, of FCC
concern over diversification-of-control-
of-media issue was provided last week.
Commission split 3-to-3 on $4,400,000
transfer of kTvH(Tv) Hutchinson, Kan.,
from Minneapolis Star and Tribune Co.
to multiple owner WKy Television Sys-
tem Inc. Voting for hearing reportedly,
were Commissioners Robert T. Bartley,
Kenneth A. Cox and Nicholas John-
son. Commissioner H. Rex Lee sided
with Chairman Rosel H. Hyde and Com-
missioner Robert E. Lee. Swing vote,
then, belongs to Commissioner James J.
Wadsworth, who was absent. WKy owns
WKY-AM-Tv Oklahoma City, wTvT(TV)
Dallas-Fort Worth, wvtv(Tv) Milwau-
kee, KHTV(Tv) Houston. WKy also owns
Oklahoma City Oklahoman and Times.

Out of mothballs

CBS’s field-sequential (“spinning wheel™)
color-TV system, which didn't quite
make it in commercial broadcasting on
earth, is going to make it on moon.
Word is that National Aeronautics and
Space Administration has decided to
use field-sequential technique to send
back color-TV coverage from moon
flights this summer. Incompatibility
with present color and black-and-white
systems—big reason CBS system lost
out to one pioneered by RCA—will be
overcome by ground-based converter.
CBS Laboratories, whose Dr. Peter C.
Goldmark developed CBS system, and
Westinghouse Electric Corp. made joint
presentation to NASA some time ago
on use of Westinghouse hardware with
CBS technology, whose capability at
low light levels was said to be big
sales point.

As pilots go

Do Hollywood TV executives live and
die by how their pilots sell? Head-
rolling events of last week provide
answer. First John T. Reynolds re-
signed as president of Paramount TV.
Company, under Mr. Reynolds, devel-
oped Houseboat. Barefoot in the Park,
Holly Golightly, The Brady Bunch and
Love—American Stvle for 1969-70 sea-
son but only managed to sell last two.
Then Leonard Goldberg, ABC-TV’s
programing VP, succeeded Jackie Coop-
er as VP in charge of production for
Screen Gems, which developed Just
Good Friends. Hastings Corner, and
Under the Yum-Yum Tree but only
sold Mr. Deeds Goes to Town. Mean-
while Herbert F. Solow, who made

three pilots as new production VP for
MGM TV (Then Came Bronson, Uni-
versity Medical Center and Courtship
of Eddie's Father) and sold all three,
got promoted to theatrical-film produc-
tion chief at studio in addition to his
other responsibilities.

Hand-me-down

Where is that big three-screen, color,
remote-controlled TV console (includ-
ing sliding doors) that LBJ used to
monitor all three-networks simultane-
ously? Shortly after Richard Nixon took
over Presidency it was announced that
custom job had been removed from
Oval Room. It now reposes in office of
Herbert G. Klein, director of commu-
nications of executive branch, in execu-
tive offices building. Mr. Klein uses it
to monitor network news programing.
Set was designed for LBJ by Signal
Corps.

Not so strange alliance

There’s a report of new attempt to
shake loose that Rostow Task Force
Report on Telecommunications Man-
agement, impounded by President John-
son before he left the White House.
Former Under Secretary of State Eu-
gene V. Rostow, chairman of task force,
reportedly is being joined by FCC
Commissioner Nicholas Johnson and
Columbia Graduate School of Journal-
ism professor Fred Friendly (ex-CBS
news head) in new effort to use report
as basis for campaign to revise national
policy on communications, with partic-
ular reference to network and station
ownerships and operations.

Crushing sorrow

While other offices at FCC functioned
on normal schedules last Friday, suite
occupied by Commissioner Nicholas
Johnson and personal staff was shut
tight, with this notice posted on main
door: “In observance of the anniversary
of the death of Martin Luther King,
this office will be closed Friday, April
4." That made two days off for Mr.
Johnson and staff last week. All govern-
ment offices in Washington were closed
on monday, March 31, in morning for
President Eisenhower. But no legal holi-
day was declared on anniversary of Dr.
King’s death.

Sick call

Three very important people identified
with broadcasting are critically ill:
David Sarnoff, 78, RCA board chair-

man, at his New York home following
series of mastoid operations; Edwin
W. Craig, 76, retired chairman of Na-
tional Life and Accident Insurance Co.
and its WsM Inc., Nashville, in coma
following stroke; Robert K. Richards,
56, former administrative vice president,
National Association of Broadcasters
and one of broadcasting’s outstanding
creative writers, hospitalized with kid-
ney ailment for past several months
with gradually worsening condition.

Coordination

Ten-year project examining “your life
in the 1970’s” will begin this May on
NBC’s owner-and-operated TV stations.
Each year NBC'’s five stations (WNBC-TV
New York, wrc-Tv Washington, wkyc-
Tv Cleveland, wMaQ-Tv Chicago and
KNBC[Tv] Los Angeles) will devote all
public-affairs shows during May to
topics under that theme, starting with
overview, “The Quality of Urban Life,”
in 1969 and perhaps delving into spe-
cific problems in future. Each station
will produce its own shows, exchanging
with others if discussion is relevant to
other cities. One-hour prime-time spe-
cial, Five Cities, written and produced
by Gordon Hyatt, will be broadcast near
end of month. NBC O&O’s conducted
similar project on “crime and the com-
munity” last year.

Captive audience

Relatively new company called Tele-
Ad, based in Memphis, is selling com-
mercial time on closed-circuit television
to important advertisers in Atlanta and
Toronto with plans to expand this year
into Houston, Ottawa, Montreal and
Chicago. Operation is pegged to half-
hour sightseeing-type program with star
personality as host. Closed-circuit tele-
cast of program is beamed in major
hotels, five each in Atlanta and Toronto.
Forrest Tucker is host in U.S. city and
Austin Willis in Canadian market.
Hotels showing program get three
minutes of free time in each cycle, with
program presented 30 times daily. Be-
tween program showings current news,
weather and sports reports are tele-
vised live with commercial spots sold
to range of national and local adver-
tisers. Programs are produced, pack-
aged and promoted by Trans World
Productions Inc., Hollywood-based par-
ent company of Tele-Ad. Production is
handled like TV special, with veteran
TV crews and latest Ampex equipment.
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WTOPs
TOP TEN:

1. Vietnam

2. The New Administration
3. The Middle East
4. The Student Revolt
B. The Urban Crisis
B. The Paris Peace Talks
1. Lombardi and Williams
8. The Apollo Program
9. The Tax Squeeze
10. The Sino-Soviet Showdown

Nothing is more important or more exciting than the things that are going on in the world
today. We address ourselves to those things—and report

them to Washington—from dawn to dawn, every single day. Nlul-rﬁg_'r:ugﬁcnu"g

A Post-Newsweek Station



WeckinBrief

Annual spot-TV report from Television Bureau of Advertis-
ing shows 1968 increase of 16% in national-regional spot-
TV sales, rise of 20-22% in sales to local advertisers—both
even higher than most previous estimates. See . . .

Spot-TV soared 16% last year ... 23

FCC opens rulemaking and inquiry into implications of
telephone company ownership of CATV systems. Commis-
sion proposes no specific rules, but raises questions that
could lead to ban on telephone-CATV marriages. See . ..

FCC examines telephone firms in CATV ... 33

CATV comments on FCC's proposed cable rules accentu-
ate the negative, challenge commission’s authority to im-
plement rules. Broadcasters ask for harder CATV regula-
tion—but some want open door on cross-ownership. See...

CATV rules draw very faint praise ... 36

Long-range financing of Corp. for Public Broadcasting is
topic of upcoming Senate hearings. On tap: bill intro-
duced by Senator Magnuson that would provide $20 miltion
now and “such sums as may be necessary” later. See. ..

CPB funding problems heat up ... 38

Five-year-old, multisided battle over KRLA Pasadena,
Calif., reaches turning point as FCC examiner recom-
mends grant of facility to Voice in Pasadena Inc., one of
10 remaining applicants. See ...

At last a decision on KRLA ... 42

Stanford Research institute, hired by FCC to study land-
mobile spectrum congestion, traces problem to misman-
agement of existing space. FCC's lack of “resources for
adequate management” hurts all, SRI says. See . . .

Appraisal of land-mobile needs .. . 49

Equipment was everywhere at last month’s National Asso-
ciation of Broadcasters convention, with color-TV cameras,
lighter in weight and higher in color quality, leading the
way, according to BROADCASTING special report. See . ..

Cameras are stars of the NAB show ... 52

Solicitor general calls government, FCC “real champions”
of First Amendment in fairness argument before Supreme
Court. Broadcasters disagree, concentrate fire on fairness
rules rather than doctrine. See . ..

Fairness aired in Supreme Court ... 101

Broadcast coverage of funeral rites for former President
Eisenhower draws wide audiences, critical praise, as net-
works display individual approaches to memorial broad-
casts. See ...

New individuality in network news ... 104

Dwight Eisenhower will be remembered by broadcasters
as contributor to TV's coming of age: first President to
permit televised news conferences, first President to ad-
dress broadcasters' national convention. See . ..

lke ushered in new TV era ... 105
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Sure you love him. But do you understand him?

Do you know how long a
Senator stays in office? Or what it
takes to get a bill through Congress?

If you’re like most Americans,
you don’t.

That’s the reason for GroupW’s
new forty-part television series,

The Government Story.

These half-hour programs
explore all elements of the legislative,
executive, and judicial branches.

They explain basics like the
balance of power. Answer such
questions as what can and can’tbe
expected of the President. Dig into

issues like the influence of the

Supreme Court on American life.

And our commentators are the
very men who run the United States
government. Men like Everett
Dirksen, Mike Mansfield, John
McCormack, J. W. Fulbright, and
Melvin Laird.

The Government Story is the
brainchild of the Operation
Government Committee, a
bipartisan group of wives of
Senators, Representatives, and
government officials. Working with
them over the past two years,

GroupW has produced what we

The Government Story

think is the most thorough look at
government you’ve ever had.

It will soon be telecast on Group™W/
stations in Boston, Philadelphia,
Baltimore, Pittsburgh, and San
Francisco.

But we’re not just keeping it to
ourselves. We’re offering it to
schools and other stations
everywhere. To help everyone
know Uncle Sam better.

For what is love without
understanding,

GROUP

WESTINGHOUSE BROADCASTING COMPANY
WBZ+ WBZ-TV BOSTON - WINS NEW YORK - KYW + KYW-TV PHILADELPHIA
KOKA - KOKA-TV PITTSBURGH « WJZ-Tv BALTIMORE - WOWO FT. WAYNE
WIND CHICAGD - KPIX SAN FRANCISCO - KFWB LOS ANGELES
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Late news breaks on this page and overleaf.
Complete coverage of the week begins on page 23.

AtDeadline

FCC takes CP from WNET

FCC's push to eliminate dormant UHF
construction permits claimed major-
market victim last week. In decision
announced Friday (April 4), commis-
sion denied application by permittee of
WNET(Tv) (ch. 16) Providence, R.1,
for extension of time to construct sta-
tion. CP will be canceled.

Commission rejected permittee’s ar-
gument that it should not be required
to complete construction until local
CATV issue is resolved in hearing.
That case involves proposal of Vision
Cable Co. to carry signals of Provi-
dence stations as well as those of New
Bedford, Boston and Worcester, all
Massachusetts.

WNET originally went on air in 1954,
but went off in following year because
of heavy financial losses. Last year,
after more than decade, station got per-
mission to change facilities. When sta-
tion filed twice for extension of time to
make changes, commission demanded
oral argument.

In it’s decision commission said per-
mittee’s fear of financial loss in con-
nection with proposed CATV service
was “business judgment,” and not due
to matters beyond permittee’s control.
If UHF owners make such judgments,
commission said, “they must vacate the
channels so they are available for ap-
plications of others willing to mect
commission’s policy, set forth in its
rules, that permittees must expeditious-
ly proceed, unless prevented by causes
beyond their control.”

Decision was adopted by vote of 3-
to-1, with Commissioner Kenneth A.
Cox dissenting.

In separate action, commission re-
scheduled oral argument on 11 dormant
UHF CP’s for May 12, Argument was
originally scheduled for March 31, na-
tional day of mourning for former
President Eisenhower.

More hearings on control

Newspaper-connected applicants  re-
ceived bad news from FCC last week.
Commission designated for hearings
FM applications of Lee Enterprises, in
Billings, Mont., and Cumberland Gap
Broadcasting Co., in Middlesboro, Ky.
Issues in both involve question of con-
centration of control of mass media.

Lee Enterprises, which owns news-
papers in Billings and elsewhere, is li-
censee or permittee of WTAD-AM-FM
Quincy, Ill.; kGLo-aM-tv Mason City,
Towa; KEYC-FM-TV Mankato, Minn.;
wMDR(FM) Moline, Tll.: and KHQA-TV
Hannibal, Mo.

Cumberiand Gap Broadcasting Co.,
which is licensee of only AM in Mid-
diesboro, wMIK, is owned by publisher
of towns’ only newspaper. However,
WMIK is daytimer, and in past commis-
sion has encouraged licensees of day-
timers to apply for FM’s to provide full-
time service.

Commission decided Billings case on
4-to-2 vote, with Commissioners Rob-
ert T. Bartley, Kenneth A. Cox, Nicho-
las Johnson and H. Rex Lee in major-
ity. Chairman Rosel H. Hyde and Com-
missioner Robert E. Lee voted for
grant. In Middlesboro case, vote was
5-to-1, with Commissioner Robert E.
Lee only dissenter.

W. Va. license challenge

Group owner Reeves Broadcasting
Corp. is apparently next licensee who
will face challenge at license renewal
time. Spokesman for newly organized
group said it will file application for
channel 13 Huntington, W. Va., now
occupied by Reeves’ WHTN-Tv.

Paul Crabtree, president of Paul
Crabtree & Associates Inc., of Charles-
ton and Point Pleasant, W. Va., said on
Friday (April 4) he has petitioned FCC
to deny renewal of WHTN-TV’s license.
Commission officials said they had not
yet received protest as of Friday.

He said station has shown “callous
disregard for providing news coverage
of important events in tri-state area—
West Virginia, Ohio and Kentucky.

0. W. Myers, vice president and gen-
eral manager of Reeves, said company
had not yet received notice of Mr.
Crabtree’s protest. Huntington station,
he said, “sincerely believes” it has
served needs of area.

Mr. Crabtree also said his firm plans
to file application for channel 13 facil-
ity. Renewal date for stations in West
Virginia is Oct. 1.

Mr. Crabtree was executive assistant
to former West Virginia Governor
Hulett Smith, who left office in Janu-
ary.

Challenging firm is represented by
former secretary of state for West Vir-
ginia, Robert O. Bailey.

Mr. Crabtree said he petitioned for
denial of WHTN-TV's license because
station “is failing abjectly in broadcast-
ing programing considered to be in the
public interest.” He called his action
“air pollution measure.”

CBS, Smothers cut cord

CBS-TV has fired Smothers brothers in
culmination of latest of long series of
hassles between stars of Smothers

Brothers Comedy Hour and network
officials.

Move, announced late Friday (April
4), came few hours after CBS-TV au-
thorities indicated latest crisis had
passed with Smother’s reassurance that
they would return next season despite
earlier indications they would do so on-
ly if CBS gave them special treatment
under network’s program standards—
which CBS-TV officials said they would
not do (BROADCASTING, March 31).

Actually, there apparently was com-
munications gap, because telegram in
which Robert D. Wood, network pres-
ident, notified Smothers brothers of
decision was dated Thursday (April 3).

Cancellation is effective at start of
new season next September. Series is
carried Sundays at 9-10 p.m. EST.
Status of summer replacement, which
was to be supplied by Smothers, was not
immediately clear. Nor was that of
Glen Campbell Goodtime Hour, also
supplied by Smothers.

Mr. Wood's wire told them they had
again failed to meet regular Wednesday
deadline for delivery of Sunday-night
program in time for review and for
preview to affiliates by closed circuit.
In view of repeated instances of such
delay, he said, CBS must treat last
week’s failure as “substantial and ma-
terial breach of your obligations to us.”

In addition, he said, CBS-TV under-
stood tape for last night's (April 6)
show contained “a monologue which in
our opinion would be considered to be
irreverent and offensive by a large seg-
ment of our audience and therefore
unacceptable even if this were not the
week of the Eisenhower funeral rites
and even if Sunday were not Easter
Sunday.” Other sources said this was
reference to “comic treatment” of
church sermon by comedian David
Steinberg.

CBS planned to replay Nov. 10
1968, Smothers Brothers show Jast
night.

No decision has been reached on
what CBS will move into the Smothers’
slot next fall.

Daytimer gets full fine

FCC has fined waca Camden, S.C,
$10,000 for unauthorized presunrise
operation. Commission, in announcment
Friday (April 4), indicated licensee’s
attitude was as much factor in decision
to impose maximum fine as its actions.

Waca, daytimer licensed to Camden
Broadcasting Corp., signed on presun-
rise for entire months of February and
March, 1968, and again about May 1,

More "At Deadline” on page 10




WeeksHeadliners

Mr. Sol;;

Leonard Goldberg, VP in charge of pro-
graming for ABC-TV since 1966, ap-
pointed VP in charge of production,
Screen Gems Inc., Hollywood. He suc-
ceeds Jackie Cooper, who has resigned
to enter independent feature-film pro-
duction for parent Columbia Pictures.
Replacing Mr. Goldberg at ABC-TV is
Martin Starger, who has been VP and
national programing director since
1968. Mr. Goldberg joined ABC-TV
in 1963 after prior service with NBC-
TV and BBDO. Mr. Cooper has held
his post at SG for past five years. Mr.
Starger joined ABC-TV in 1966 as VP
in charge of programs, East Coast, and
earlier was with BBDO in New York.

Alan D. Courtney, senior VP for Four
Star International Inc., Culver City,
Calif., named to new position of ex-
ecutive VP. Norman S. Powell, VP-
production, named senior VP. Mr.
Courtney went to Four Star in January
1968. Previously, he was director of
programs for MGM-TV for two years
and programing executive for NBC

Mr. Kratky

Mr. Lee Mr. Mallison

for 17 years, leaving in 1961 when
he was head of program administration
for network. Mr. Powell, son of Four
Star co-founder, late Dick Powell, has
been with company since start of his
business career.

Herbert F. Solow, VP in charge of tele-
vision production for Mctro-Goldwyn-
Mayer Inc., Culver City, Calif., named
VP in charge of theatrical and TV pro-
duction. In assuming responsibilities in
theatrical area, Mr. Solow assumes
duties formerly handled by Clark
Ramsey, who has been appointed VP
in charge of administration in New
York. Mr. Solow joined MGM in 1967.
He had earlier held top production
posts at Desilu Productions, CBS and
NBC.

Warren J. Kratky, president of Gardner
Advertising Co., St. Louis, also named
chairman. A. Laney Lee and William
H. Mallison, general managers of cen-
tral and eastern divisions, respectively,
elected executive VP’s. (see page 32).

For other personnel changes of the week seza “Fates & Fortunes.”

it began daylight-saving time
operation, commission said, despite
notifications. Commission noted that
licensee, after receiving notice of ap-
parent liability for $10,000, did not
deny violations. Rather, it said it had
complied with directives for presunrise
authority since Aug. 17.

Waca said it felt full power, rather
than reduced power, was necessary to
discharge its “duty” to serve outlying
areas at time when they needed “special

when

announcements, and
news.”

Commission said it was “obvious”
that licensee, “with full knowledge of
the commission's requirements, deliber-
ately chose to violate the terms of its
license.” It said waca’s efforts to justify
“flagrant violations” by stating “reduced
power would ‘break listener habits in
the fringe areas’ are indicative of the
licensee’s attitude toward the commis-
sion’s authority.”

encouragement

New pitch for record fees

Revised performers’-rights amendment
to pending copyright legislation was
submitted in Senate just before Easter
recess by Senator Harrison Williams Jr.
(D-N.J.). Measure is simplified version
of amendment sought by recording art-
ists he offered in last Congress.

Spelled out in new draft are terms
broadcasters would have to pay artists
and recording firms for airplay of rec-
ords. In general, stations would ante in
“3.5% of net receipts from sponsors”
—same as blanket license fee presently
paid to composers and publishers under
existing copyright law.

Lower “pro rata” license would be
available for stations using fewer than
average number of records in program-
ing, such as talk or all-news formats.
Small stations with less than $25,000
annual revenues would be exempt.

License fees would be collected and
distributed by Register of Copyrights,
using computerized monitoring system
based on off-air inaudible signals
pressed into records.

Justice backs appellate view

Justice Department has urged Supreme
Court not to review appellate-court
decision affirming FCC's ruling that
fairness doctrine applies to cigarette
advertising.

Justice supported court’s conclusion
that First Amendment (and public in-
terest generally) are served by attempt
to ‘“redress the balance” in debate
over smoking and health.

More CATYV for CBS

CBS has acquired Clear View Cable
System Inc. and Marin Cable Television
Inc., both in Marin county, Calif., it was
announced Friday (April 4) (BROAD-
CASTING, Dec. 23, 1968).

CBS bought these systems, which
serve total of 7,500 subscribers, for 51,-
510 shares of common stock. Trans-
action is estimated at $2.5 million.

CBS also has filed registration with
Securities and Exchange Commission
regarding contemplated purchase of
Tele-Vue Systems Inc. and subsidiaries,
which have CATV holdings in Cali-
fornia and state of Washington (see
page 109).

Loomis gets approval

Nomination of Henry Loomis as
deputy director of U. S. Information
Agency has been confirmed by Senate
(“Closed Circuit,” March 10). Mr.
Loomis served as director of Voice of
America, 1958-65; was deputy com-
missioner of education in Department
of Health, Education and Welfare,
1966, and worked with Nixon campaign
last year.

10
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A NEW SWITCH ON REGIONAL the news, fast. Without waiting for a re-
NEWS: You'll find itinevery AP bureau  gional split. And without missing a single
throughout the country: a new and exclu-  item of national news.
sive electronic device that does a vital job So if you're an AP member (and there
for every AP member. Every time we are now 3,000 of them in broadcasting)
switch it on, we switch you ahead of your remember, just the flip of an AP switch
competition with faster regional news. gives you a regional competitive edge
When a regional bulletin reaches that no other news service can deliver. If
your Associated Press bureau, flip goes you aren’t an AP member, maybe you'd
the switch and AP electronics isin action.  better pull a switch of your own. Contact
It breaks into the national tape, then your nearest Associated Press representa-
stores the incominginformation. (Instead tive for further details. Or call Bob Eun-
of letting it go by.) And when the regional son at AP headquarters: 50 Rockefeller
item is over, the national tape picks up Plaza, New York, New York 10020. (212)
right where it left off. That way you get all PL/111l. THE ASSOCIATED PRESS

FOR AP MEMBERS
ONLY:




Your Blair Man Knows . . .

ANOTHER MULTI-MILLION DOLLAR Hous-
ing Devel is scheduled for Springl
The Sanford Construction Company
Cleveland reports their 364 acre site
project in the outskirts of Wheeling will
get underway as soon as weather permits.
The new project will offer 220 one-family
homes, a highrise apartment building,
townhouse-type apartment, another apart-
ment complex and streets, lakes and rec-
reational areas that will overloock a four
million dollar enclosed shopping center.
As the forward-moving pace of the
Wheeling-Steubenville area quickens, the
thrilling NEW Central Seven headquarters
of WTRF-TV and WTRF-STEREO reports oll
the excitement to an active, building-buy-
ing and avid TV audience. Are you rocl-
ing this crowd?

BLAIR TELEVISION

Representiative for

WTRF-TV

Color Channel 7-NBC
Wheeling, West Virginia

Your old QRK
TURNTABLE
Is worth $§(%
against the purchase
of a new QRK-12C,
12 Custom Turntable

contact your local QRK

distributor, your CCA

representative, or the
QRK Plant

ELECTRONIC

PRODUCTS

1568 M. SIERRA VISTA

FRESMD, CALIFORNIA
oF

JRPORATION

Datehook

A calendar of important meetings and events

in the field of communications

April

April 7 — Deadline for comments on FCC’s
proposal to permit logging at remote control
point of phase indications of currents in an-
tenna towers, and to ease requirements for
logging of meter indications at the trans-
mitter.

April  T—Annual stockholders meeting,
Ameco Inc. Westwood Ho hotel, Phoenix.
Aprll T7-9 — Annual cablecasting seminar
sponsored by National Cable TV Association.
Hotel Utah, Salt Lake City.

April 9—First annual sales seminar, WBNS-
TV Columbus, Ohlo. Columbus Athletic
Club.

April 9—Annual meeting, Educational Tele-
vision BStations division, National Assecia-
tien of Educational Broadcasters. Speaker:
John W. Macy Jr., president of Corp. for
Public Broadcasting, Waldorf Astoria hotel,
New York.

Aprll 9-11—Annual National Educational
Television affiliates meeting. Waldorf
torla, New York,

April 10 — Annual stockholders meeting,
Avco Corp. WLWC(TV) Columbus, Ohio.
April 11 — Radio day newsmaker luncheon,
International Radio and Television Society.
Waldorf-Astoria hotel, New York.

April 11-12 Meetlng of Louisiana Associa-
tion of Broadcasters, Lafayette.

April 11-12—First annual springtime confer-
ence, Cable Television Association of New
England. Viking hotel, Newport, R. 1.

April 11-12—8igme Delta Ché reglon 4 con-
ference, Northern Illinois University, De-
Kalb, Il

April 11-12—Sigma Delta Chi region 4 con-
ference. Ohlo University, Athens.

April 11-12—8Sigma Delta Chi region 9 con-
ference. Salt Lake City, Utah.

April 11-19 — Second annual journalism
week, Ohio University. Speakers Include
Wes Gallagher, general manager, AP; Os-
borne Elliot, editor of Newsweek; John
Chancellor, NBC News; Margaret Bourke-
White, Life photographer, and William B.
Arthur, Look editor. Athens, Ohio.

April 12—Annual meeting of Georgia AP
Broadcasters Association. White House
Motor Inn, Atlanta.

April 12-18—International television pro-
gram market, M/P-TV. Palais de Festivals,
Cannes, France.

April 12 — Annual meeting, awards banquet
and news clinic, Georgia AP Broadcasters
Association. Atlanta.

April 13-14—Spring board meeting and broad-
casting day, Florida Association of Broad-
casters. University of Florlda, Gainesville.

April 13-16 Instltute on princlples of su-
pervisory management, Natfonal Association
of Bducalional Broadcasters. Sheraton-Chi-
cago hotel, Chicago.

April 14—Radio Advertising Bureau reglonal
sales clinic. Sheraton-Cadiliac hotel, Detroit.

April 14—New deadline for reply comments
on FCC’s proposal to provide for carriage of
subscription-television signals by CATV sys-
tems. Previous deadline was April 3,

April 15— Annual shareholders meeting,
Plough Inc. Memphis.

April 15—Radio Advertising Bureau regional
sales clinic. Sheraton hotel, Philadelphia,

April 16—Annual stockholders meeting.
General Telephone & Electronics Corp. Long
Beach, Calif.

April 16—Congressional reception and din-
ner and gold medal presentation of Penn-
sylvania Association of Broadcasters. Shera-
ton-Park hotel, Washington.

April 16-18—Meeting of Texas CATV Associ-
ation. Marriott hotel, Dallas.

April 16-25—Nineteenth annual meeting of
the International Film, TV Filn and Docu-
mentary Market. MIFED Is an international
center where feature, TV, documentary films
are traded by participants on a worldwide
scale. Milan, Italy.

mApril 17—New deadline for comments on
FCC’s proposal that would provide for type
approval of phase moniters; require that a
type-approved phase monitor be installed at
the transmitter of each station operating
with a directional antenna, and specify
maximum permissible phase deviations.

April 17—New deadline for comments on
FCC’s proposed rulemaking concerning es-
tablishment of FM translator and FM booster
services. Previous deadline was Feb. 17.

April 17—Deadline for reply comments on
FCC’s proposal to permit logging at remote
control point of phase indications of currents
in antenna towers, and to ease requirements
for logging of meter indications at trans-
mitter.

April 17—Radio Advertising Bureau regional
sales clinic. Somerset hotel, Boston.

April 17 — Annual stockholders meeting,
Time Inc. New York.

April 17—Deadline for reply comments on
FCC’s proposal that would provide for type
approval of phase monitors; require that a
type-approved phase monitor be Installed
at the transmitter of each station operating
with a directional antenna, and specify maxi-
mum permissible phase deviations.

April 17-18—Nineteenth annua! Broedcast
Inquiry Conference, Jack Tar hotel and
San Francisco State College, San Francisco.

Aprli 17-19—Annual spring meeting of Ore-
gon Association of Broadcasters. Dunes
motel, Lincoln City.

April 17-19 — International Radio & Tele-
vision Society college conference. Hotel Com-
modore, New York.

April 18—Radio Advertising Bureau reglonal
clinie, Sheraton Motor Inn, Buffalo, N. Y.
April 18-19—Sigma Delta Chi region 7 con-
ference, Kansas City, Mo.

April 18-20—S8igma Delta Chi region 11 con-
ference. Sacramento, Callf.

April 19 — S8igma Delta Chi region 10 con-
ference. Seattle, Wash.

April 19 — Annual meeting, seminar and
awards banquet, Alab AP Broadcasters
Assoctation. Annlston.

April 20-25—Annual technical conference,
Society of Motion Picture and Television

Engineers, Fontalnebleau hotel, Miami
Beach.
April 21—Annual meeting, AP. Speaker:

Secretary of State Willlam P. Rogers. Wal-
dorf-Astoria hotel, New York.

April 21-23—Annual National Association of
Broadcasters state Dresidents and executive
secretaries conference. Washington.

April 21-25 — Ninth annual TV newsfilm
workshop, co-sponsored by National Press
Photographers Association, University of
Oklahoma, and Department of Defense.
Center for Continuing Education, Norman,
Okla.

April 21-24—Convention of American News-
paper Publishers Association. Waldorf-As-
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Now we've
enhanced
the enhancer!

The new CBS Laboratories’ Mark Il Image Enhancer
~with “crispened comb filter’— delivers spectacular
picture clarity. You have to see it to believe it.

The new Mark Il is the finest yet! It provides truly
effective enhancing of both vertical and horizontal
detail.

A remarkable new CBS Laboratories’ innovation,
“‘crispened comb filter”” separates chrominance
signals from luminance signals — to permit lumi-
nance enhancing without chrominance signal dis-
tortion. No degrading of color quality.

What's more — the exclusive ‘‘crispening” tech-
nique works like an electronic retoucher . . . elimi-~

PROFESSIONAL

nates unwanted noise . . . preserves picture detail
enhancement.

Results? Spectacular! Details are sharper. Colors
are cleaner. Pictures have unbelievable clarity.

Amazingly ehough — the Mark Il costs less than
first generation models. Models for all cameras and
NTSC program line.

You have to see it to believe it. Write us for a
demonstration. Or better yet, call us collect:
203-327-2000.

PRODUCTS
% LABORATORIES

Stamford, Connecticut 06905
A Division of Columbia Broadcasting System, Inc.
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“Mothers-in-Law
| are now available

,77

N for stripping’




No kidding—and what beautiful figures for the only new

comedy series available next season. It comes off the network

a winner, at the very peak of its popularity with a 20.7 rating

and a 30.0 share* ranking 31st of all network programs. In market
after market, it topped its prime time competition, not only

in rating points, but even more significantly in total audience

with an amazing viewers-per-set performance and dramatic,
provable strength with women 18-34. For all the facts and
beautiful figures, contact your U.A. TV sales representative or

call us in New York, 212 Clrcle 5-6000.

The Mothers-in-Law

in Glorious Color distributed by
United Arhists
Television '1 r
Entertainment from

Transamerica Corporation

“NATIONAL NIELSON TV RANKING 2 WEEKS ENDING MARCH 9, 1969




BROADCASTING PUBLICATIONS INC.

Sol Taishoff, president; Lawrence B,
Taishoff, executive vice president and
secretarv, Maury Long, vice president;
idwin H, James, vice president; B. T.
Taishoff, treasurer; Irving C. Miller,
comptroller; Joanne T. Cowan, assistant
treasurer.

TELEVISION

Executive and publication headquarters:

BROADCASTING-TELECASTING building,

1735 DeSales Street, N.W., Washington,
20036. Phone: 202-638-1022

Snl Talshorf editor and publisher.

Lawrence B, Taishoff, executive VP.

EDITORIAL

Edwin H. James, vice president and
executive editor.

Rufus Crater, editorial director

{New York).

Art King, mannging editor.

Frederick M. Fitzgerald, Earl B
Abrams, Leonard Zeidenberg, Sherm
Brodey, F. Martin Kuhn, senior editors.
Joseph A. Esser Robert A, Malone,
associate editor:

Alan Steele Jarvis. Mehrl Martin, Tim-
othy M. McLean, Steve Millard. Jeffrey
Olson, Sue M, Tropin. staff writ ers
Kate Lon Mary Ann Patterson.
editorial asststants Gladys L. Hall.
secretary to the editor and publisher.
Erwin Ephron (vice president. director
of media, Papert, Koenig, Lois)
research adviser.

SALES

Maury Long vice president-
% eneral manager.

d Sellers. SBouthern sales manager;
George L. Dant. production manager;
Harry Stevens, traffic manager; Bob
Sandor, assistant production-trafic
manager; Molly Dwyer, classified
advertising; Dorothy Coll, advertising
assistant; Patricia Wismer, secretary
to the vice president, sales.

CIRCULATION

David N. Whitcontbe, circulation
director.

Richard B. Kinsey, subscription man-
ager; Michael Carrig, Wiiliam Criger,
Diane Johnson, Kwentin Keenan. Jean
Powers, Suzanne Schmidt, Arbenia
Williams.

BUSINESS

Irving C. Miller comptroller.
Sheila Thacker; Kathleen Stanley,
secretary to the executive vice president.

BUREAUS

New York: 444 Madison Avenue, 10022,
Phone. 212-755-0610.

Rufus Crater, editorial director; David
Berlyn, Rocco Famighetti, senior editors.
Walter Troy Spencer, associale editor;
Hazel Hardy. Caroline H. Mcyer, Linda
Strongin, staff writers.

Warren W. Middleton, sales manager,
Eieanor R. Manning, institutional
sales manager; Greg Masefield,

Eastern sales manager; Frank Chizzint
advertising representative; Laura D.
Grupinski, Renee Aquilino, Harriette
Welnberg. advertising assistants.

Chicago: 360 North Michigan Avenue,
60601. Phone: 312-236-4115.

lLawrence Christopher, senior editor.
David J. Bailey, Midwest sales manager.
Rose Adragna, assistant.

Hollywood : 1680 North Vlne Street,
90028. Phone:: 213-463-314

Morris Gelman, senior GdItOT

Bill Merritt, Western sales manager.
Sandra Klausner, assistant.

|
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e |
BroApcasTING* Magazine was founded in ]
1931 by Broadcasting Publications, Ine.,
using the title BroapcasTiNg*—The |
News Magazine of the Fifth Estate. i
Broadcasting Advertising® was acquired

in 1932. Broadcast Reporter In 1933,
Telecast* in 1953 and Television* in

1961. Broadcasting-Telecasting* was
introduced In 1946.

*Reg. U.S. Patent Office
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toria hotel, New York.

April 22 — Anual stockholders meeting,
Zenith Radio Corp. Chicago.

April 22—Marketing conference, Premium
Advertising Association of America. Hotel
Americana, New York.

April 22—Foote, Cone & Belding annual
stockholders meeting to elect dlrectors and
to vote on qualified stock-option plan. Hotel
Commodore, New York.

sApril 24-28—Management seminar, Inter-
market Association of Advertising Agencies.
G. Maxwell Ule, consultant to Milwaukee
Advertising Laboratory, Nassau Beach hotel,
Nassau, Bahamas.

April 24—Annual stockholders meeting,
Transamerica Corp. Mark Hopkins hotel, San
Francisco.

April 24—Annual stockholders meeting.
Trans-Lux Corp. New York.

April 24-25—Annual meeting of American
Association of Advertising Agencies. The
Greenbrier, White Sulphur Springs, W, Va,

April 24-28—Fifth semlannual management
conferetice for members of Intermarket As-
sociation of Advertising Agencies. Nassau
Beach hotel. Nassau, Bahamas.

April 24-May 1—Ninth International tele-
vision contest, ‘‘Golden Rose of Mon-
treux.”” of European Broadcasting Union.

Montreux. Switzerland.

April 25—New deadllne for comments on
FCC’s proposed rulemaking that would au-
thorize remote<control operation of VHF
stations. Previous deadline was March 28.
April 25-26 — Sigma Delta Chi region 6 con-
ference. Minneapolis, Minn.

April 28—Annual stockholders meeting,
Wometco Enterprises Inc. Mlami Beach, Fla.
April 28-30—~Annual meeting, Canadian As-
sociation of Broadcasters. MacDonald and
Lacombe hotels. Edmonton, Alberta.

Aprll 29-May 2—Twenty-sixth annual nation-
al convention. Alpha Epsilon Rho. Speakers
Include Gordon Mclendon, president. the
McLendon Stations: Harold Niven, vice pres-
ident-planning and development, Natlonal
Assoclation of Broadcasters: Clark George,
president. CBS Radlo: Miles David, presi-
dent. Radio Advertising Bureau. and Marcus
Cohn. Washington attorney. Statler Hilton
hotel. Detroit.

sApril 30—New deadline for comments on
two FCC proposed rules that would permit
sharing of UHF channels 1420 with land-
mobiie radio, and would authorize additional
land-mobile frequency space in 806-960 mc
band. Previous deadline was March 31.
April 30-May 1—Meecting of National As-
sociation  of Broadcasters television code
board. NAB headquarters, Washington.
April 30-May 4—Eighteenth annual national

convention of American  Women {n Radfo
and Television. Shamrock Hilton, Houston.

May

aMay 1 — Annual shareholders meeting,
Scripps-Howard Broadcasting Co. WCPO-TV
Cinctnnati.

May 1—Symposium of ‘“‘The Reardon Re-
port and the News Medla,” Massachusetts
Bar-Press Committee and Boston Unfversily.
School of Law, Boston University, Boston.

sMay 1-2—Spring meeting, Washington State
Association of Broadcasters. Robert Cahlll,
FCC. North Shore Convention Center and
Motor hotel, Coeur d’Alene, Idaho.

May 1-3 — Meeting of Pennsylvania AP
Broadcasters Association. Allenberry, Boll-
ing Springs, Pa.

May 2—New deadline for reply comments
on those portions of FCC’s proposed CATV
rules dealing with Questions of program
origination and diversification. New deadline
for reply comments on other portions or
rules is July 2.

May 2—New deadline for comments on all
portlons of FCC’s proposed CATV rules,
except those dealing with program origina-
tion and diversification, for which new dead-
line Is April 2.

May 2-3—S8igma Delta Chi region 3 confer-
ence. Memphis.

May 2-4—8igma Delta Chi region 8 confer-
ence. Lubbock, Tex.

May 3—Annual dinner of White House Cor-
respondents Association. Washington Hilton
hotel, Washington.

May 4-9—Advanced advertising management
seminar of Association of National Adver-
tisers. Gurney's Inn, Montauk, N, Y,

May 5—New dcadline for reply comments
on FCC’s proposed rulemaking concerning
establishment of FM translator and FM
booster services. Previous deadline was
March 3

May 5—Annual stockholders meeting, Wo-
metco Enterprises Inc. Stockholders will vote
on increasing company's stock from 6 mil-
lion to 12 million shares, a portion of which
will provide for a three-for-two stock split.
Byron Theater, Miami Beach, Fla.

May 57 — Spring conventlon, Kentucky
Broadcasters Association. Sheraton Seelbach
hotel, Louisville, Ky.
sMay 6—Deadline for comments on FCC’s
proposal to ban cigarette advertising on
radio and television.

May 6-8—Annual spring meeting of Illinois
Broadcasters Association. St. Nicholas ho-
tel, Springfield.

May 7-8—Annual spring meeting, Pennsyl-
vania Community Antenna Television As-
sociation. Allentown, Pa,

May 7-9—Regional conference co-sponsored
by National Association of Educational
Broadcasters and Southern Educational Com-
munications Association. Dedication of Ken-
tucky ETV Network. Phoenix hotel, Lexing-
ton, Ky.

May 8—Spring meeting, Connecticut Broad-
casters Association. Wesleyan University,
Middletown.

May 8-10—Annual convention, Kansas Associ-
ation of Radio Broadcasters. Statler-Hilton
Inn, Salina.

sMay 9—New dcadline for reply comments
on FCC’s proposed rulemaking that would
authorize remote-control operation of VH
stations. Previous deadline was April 11.
sMay 9-10—Annual meeting, Virginia AP
Broadcasters Association. Mariner Motor Inn,
Virginia Beach, Va.

May 9-10 — Sigma Delta Chi distinguished
service awards banquet and region 1 con-
ference. Rochester, N, Y,

May 11-13—Spring meeting of Pennsyivania
Association of Broadcasters. Hershey motel,
Hershey.

May 13—Annual meeting and performer’s
award luncheon, International Radio and
Television Society. Waldorf-Astoria, New
York.

May 13—Radlo Day luncheon meeting, Ad-
vertising Club of Metropolitan Washington.
Hotel America, Washington.

sMay 15—Annual spring manager’'s meeting,
New Jersey Broadcasters Association. Rut-
gers University, New Brunswick.

May 15-16—Annual spring convention, Ohio
Association of Broadcasters. Imperial House
South, Dayton.

sMay 16-17—Annual meeting, United Press
International Broadcasters Association of
Alab and Mississippi. Peter S. Willett,
broadcast services, UPI. Ramada Inn, Tusca-
loosa, Ala.

May 16-17—Spring meeting of Jowa Broad-
casters Association. Hollday Motor Lodge,
Clear Lake.

aMay 19—New deadline for reply comments
on FCC’s proposal that would provide for
type approval of phase monitors; require
that a type-approved Phase monitor be in-
stalled at the transmitter of each station
operating with a directional antenna, and
specify maximum permissible phase devia-
tions.

May 19—Radio Advertising Bureau reglonal
sales clinic. Sheraton-Ritz hotel, Minneapolis.

May 19-21—Annual Idea Bank convention
(promotions). Holiday Inn, Pottstown, Pa.
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penMike

Charges prejudging

EpiToR: I was appalled by the letter in
“Open Mike” March 24 telling how
wcky Cincinnati began a campaign to
keep the Doors musical group from per-
forming there.

By taking such action before the
group has been convicted of charges
of lewd conduct, indecency, profanity
and drunkenness, wWCKY has taken unto
itself the roles of prosecutor, judge and
jury. To act on allegations, but not con-
victions, is to make a mockery of our
judicial system. ~—Kenneth R.
Kurtz, news director, WANE-TV Fort
Wayne, Ind.

Refocus on fall forecast

Epitor: I would like to correct two
errors in the forecast charts accompany-
ing the article on the TV Stations Inc.
breakfast meeting, held during the
National Association of Broadcasters
convention (BROADCASTING, March 31).

We predicted a 38 share for the first
half hour of Bonanza on Sunday night,
rather than the 30 share reproduced in
the chart. We also forecast a 36 share
for the second half hour of Hawaii 5-0

on Wednesday night, not a 35.—Don
Menchel, vice president, TV Stations
Inc., New York.

Epitor: 1 missed the Herb Jacobs-
TV Stations Inc. meeting and I'm
sorry I did because, according to those
who attended, NBC was projected to
be the winner in the upcoming season.

BROADCASTING’s report of the meet-
ing, however, said "'Mr. Jacobs looked
for CBS to win the ratings race next
year with 23 firsts in half-hour seg-
ments. . .”

Any handicapper knows you wouldn’t
pit horses against hounds. On that basis,
how could BROADCASTING use half-hours
to place CBS first in a “ratings race.”
Herb Jacobs gave NBC the nod on a
rating basis—19.9 to 19.8. Somehow,
this didn't make your story.—Gene
Walsh, director, program publicity,
NBC, New York.

(The extremely tight prime-time race, pre-
dicted by Mr. Jacobs, did call for NBC to
come up a 19.9 to 19.8 Nlielsen rating vietor
in the fourth quarter and for CBS to turn
up with 23 half hour wins to 22 for NBC.)

Howard autonomy clarified

EpiTor: 1 would like to clarify one
point about my recent elevation (BrRoap-

CASTING, March 17), and would very
much appreciate it if you would print
the following:

The Bernard Howard Co. is a com-
pletely autonomous unit of Sonderling
Broadcasting Corp. and will continue to
function as it has in the past with
Bernard Howard as president answer-
ing only and directly to the board of
directors.—Alan Henry, executive vice
president,Sonderling Broadcasting Corp.,
New York.

The opposite effect

EprTor: 1 agree with Harlan Oakes [in
“Open Mike” March 24] that it seems
rather silly to propose legislation which
would prohibit advertising of tobacco
products by the broadcast media while
thinking nothing about the effects of
alcoholic beverages, which are advertised
freely and which contribute to far more
deaths, suffering and misery.

But I would like to correct his use of
the word “stimulant.” Nicotine and al-
cohol are depressants, not stimulants.—
Private First Class Bruce H. Campbell,
broadcast specialist, Fort George G.
Meade, Md.

The man who gets this job will reach
the greatest 18-34 TV audience in the
top market in the country. Is it you?

One of the great TV opportunities is here. The man we
pick to host a 90 minute show aimed at the 18-34 youth
market will be a star. May not be now, but by the time the
massive promotional campaign that is our trademark goes
to work, he’s certain to be.

The man we want comes from within the age group he's
going to reach. He knows current youth music, fashions,
preoccupations, attitudes. He's articulate but not pomp-
ous; warm but not syrupy. He may now be a singer, a disc-
jockey, an actor, an announcer, or host of exactly this kind
of show in a smaller market.

Our time is limited, so do your best to tell us why you're
our man. Kinescopes, tapes and resumes will not be re-
turned, so please don't send originals.

D-60

Broadcasting Magazine
1735 De Sales Street, N.W.
Washington, D.C. 20036
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M””Wﬂ”” from Ray Freedman, Stern, Walters & Simmons Inc., Chicago

A special car spawns special sales

The 47 dealers composing the Chicago-
land Oldsmobile Dealers/Advertising
Association have just successfully com-
pleted a daring merchandising gambit,
using broadcast media heavily, which
increased the sales of Oldsmobiles in
this area in January and February by
about 47% over sales in the compara-
ble two months of 1968.

The campaign—built around a spe-
cial GMO car (from "The Gallant
Men of OId” unbrella merchandising
theme) tailored for the big Chicago
market—reversed a seasonal trend
which had seen Oldsmobile winter sales
lag even behind most other cars during
this period. The new car market in the
Midwest traditionally opens up around
March 1.

The program was initiated in July
1968 at a committee meeting of the
dealer’s association and our group at
Stern, Walters & Simmons, which han-
dles the local dealer account. Our plans
were completed in October. A visit to
the Oldsmobile factory in Lansing,
Mich., early in November buttoned up
the project. A goal of 5,100 sales of all
Oldsmobile models was set for the two-
month period—an increase of 25% over
sales for the same period in 1968.

The actual increase in car sales
through January was 43.8% and for
the two months, 47%. Olds for many
years averaged 7% of the market in its
price class in Chicago. In 1968 it
moved up to 10% of the market. In
1969 Old’s share may go to 12%.

More than 6,000 new Oldsmobiles
were sold retail in January and Febru-
ary in Chicagoland. Chicago is Olds-
mobile’s biggest retail market and, in-
cidentally, General Motors’ largest mar-
ket in the world.

The Chicago dealers allotted $150,-
000 for advertising—70% for television
and 30% for radio. A campaign of
teaser ads began Dec. 15. The Olds-
mobile Division of GM funded a cam-
paign in newspapers. The advertising
was accompanied by a contest among
the 250 Olds salesmen in metropolitan
Chicago with $15,000 in prizes.

The campaign was phenomenally
successful. Showroom traffic for the 60
days was much heavier than usual.
Dealers judged that the television and
radio advertising campaign, featuring
the GMO, was especially effective. Tele-
vision spot announcements were con-

centrated on prime evening time over
two stations, WMAQ-TV and WGN-TV.
Many people coming in the showrooms
asked specifically for the GMO. Others,
but not as many, asked for “the custom-
built car” which was featured in the
newspaper advertising.

Though an over-all survey of trade-
ins taken in January and February has
not been completed, the result of the
campaign has been many new custom-
ers. “Conquest sales”—the term used
by dealers for sales to persons trading
in competitive makes of cars—were
much higher than normal.

A representative Oldsmobile dealer is
Steve Foley of Hollingshead Oldsmo-
bile on South Western Avenue in Chi-
cago. Hollingshead—the largest Olds
dealer in Chicago and the oldest car
dealer in the city—never in its history
had larger sales in January and Febru-
ary than during the 1969 GMO cam-
paign.

“The GMO campaign did a lot to
get the Oldsmobile name across to peo-
ple in general, including those who us-
ually buy Fords or Chevrolets or Pon-
tiacs,” says Mr. Foley. He is a member
of the six-man dealers’ committee that
guided the program. “The committee
feels that a specific merchandising pro-
gram tied in with the advertising did
the trick. In January and February we
had something to merchandise and it
worked.”

“People used to buy their cars in
the spring,” Mr. Foley said, noting,
“they didn’t want a new car to go
through a rough winter. Today that at-
titude seems to be changing. For one
thing, cars are better built today and

more people probably garage their cars
than formerly. And a lot more people
drive South in winter.

“Perhaps our GMO campaign was
not as risky as we originally thought.
Maybe the idea of starting out the new
year with a new car is an idea whose
time has come. Maybe the public is
ready to change its car-buying habits,
and nceded just a little encourage-
ment.”

What will be the effect of the GMO
campaign on the sales of Oldsmobiles
this spring and summer? The dealers
think it will help sales tremendously.
Dealer salesmen are enthusiatic about the
1969 line. The name of Oldsmobile has
been put forcefully before people, so
that additional advertising efforts should
have that much more pulling power.

Though the GMO campaign was tai-
lored specifically for the Chicagd mar-
ket, similar campaigns probably could
be successful in other parts of the coun-
try. The Oldsmobile dealers in Boston
(where Stern, Walters & Simmons works
with Olds dealers as in Chicago) car-
ried on a similar campaign, but featur-
ing a different car model, a stripped-
down version. They did all right in
January. The big snowstorm in Febru-
ary may have hurt them.

Habits do change. At one time we
all took vacations in the summer. All
that has changed. Maybe automobile
buying habits are ready to change, too.
The Chicago area Oldsmobile dealers
who thought up the idea of having a
special car of their own to seil during
the winter doldrums may have sparked
a national trend. The broadcast media
have helped strike the spark.

Ray Freedman is a senior vice president of
Stern, Walters & Simmons Inc. advertising
agency. He has been account supervisor for
the Chicagoland Oldsmobile Dealers Associ-
ation since the agency acquired the account
in 1966. He also supervises Oldsmobile
deadler association accounts in Boston and
the Twin
SW&S in 1965 and formerly had been with
several smaller Chicago agencies including
his own, dealing chiefly with local and re-
gional accounts.

Cities. Mr. Freedman joined
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WMAR Photographer Wins

Citizen Service Award

Frank Cronin, news photogra-
pher for WMAR-TV, has re-
ceived the Community Radio
Watch  Distinguished Service
Award, The award was present-
ed in ceremonies at Police
Headquarters.

The award plaque and a $200
U.S. Government bond was pre-
sented to Mr. Cronin by Police
Commissioner Donald D. Pom-
erleau, who complimented Mr.
Cronin for taking the time to
help a fellow citizen,

The selection of Mr. Cronin
results from his actions follow-
ing an accident October 25 on
the Baltimore-Washington Ex-
pressway.

Came Upon Accident

He had been cruising the ex-
pressway near the city line
when he came upon a heavily
damaged car that smashed
head-on into a concrete abut-
ment, The driver of the car had
been thrown free by the force of
the impact, as had three small
children who were passengers

Mr. Cronin used his rar”
call a police car and =~
lance,

When the policr
rescue crews arr’

Reprinted from the Baltimore SUNPAPERS

the mother, who had been
trapped inside the wreckage,
and rushed the family off to the
hospital.

Community Radio Watch,
a public service program spon-
sored nationally by Motor
Communications and ¥
ics, Inec., in Chicagr
all drivers of veh’
with two-way r
the “eyes and
lice and oth

= ACtiON...

These dri
in the public interest

observe and
other inciden
their compa
They arer.
or take tr
hands.

Since
ago, Co
has bee
commu
over
driv

f ;;‘.: i 35 s

Left to right: Donald P. Campbell,
Vice-President and General Manager
of WMAR-TV, Police Commissioner
Donald D. Pomerleau, Frank Cronin,
Mrs. Nancy Cronin.

In Maryland
Most People Watch COLOR=FULL

WMAR-TV®

CHANNEL 2, SUNPAPERS TELEVISION
TELEVISION PARK, BALTIMORE, MD. 21212
Represented Nationally by KATZ TELEVISION
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Marine World is ABC:
newly opened six-million-dolia
outdoor attraction in Redwood
City, California. It brings a whold
new concept in leisure time activ
ty to tounists and residents of the
San Francisco Bay area. Maring
World combines the entertai
ment of porpoises, trained seal:
speedboats and.water skiers wi
a chance to learn casually about
life under and around the water. |




Marine World is the most
tecent addition to ABC’s group of
butdoor scenic attractions, which
also includes Silver Springs
hnd Weeki Wachee Springs

1 Florida. If you are surprised
hat ABC owns them, you’ll
probably be astounded to know
hat we also own three leading
farm publications, four hundred
ovie theatres,record companies,
notion picture production com-

panies and many more.

When you pet a baby alli-
gator at Marine World, you’re
watching ABC. When you read
PrairieFarmer magazine orlisten
to a top ten record or go out to the
movies, you're watching ABC.

We're many companies
doing all kinds of entertaining
things you probably didn’t know
we did. There’s a lot more to the
American Broadcasting Compa-
nies than broadcasting. Watch us.
We're not quite as simple as ABC.

@Amencan Broadcasting Companies, Inc.




ONE STATION
SIX MAJOR AWARDS

“THE YOUNG GREATS”

(A documentary on self-help projects in the slums)

The National Academy of Television Arts & Sciences

Special Citation
(only TV station thus honored )

Ohio State Award
Outstanding documentary produced by an independent station

San Francisco Film Festival

Television Documentary Award

National Association Television Program Executives

Outstanding Program Achievement

“SOMETHING FOR NOTHING”

(A documentary on consumer frauds)
National Headliner Club

Public Service Award

National Academy of Television Arts & Sciences
Regional Winner

WEIL-TVG A

PHILADELPHIA, PENNSYLVANIA
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THE BUSINESSWEEKLY OF TELEVISION AND

Spot TV soared 16% last year

That's what TVB says—and it agrees with the
earlier estimate published by BROADCASTING

A new and firmer fix on the comeback
of spot-television busincss in 1968,
showing that gains exceeded even the
bullish earlier estimates, is provided in
the 13th annual spot-TV report of the
Television Bureau of Advertising, being
released today (April 7).

The report puts 1968’s increase in
national and regional spot-TV sales at
16% above the total rccorded in 1967.
This is three percentage points above
industry estimates earlier this year, but
jibes with BROADCASTING’s findings
based on its own industrywide survey
(BROADCASTING, Jan. 27).

In addition, TVB is now estimating
that TV sales to local advertisers rose
20% to 22% in 1968, up from an
ecarlier estimate of 17%. Network-TV
revenues for the year gained an esti-
mated 3% on a growth curve held down
by an unusually heavy volume of pre-
emptions for coverage of major news
events ranging from assassinations to
political conventions, elections and
space shots.

TVB put total spot-TV investments
by national and regional advertisers in
1968 at $1,275,991,600, but that figure
is misleading—on the low side. The
“total” reported by TVB is the sum of
the investments recorded by reporting
stations, and the number of stations
submitting reports dropped off sharply
last year.

In 1968, the number of stations fil-
ing quarterly reports ranged from 340
to 379 and averaged 362. It was from
these that TVB derived its figure of
almost $1.3 billion for the spot-TV
“total” for the year. But in 1967 report-
ing stations ranged from 381 to 400
and averaged 394, producing “total”
spot billings of $1,194,014,700.

Thus an average of 32 fewer stations
in 1968 reported almost $82 million
more spot billings than the total for
1967.

To get its estimate of a 16% increase
in spot billings in 1968, TVB used only
the reports of stations that filed in both
years. it

Highlights of the 1968 report:

® A total of 1,263 advertisers—66

morc than in 1967—invested $20,000
or more in spot TV.

" A total of 54 advertisers—four
morc than in 1967—invested morc than
$5 million in spot TV.

® Eight advertisers—one fewer than
in 1967—increased their spot-TV budg-
ets by $3 million or more.

® Procter & Gamble, telcvision’s big-
gest customer, increased its spot budg-
et 26% to almost $81 million. But the
number-two investor, Gencral Foods,
had the biggest dollar increase, adding
$9.8 million to bring its spot budget to
$51.9 million. The number-three spot
user in 1968, Colgate-Palmolive, re-
mained in the $33-million range re-
corded in 1967.

® The number-one product category
again was food and food products, up
2% to $313.5 million. Among others
in the top-five categories, toiletries and
toilet goods were off 1% and confec-
tionery and soft drinks off 8%, but
laundry soaps, cleansers and polishes
were up 5% and drugs and remedies,
which had the biggest dollar decline in
1967, snapped back with a 20% in-
crease to edge beer and wine out of

P&G and General Foods
lead spot buyers in 1968

Here are the big spenders of spot
television in 1968—the top 10 as com-
piled for Television Bureau of Adver-
tising by LNA/Rorabaugh—and how
their 1968 spot investments stacked up
against their 1967 spending. The 1968
figures would be even higher if as many
stations had filed reports as did in 1967
(see this page).

1968 Spot 1967 Spot
Advertiser Billing Billing
1. Procter & Gamble $80 944 000 78,878,700
2. General Foods 904,500 43,105,000
3. Colgate-Palmolive 33 281,100  33.316.20
4. Coca-Cola 29,923.000 36,661,300
5. Lever Brothers 23.647.900 24.689.100
6. Bristol-Myers 23.088.400 21,822,900
7. American Tobacco 22,792,100 14.848,300
8. Willlam Wrigley
Jr. Co. 20,777,100 21,756,400
9. American Home
Products 18,145,000 12,589,800
10. ITT 17,158,800 3,442,200

fifth position. Beer and wine continued
to decline, dropping almost 13% after
a 15% drop in 1967.

= Night time again claimed most spot-
TV dollars, $467.1 million or 36.6% of
the total. The 60-second spot was still
the dominant length with $654.3 million
or 51.2% of the total, but 20- and 30-
second announcements added $130.9
million to bring their share to $365.6
million or 28.7% of the whole.

The TVB report comes at a time
when current spot business is running
well ahead of its year-ago levels. But
cautious observers, although generally
optimistic, tend to note that in the
first quarter of last year, sales were
still showing some of the sluggishness
that dominated all advertising media in
1967.

In this view, the real test of 1969
vigor will come over the next several
months, when comparisons can be made
with year-ago periods that clearly had
recovered from the 1967 slow-down.

Among individual advertisers, one of
the eye-catching increases—which also
dramatized the growing trend of retail
advertising on television—was recorded
by Sears, Roebuck and Co. Sears more
than doubled its 1967 spot-TV budget,
increasing from $5.8 million to almost
$12.2 million and moving up from 45th
to 19th in the ranks of television spot
users.

International Telephone & Telegraph
moved up even more dramatically, from
70th place to 10th on a budget increase
from $3.4 million to $17.2 million, but
authorities said this resulted primarily
from ITT’s acquisition during 1968 of
Continental Baking Co., a big spot
spender ($16.2 million in 1967).

Among tobacco companies, American
increased its spot outlays from $14.8
million to $22.8 million and R. J.
Reynolds edged up from $9.1 million to
$10.8 million, while Philip Morris cut
back from $9.3 million to $8.5 million
and Liggett & Myers cut from $5.9 mil-
lion to $3.2 million.

P. Lorillard, which spent $2.9 million
in spot TV in 1967, is now part of
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Food, food products still -
biggest users of spot TV
Television Bureau of Advertising esti-
mates on leading spot-TV expenditures

by classifications were estimated as fol-
lows: _..

Estimated spot TV expenditures
by product classifications (1968)

Category Expenditure
AGRICULTURE & FARMING 5,257,000
APPAREL FOOTWEAR &
ACCESSORIES 20,759,500
Apparel, fabrics & finishes 1,641,600
Footwear & shoe care
products 4,271,000
Hosiery 3,598,900
Ready-to-wear 2,632,600
Undergarments 7,586,400
Misc. apparel, accessories
& notions 1,029,000
AUTOMOTIVE 73,068,900
Anti-freeze & additives 360,000
Auto parts, batteries &
accessories 1,127,500
Car cleaners, waxes &
polishes 624,600
Passenger cars 63,387,400
Tires & tubes 7,252,300
Trucks & mobile homes 317,100
BEER & WINE 65,282,400
Beer & ale 57,393,200
Wine 7,889,200
BUILDING MATERIALS,
EQUIPMENT & FIXTURES 5,582,600
Building materials 1,018,100
Equipment, fixtures &
systems 2,373,200
Paints, varnishes & misc.
coatings 2,191,300
CONFECTIONERY & SOFT
DRINKS 103,911,700
Candy & gum 36,259,200
Soft drinks 67,652,500
CONSUMER SERVICES 31,719,600
Engineering & professional
services 3,655,500
Financial 12,238,200
Public utilities & telephone
service 13,827,600
Schools & colleges 1,998,300
DRUGS & REMEDIES 76,333,800
Cold, cough & sinus
remedies 14,035,600
Digestive aids & antacids 12,728,200
Headache remedies &
sedatives 20,487,200

Category - Expenditure
Laxatives 1,945,700
Medical equipment &

supplies 4,706,700
Skin products & liniments 8,018,800
Vitamins 3,264,500
Miscellaneous 11,147,100

ENTERTAINMENT &

AMUSEMENT 16,890,500

. Amusements & events 1,441,800
Motion picturés 7,469,200
Restaurants & drive-ins 7,979,500

FOOD & FOOD PRODUCTS 313,485,000
Appetizers, snacks & nuts 11,677,800
Bakery goods 35,430,100
Cereals 33,334,500
Coffee, tea & cocoa 48,723,700
Condiments 11,878,400
Dairy products 24,395,300
Desserts & dessert

ingredients 9,852,000
Flour & baking mixes 4,007,200
Food stores 8,780,900
Fruit & vegetable juices 7,875,500
Fruits & vegetables 9,462,600
Health & dietary foods 8,898,200
Infants’ foods 2,015,900
Meat, poultry & fish 17,050,400
Pasta products & dinners 10,095,200
Prepared dinners & dishes 10,868,100

Salad dressings & mayonnaise 5,524,200
Shortening & oil 15,133,500
Soups 4,088,500
Sugars, syrups & jellies 3,078,600
Miscellaneous 31,314,400
GARDEN SUPPLIES &
EQUIPMENT 3,212,300
GASOLINE, LUBRICANTS &
FUELS 48,958,600
Gasoline & oil 47,408,500
Lubricants & fuels 1,550,100
HOTELS, RESORTS & TRAVEL
SERVICES 3,377,600
HOUSEHOLD EQUIPMENT &
SUPPLIES 46,761,100
Deodorizers & air fresheners 496,100
Disenfectants 1,500,700
Food wraps & foils 3,348,100
Household paper products 24,040,500
Insecticides 2,572,000
Major appliances 5,713,300
Small appliances &
equipment 4,851,100
Misc. accessories & supplies 4,239,300
HOUSEHOLD FURNISHINGS 4,181,400
Floor covering 1,126,800
Furniture 1,679,700
Household fabric & finishes 1,221,100
Misc. household furnishings 153,800
INDUSTRIAL MATERIALS 3,434,500
INSURANCE 7,369,500

Category Expenditure
JEWELRY, OPTICAL GOODS &
CAMERAS 2,785,900
Cameras & Photographic
supplies 1,916,900
Jewelry & watches 245,000
Optical goods & precision
instruments 624,000
LAUNDRY SOAPS,
CLEANSERS POLISHES 104,263,500
Cleaners, cleansers,
polishes & waxes 38,332,900
Laundry preparations 24,275,900
Laundry soaps & detergents 41,654,700
OFFICE EQUIPMENT,
STATIONERY & WRITING
SUPPLIES 2,892,400
Office machines, furniture
& accessories 188,400
Pens, pencils & stationery 2,704,000
PET PRODUCTS 23,498,000
Pet foods 22,274,700
Pet supplies 1,223,300
PUBLISHING & MEDIA 3,623,700
TELEVISION, RADIO,
MUSICAL INSTRUMENTS
& RECORDS 11,025,700
Musical instruments 37,800
Records & tape recordings 2,792,600
TV sets, radios,
phonographs & recorders 8,107,300
Miscellaneous 88,000
TOBACCO PRODUCTS &
SUPPLIES 51,296,800
Cigarettes 48,570,500
Cigars & tobacco 2,426,500
Smoking accessories 299,800
TOILETRIES & TOILET
GOODS 147,009,800
Cosmetics & beauty aids 20,636,900
Dental supplies & mouth-
washes 28,197,300
Depilatories & deodorants 17,748,400
Hair products 38,204,600
Razors & blades 9,417,300
Shaving cream, lotions &
men's toiletries 8,069,000
Toilet soaps 11,687,400
Misc. toilet goods 13,048,900
TOYS & SPORTING GOODS 21,888,300
Sporting goods 1,072,300
Toys, games & hobbycrait 20,816,000
TRANSPORTATION & TRAVEL 32,272,900
Airlines 24,203,100
Buses 3,282,400
Car rental 4,248,100
Railroads 391,300
Steamship lines 148,000
MISCELLANEOUS 45,849,200

TOTAL 1,275,991,600
SOURCE: TVB/LNA-Rorabaugh.

Loew’s theaters and no doubt accounted
for most of Loew’s approximately $3.7
million spot expenditure in 1968. Sim-
ilarly, Brown & Williams, which spent
$8 million in spot in 1967, is now
a subsidiary of British-American To-
bacco, whose 1968 outlays were put
at $4.9 million.

Cigarette advertising as a whole in-
creased from $46.4 million to almost
$48.6 million, and tobacco advertising
in general—including cigars, tobacco
and smoking accessories as well as
cigarettes—rose from $48.4 million to
$51.3 million.

Automotive advertising scored even
bigger gains, going up 38% from $52.8
million to $73.1 million, with Ford Mo-
tor dealers, General Motors and GM

and Chrysler dealers making substantial
increases while Ford Motor cut back
somewhat,

Other categories with big gains in
1968 included entertainment and amuse-
ment, up 57%; hotels, resorts and travel
services, up 92% ; household equipment
and supplies, up 21%, and TV, radio,
musical instruments and records, up
69% .

The nine advertisers with spot-TV
increases of $3 million or morc in 1968
were the following:

1968 Spot § Increase
Advertiser Billing Over 1967
General Foods $51,904,500 $9,820,800
American Tobacco 22,792,100 7,752,000
American Home
Products 18,145,000 5,546,800
National Dairy
Products 12,777,800 7,230,400
Sears, Roebuck 12,190,300 6,367,100

General Motors Dealers 12,856,100 3,177,300
Norton Simon Inc. 10,213,500  3.343,000
American Dalry

Association 4,384,700 3,371,300

By time of day, TVB said, $275.2
million (21.6% of total) was invested
in daytime, $325.1 million (25.5%) in
early evening and $208.5 million
(16.3% ) in late-night, in addition to
the $467.1 million (36.6%) spent in
night-time hours.

Top 100 national and regional spot
television advertisers (1968)

1. Procter & Gamble $80,944,900
2. General Foods 51,904,500
3, Colgate-Palmolive 33,281,100
4, Coca-Cola 29,923,000
5. Lever Bros, 23,647,900
6. Bristol-Myers 23,088,400
7. American Tobacco 22,792,100
8. William Wrigley Jr. 20,777,100

24 (BROADCAST ADVERTISING)
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=% UNCOMMON
" DOMINATOR

| WSB RADIO

There are many remarkable
things about Atlanta. Its history,
homes, culture, dynamic

progress. And people. People who
spend more time listening to
WSB Radio than any of 28 other
Atlanta stations.

WSB Radio has close to
three-quarters of a million people
(unduplicated) listening each week;
more than half the metro Atlanta
listeners in a week. An audience
greater than the next four

stations combined.*

Now that’s remarkable. Even
uncommon. But the uncommon is
commonplace with the Uncommon
Dominator, WSB Radio.

WSB RADIO

Atlanta/ AM 750/ FM 98.5
NBC Affiliate/Petry & Co. Inc.

PP e
2

-
" ool S
Source: ARB Survey, October 1968.Any figures quoted or derived from audi surveys are esti subject to ing and other errors.The original reports can be reviewed for details on methedology.
G‘ COX BROADCASTING CORPDRATION STATIONS: WSB AM-FM-TV, Atlanta; WHIO AM-FM-TV, Dayton; WSOC AM-FM-TV, Charlotte; WI0D AM-FM, Miami; KTVU (TV),
San Francisco-Oakland; WIIC-TV, Plttsburgh
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9.

68.
69.
70.
71,

American'Home Products
ITT

Warner-Lambert

. Ford Motor/dealers

General Mills

. Alberto-Culver

. Kellogg

. General Motors/dealers
. Pepsico

. Nationa! Dairy Producls
. Sears, Roebuck

. Gillette

. Shell Oil

. R. J. Reynolds

. Corn Products

. General Motors

Norton Simon Inc.

. Miles Labs.
. Sterling Drug

Johnson & Johnson

. Seven-Up

American Can
Chrysler Corp./dealers

. Campbell Soup

Ralston Purina

. Philip Morris

. Quaker Oats

. Jos. Schlitz

. Pillsbury

. Standard Brands

. Carter-Wallace

. Nestle

. AT&T

. Borden

. Scott Paper

. Armour

. H.J. Heinz

. Mars Inc.

. Avon Products

. Carnation Co.

. Royal Crown

. Canadian Breweries
. Pabst Brewing

. National Biscuit

. Chesebrough-Pond’'s
. United Air Lines

. British-American Tobacco
. Standard Oil of Ind.

Squibb, Beech-Nut
Falstaff Brewing
Standard Oil of Calif.

. Richardson-Merrell

. Norwich Pharmacal

. American Dairy Assn.
. Beatrice Foods

. 8. C. Johnson

. Eversharp Inc.

. Ford Motor Co.

. PetInc.

Ideal Toy

U. S. Borax
Loews Theaters
Deluxe Topper

18.145,000
17.158,800
14,688.000
14,357,600
13,952,800
13,284,200
13,264.300
12,856,100
12,840,500
12,777,800
12,190,300
11,618,300
11,202,000
10,803.600
10,340,800
10.297, 400
10,213,500
9,893,700
9,599,900
8,820,400
8,756,700
8,675,600
8.668.300
8,569,400
8,561,600
8,515,500
8,435,100
8,129,200
7.765,100
7,687,400
7,522,300
7,444,900
7.430,000
7,363,200
6.958,700
6,745,000
6,443,900
6.306,800
6,248,600
6,247,900
5,906,200
5,808,400
5,689,600
5,401,900
5,324,800
5,077,600
4,879,100
4,821,600
4,773,200
4,613,900
4,600,100
4,593,300
4,394,900
4,384,700
4,102,300
4,086,500
3,855,100
3,836,900
3,811,700
3,762,900
3,700,100
3,683,600
3,582,800

72. Eastern Air Lines 3,492,500
73. Plough Inc. 3,449,400
74. Consolidated Foods 3,372.200
75. S. W. Woolworth 3,308,400
76. Union Oil of Calif. 3,271,600
77. Noxell Corp. 3,261,300
78, Liggett & Mycrs 3,220,700
79. Kimberly Clark 3.196.400
80. Trans World Airlines 3,171,500
8l. Uniroyal 3,154,800
82. Motorola 3,106,700
83. Toyota Motor/dealers 3,100,400
84. Heublein 3,080,600
85. McDonald Corp. 3,065,500
86. Sinclair Oil 3,028,300
87. American Airlines 3,003,800
88. Chas. Pfizer 2,996,900
89. SCM Corp. 2.976,600
90. E&J Gallo Winery 2,894,400
91. Mobil Oil 2,850,400
92. United Vintners 2,832,100
93, Wallace & Tierman 2,817,700
94. General Telephone 2,671,600
95. Aamco 2,688,800
96. Greyhound Corp. 2,621,700
97. Olympia Brewing 2,604,200
98. Anheuser-Busch 2,568,800
99. RCA 2,521,100
100. Associated Brewing 2,492,300

L&M'’s to switch
from Compton to Y&R

Liggett & Myers Tobacco Co., New
York, is moving its L&M cigarette
brands, which bill about $12 million, to
Young & Rubicam, New York, from
Compton Advertising, New York, ef-
fective July 10. The L&M brands spend
about $9.5 million in broadcast.

Compton has had the L&M brands for
almost three years. Young & Rubicam
has been working on some test products
for Liggett & Myers for the past six
months.

Though neither Compton nor Liggett
& Myers would discuss the end of their
business relationship, it was understood
that the tobacco company has disagreed
sharply with plans Compton had sub-
mitted for an advertising campaign for
the rcmainder of 1969.

C&W lands another
$4-million account

The food division of Anderson, Clayton
& Co., Houston, makers of Seven Scas
salad dressings, Chiffon margarine and
Chiffon Tcc Box Spreads, is moving its
cstimatecd $4 million in billings out of
Benton & Bowles, New York, and into
Cunningham & Walsh, New York. Ap-
proximately 60% of Anderson’s total
ad budget has been spent in network
television, with almost all of the re-
maining 40% assigned to spot TV.

In announcing the account switch,
spokesmen for Anderson commended
Benton & Bowles for its six years of
service, but cited a need for change of
environment as reason for the split.

Chiffon Ice Box Spreads, a new
flavored margarine product, is due to
be introduced in selected markets this
spring.

Schenley plans spots
for two of its wines

Schenley Industrics, New York, which
allocates a small portion of its $25-
million annual budget into broadcast-
ing, last week announced radio-TV for
two of its wines.

TV spots in 10-, 30- and 60-second
lengths are scheduled for Dubonnet
wine, an account of the Gilbert Ad-
vertising Agency, New York, while the
Schaller-Rubin Co., New York, has
created a radio campaign for Stock
vermouth.

Included in the Dubonnet spot-TV
campaign are WNBC-TV, WCBS-TV, WABC-
Tv and woORr-Tv, all New York; KNBC
(Tv), KaBC-Tv and KTLA(TV) in Los
Angeles; XPIX(TV), KRON-TV and KGo-

How TV-network billings stand in BAR’s ranking

Broadcast Advertisers Reports’ network-TV dollar revenue estimate—week ended March 23, 1969
(net time and talent charges in thousands(of dollars)

Total Total
ABC CBS NBC minutes| dollars
Week Cume Week Cume Week Cume week week 1969 1969
ended Jan. 1. ended Jan. 1- ended Jan.1- ended ended total total

Day parts Mar. 23 Mar. 23 Mar. 23 Mar. 23 Mar. 23 Mar. 23 Mar. 23 | Mar.23 | minutes dollars
Monday-Friday

Sign-on-10 a.m. $—— § 49 (% 116.4 § 1,373.6 % 351.8 § 4,087.2 88 $ 468.2 934 $ 5,465.7
Monday-Friday

10 a.m.-6 p.m. 1,507.2 16,930.1 2,988.5 33,825.9 2,196.0 29,770.7 900 6,691.7 | 10,497 80,526.7
Saturday-Sunday

Sign-on-6 p.m. 1,243.2 14,299.8 1,309.1 14,651.3 778.3 8,632.9 316 3,330.6 3,398 37,584.0
Monday-Saturday

6 p.m.-7:30 p.m. 553.1 4,279.0 771.9 8,980.6 734.6 9,184.7 102 2,059.6 1,080 22,444.3
Sunday ~

6 p.m.-7:30 p.m. 108.1 2,075.7 239.6 2,922.8 219.1 2,909.9 21 566.8 263 7.908.4
Monday-Sunday

7:30-11 p.m. §,742.0 65,797.4 7,213.2 84,622.7 8,278.0 85,323.7 441 21,233.2 5,076 235,743.8
Monday-Sunday

11 p.m.-Sign-off 287.8 4,340.8 117.0 840.8 509.6 5,743.6 82 914.4 890 925.2

Total $9,441.4 $107,727.7 | $12,755.7 $147,217.7 | $13,067.4 $145,652.7 | 1,950 | $35,264.5 i 22,138 | § 400,598.1
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Tv in San Francisco. The schedule in-
cludes such specials as the Bob Hope
Special, Tony awards show, Jose Feli-
ciano Special, World Premicre movic,
Jack Paar Special, Hallmark Hall of
Fame, Andy Williams Special, The Best
on Record (Grammy awards)., Alan
King Special, Jack Benny Special,
Emmy awards.

The radio campaign for Stock ver-
mouth is scheduled on WQXR-AM-FM,
WwTFM and WRFM(FM) in New York,
WCRB-AM-FM Boston (Waltham, Mass.),
WBKV-FM West Bend, Wis., WFMR-
(FM), Milwaukce, and wQTE Monroe,
Mich.

RRR study shows young
adults prefer air travel

A study on air travel conducted by
Brand Rating Research for RKO Radio
Representatives Inc. has found that the
dominant market in current air travel is
young adults.

This should be of interest to airline
advertisers, according to James F.
O’Grady Jr., RRR vice president and
general manager, because “young adults
—the most frequent air travelers—are
the hard-core listeners of contemporary
top-40 radio stations.” The travel fig-
ures show that in three categories—
total air travel, personal vacation, and
business—young adults account for
around half the travelers.

More people fly for personal vacation
reasons than for business, the study re-
ports, and the 18-34 age group repre-
sents 51.7% of men travelers and
44.1% of women travelers in the va-
cation category. This same age group
accounts for four out of every 10 air
trips taken by businessmen.

Comparing these findings to radio
data, the report says that 70.3% of the
men who listen to contemporary radio
are between the ages of 18 and 34.

Other formats were said to attract
smaller percentages of the young adult
male audience: country-and-western,
42.5%; standard, 36%; semiclassical,
29.8%; middle-of-the-road, 27.8%;
good music, 27.1%: talk, 25.2%: and
news, 22.2%.

Clairol's double swap

Clairol, subsidiary of Bristol-Myers, last
week reversed agencies for two of its
products, one heavily in television, the
other not at all. Nice "N Easy shampoo-
in haircoloring was shifted from Foote,
Cone & Belding to Doyle Dane Bern-
bach. The haircoloring, which is Clair-
ol’s most heavily advertised product,
billed an estimated $4.8 million last
year, most of it in television. Clairol’s
Creme Toner, which billed less than
$500,000 in print, was moved from
DDB to FC&B.

Census queries
irk congressmen

House hearings show
concern over ‘invasion
of privacy’ by bureau

Congressional hearings began last week
on proposals that would curtail the
Census Burcau's power to compel an-
swers to a number of questions designed
to yicld basic marketing data—includ-
ing accurate tabulations of national
radio and television-set ownership.

Opposition to the bureau’s authority
to insist that its questions be answered
—on pain of fine or imprisonment—
stems from a growing concern over
“invasion of privacy.” Bills are pending
in both houses of Congress that would
removc penalties for refusing to answer
all but a few basic census questions re-
quired under the constitutional provi-
sions calling for a head count of the
citizenry every 10 years.

Last week the House Subcommittee
on Census and Statistics opened hear-
ings on the legislation. The first witness
to appear before the subcommittee,
under the chairmanship of Representa-
tive Charles H. Wilson (D-Calif.), was
A. Ross Eckler, director of the Bureau
of the Census, who stressed the im-
portance of accurate data-gathering. He
further tried to allay the “anxieties” of
the public, as expressed through their
congressmen, about the alleged intimacy
of the questions and the penalties for
failure to answer.

Mr. Eckler said that questions on
housing and appliances in use were
essential to determine the “level of con-
venience” in the U. S. and also to esti-
mate thc “demand on public utilities”
in various areas of the country. The use
of the census as a benchmark study for
other surveys was also stressed by the
director.

In answer to a question as to whether
members of the bureau were responsive
to public opinion about what should be
included in the questionnaire, Mr. Eck-
ler replied that they “tried to be.” He
added that the public could be heard
through their congressmen or through
various other federal agencies. Mr. Eck-
ler said that the bureau uses the Amer-
ican Marketing Association on an ad-
visory basis, and is working with the
American Civil Liberties Union on the
question of privacy rights.

Mr. Eckler explained that penalities
“were very seldom used”; fines were
imposed in only two cases involving
1960 census, he noted. No jail terms
were imposed.

Hearings are to resume, tentatively,
on April 24, when the subcommittee

has scheduled a mecting to hcar Ray-
mond Bowman, assistant director of the
Bureau of the Census.

Also on April 24, Scnator Sam J.
Ervin Jr. (D-N. C.), chairman of thc
Judiciary Subcommittec on Constitu-
tional Rights, is scheduled to begin
hcarings on “privacy and government
questionnaires, including the powers of
the Bureau of the Census.”

Tobacco interests seek
extension on FCC ban

Six tobacco companics and the indus-
try’s chicf trade association last week
asked the FCC for a two-month exten-
sion of time for comments on its pro-
posal to ban radio-TV cigarette ads.

The pctition was filed jointly by the
Tobacco Institute Inc.; American To-
bacco Co.; Brown & Williamson To-
bacco Corp.; Liggett & Myers Inc.;
Philip Morris Inc.; Lorillard Corp., and
the R. J. Reynolds Tobacco Co. They
argued that comments in the proceed-
ing would be substantially affected by
the progress of the Supreme Court case
involving the FCC'’s application of its
fairness doctrine to cigarette advertising
as well as by several “relevant” bills
now before the Congress.

The latter statement presumably re-
ferred to numerous bills that would
extend the Cigarette Labeling Act of
1965, which expires on June 30. That
act specifically prohibits the Federal
Trade Commission, and by implication
the FCC, from curbing cigarette adver-
tising.

The companies asked that the dead-
lines be extended to July 7 for com-
ments, and to Aug. 7 for reply com-
ments. Present deadlines are May 6
and July 7 respectively.

Sperry Rand suggests
TV for local dealers

One of the world’s largest manufacturers
of farm equipment is “selling” local tele-
vision to its dealers. Sperry Rand Corp.,
New Holland, Pa., is mailing folders to
dealers in the U.S. and Canada, point-
ing out the advantages of local TV ad-
vertising and urging the dealers to “look
into buying time.”

The folder describes the various kinds
of buys for farm-equipment buyers and
advises about production considerations.
It also urges the local equipment dealers
to “rely on their local station staff for
format guidance and technical help.”

The company will provide free copies
of the folder to stations while the sup-
ply lasts. Write: Public Relations Dept.,
New Holland Division of Sperry Rand
Corp., New Holland, Pa. 17557.
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The shoals that
threaten the new ad

ANA workshop participants
agree that client’s blessing
is hard to come by

Leading advertisers and agency people
met on neutral ground last Wednesday
(April 2) in New York to discuss the
problems of creativity and the approv-
al process.

One of the many conclusions: It
isn’t easy to get client approval of com-
mercials or print ads—at some com-
panies they have to run a gamut of up
to 15 executives with power of review
or approval, and over half (52%) of
the companies require their agencies to
revise new-campaign submissions “fre-
quently,” “very frequently” or “almost
always,” only 10% “almost never.”
About three-fourths of the revisions
were classified as “minor” or “moder-
ate,” however, as against outright re-
jections for 10%.

The workshop, sponsored by the As-
sociation of National Avertisers, was
devoted in large part to discussion of
an ANA survey, “The Development
and Approval of Creative Work.”

The survey, conducted among 272
ANA member companies, investigated
the role of client and agency in develop-
ing creative strategy. The procedures
that the client follows in reviewing ads
and commercials and practices followed
with regard to advertising research.

Speakers at the workshop included
H. Copland Robinson Jr., director of
advertising services and new oroduct
development, Liggett & Myers Tobacco
Co.: John Monsarrat, group executive
vice president, J. Walter Thompson Co.;
James F. Pomroy, vice president, Booz,
Allen & Hamilton., m»nagement con-
sultants; William B. Campbell, execu-
tive vice president, Weightman Inc.;

Ford counting on TV

Taking a cue from its big television
punch that overnight made Mustang a
household word several years ago, Ford
Motor Co. expects to repeat the per-
formance April 16 with triple network
exposure to introduce its new subcom-
pact, the Maverick, the following day.
J. Walter Thompson Co., New York,
is handling the $2-million introduction
blitz that relies heavily upon the broad-
cast media. Ford will use 15 one-minute
commercials April 16 on the TV net-
works plus more than 100 spots on
NBC Radio’s Monitor over the week-
end. Humor will underscore much of
the copy themes with foreign competi-
tors such as Volkswagen foils for the

ploy.

F. William Free, president, F. William
Free Associates; Norman B. Norman,
chairman, Norman, Craig & Kummel;
John Hartman, assistant to the director
of marketing communications, Westing-
house Electric Corp.; Martin L. Smith,
secretary-treasurer, Smith / Greenland
Co., and William Claggett, vice presi-
dent and director of communications
and marketing services, Ralston-Purina.

A 110-page survey report has been
issued, which also includes the results
of an American Association of Adver-
tising Agencies poll and excerts from
an interim report conducted for ANA
by Booz, Allen & Hamilton—both deal-
ing with the subject of creative ap-
proval. Copies are available at $10 each
from: Association of National Adver-
tisers, 155 East 44th Street, New York
10017.

Brooke bill proposes

reduced tobacco subsidies

A bill that would gradually reduce, then
eliminate subsidies for production and
sale of tobacco and tobacco products
has been introduced by Senator Edward
Brooke (R-Mass.).

If passed, the Brooke mecasure (S.
1721) would remove an argument raised
by procigarette forces that steps to cur-
tail cigarette advertising by regulatory
agencies, such as the Federal Trade
Commission and the FCC, are not con-
sistent with other federal policies, which
actively promote production and use of
tobacco products.

The bill would eliminate tobacco sub-
sidies beginning with the 1974 crop, and
federal promotions of tobacco sales,
particularly in export markets, would be
barred after 1970.

Banzhaf points finger

at nine more stations

John F. Banzhaf III and Action on
Smoking and Health last week called on
the FCC to revoke the licenses of nine
stations for allegedly failing to broad-
cast a ‘“significant” number of anti-
smoking announcements.

One of the stations, KPix(Tv) San
Francisco, has already been the target
of one petition for revocation filed late
last year by Mr. Banzhaf, who is ex-
ecutive director of ASH and a leading
crusader against smoking and cigarette
advertising. That petition was denied
last month by the FCC, which, however,
did order xrix to submit within 60 days
a report on its plans to present more
antismoking announcements in prime
time (BROADCASTING, March 31).

The other stations cited are KATU(TV),
KGW-TV, KOIN(TV) and kpTv(TV), all
Portland, Ore.; wcco-Tv Minneapolis,
already designated for hearing on other
charges (BROADCASTING, March 24);

KMSP-Tv Minneapolis; wiwi(Tv) In-
dianapolis, and wsBA-TvV York, Pa.

All nine petitions were accompanied
by comparisons of the number and total
time of cigarette commercials against
antismoking announcements observed
on each station during the evening
hours of a sample viewing period, dur-
ing which ASH allegedly monitored the
stations. The figures and dates sub-
mitted for xpIx were the same as those
presented in ASH’s previous petition
against that station. The organization
asked for hearings to present further
evidence.

Pacific sales go
up-'n’-away on radio-TV

“PSA gives you a lift” is giving Pacific
Southwest Airlines’ sales a lift as it
launches an expanded, muitimedia ad-
vertising campaign for 1969.

The current program is “contributing
significantly to the fact that we are fly-
ing nearly a third of a million passengers
a month so far in 1969, the most in our
20-year history,” according to Dwane
Wittmayer, PSA sales vice president.

Concentrating on radio, TV and
newspapers, the campaign emphasizes
the added convenience of PSA’s satellite
airports in a variety of 60-second hu-
morous dialogue commercials, featuring
comedian Ronnie Schell, The schedule
runs 52 weeks in San Francisco, Los An-
geles, San Diego, Sacramento, San Jose,
San Bernadino and Riverside, all Cali-
fornia.

All television buys are sports pack-
ages with emphasis exclusively on the
male market. They include 20- and 60-
second live action and animated spots
being aired in Los Angeles, San Fran-
cisco, San Diego and Sacramento.

Gross, Pera & Rockey, San Fran-
cisco, is the agency.

Local store spots
produced by HF [TV

HF/TV Inc., a subdivision of Alder-
man Studios Inc., High Point, N.C,
has produced a group of color-TV com-
mercials designed for use by retail ad-
vertisers on stations, starting in Septem-
ber.

The commercials consist of two
groupings: series one, including 18
spots of 10-, 30- and 60-second lengths
and focusing on midsummer, store-
wide, carpet, midwinter, bedding and
warehouse clearance sales, and series
two, including six 60-second spots spot-
lighting home decorating problems and
their solutions.

The commercials are sold to local
retailers, exclusive to one store in each
TV market. Each store’s personalized
script is recorded by a professional an-
nouncer and the store’s logo is super-
imposed.
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PULSE-.
newsheat

of the
Garolinas

Pulse is WSOC-TV's 6 pm news
program. An exciting innovation in
local and regional tv reporting.
Branches out into comment and
public involvement. WSOC-TV has
just become a winner of the coveted
North Carolina School Bell Award.

Anchorman is news director Doug
Bell. Jimmy Kilgo supports with
human interest features and weather.
Bill Currie scores with the sports
slot. Now, for the fifth consecutive
time Currie has been named N.C.’s
Sportscaster of the Year, becoming

a 6-time winner.

Ask us or H-R about adjacencies and
participations.

NBC / Represented by H-R

Gharlotte’s

m COX BROADCASTING CORPORATION stations: WSB AM-FM-TV, Atianla; WHIO AM-FM-TV, Dayton; WSOC AM-FM-TV, Charlotte; WI0O AM-FM, Miami; KTYU(TV). San Francisco-Oakland; WIIC-TV, Pittsburgh,
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QUEEN FOR ADAY hasreturned
to television full of bright, modern
ideas reflecting the tastes of the
young housewife. Dick Curtis,
familiarto TV viewers from

The Jonathan Winters Show,
reigns as the new Master of
Ceremonies, presenting contest-
antswith a look at today’s latest
in-vogue fashions and fabulous
prizes. Based on the all-time
television favorite which drew some
10 million viewers daily—plus 2
million radio fans daily—the new
QUEEN FOR ADAY isdesigned to
attract young housewives in

your market.

QUEEN FOR A DAY is produced in
color by Western Video
Productions in association with
Metromedia Television in
Hollywood for half-hour strip
programming. For information on
this royal combination, QUEEN
FOR A DAY and host Dick Curtis,
callMPCtoday.

METROMEDIA
PRODUCERS
& I¥ corporation

485 Lexington Avenue, New York,
New York 10017 212-682-9100



‘Danny’ yogurt gets
Ficalora treatment

The increasing use in TV of rapid (high-
speed) camera work and mixed multi-
ple exposures is reflected in a new tele-
vision commercial filmed for Dannon
Yogurt, through Zlowe Agency, a divi-
sion of Mastelier Inc., New York.

Film-maker Toni Falcalora Film
Productions, New York, produced the
commercials—a 30-second and two 10-
second versions—for the campaign now
" underway for “Danny,” a fruit yogurt
that is prestirred and new on the mar-
ket.

The camera techniques, along with
a cascade of strawberries, were utilized
to demonstrate the ‘“nonstirring” sales
point. On the production Mr. Ficalora
was both director and cameraman, and
for the agency, Joe Goldberg was art
director and producer, and Milton Sut-
ton, the writer.

Miiv &

Visual shows girl enjoying the prestirred
yogurt.

Accurate head counts
spur radio revenues

The growth in radio revenues in 1968
is attributable in large part to “accurate
audience measurement,” Stephen B.
Labunski, president, NBC Radio Di-
vision, told a meeting of the Louisville
(Ky.) Advertising Club last week.

He reported that radio revenues were
“three times greater than the amount
of radio sales in the last pretelevision
year of 1947” and pointed to the multi-
million dollar investments in the medi-
um by such large advertisers as General
Foods, Bristol-Myers and Colgate-
Palmolive as evidence of “the revival of
radio.”

“The major unexplored frontier of
radio lies in the area of specific meas-
urements of radio’s communications
and sales effectiveness,” Mr. Labunski
said. “But this new frontier is already
being explored. Several organizations
have been working independently on
the problems for the past year. Hope-
fully, they will again come up with
interlocking, parallel and mutually sup-
porting findings.”

Agency appointments:

= BP Qil Co. has appointed Dancer-
Fitzgerald-Sample as agency for the
new British-controlled gasoline com-
pany formed from former Sinclair Re-
fining Co. with the purchase of almost
10,000 service stations and two re-
fineries serving 16 eastern seaboard
states and the District of Columbia.
Although billings and media distribu-
tion are yet to be determined, they are
expected to total about $5 million and
a company spokesman said “a sub-
stantial proportion” will be in radio and

television.

= The Gillette Toiletries Co., Boston,
announced last week it has appointed
Grey Advertising Inc., New York, as
agency for its Foamy shaving cream,
which currently is at BBDO, New York.
The account bills about $2.2 million, of
which approximately $1.8 miliion is in
TV-radio.

= Plymouth Dealers Association and
Chrysier-Imperial Dealers Association,
both Los Angeles, have consolidated
their accounts and have appointed
Honig-Cooper & Harrington, Los An-
geles, to handle their combined esti-
mated $1.5-million annual advertising
expenditures. The associations had been
operating as separate groups until
February.

Business briefly:

Hughes Sports Network has signed two
sponsors so far for its telecast of the
parade preceding the Indianapolis “500”
auto race. Goodyear Tire & Rubber and
Burger Chef will advertise in the May
30 presentation (4:30-6 p.m.), sched-
uled for 140 stations to date. Steve
Allen, Marilyn Van Durber and Sid
Collins will provide the commentary.

Colgate-Palmolive Co., New York, has
purchased sponsorship for Ultra-Brite
toothpaste and Fab, Axion and Cold
Power cleansers on the NBC radio net-
work. The Colgate-Palmolive spots will
be heard on News on the Hour,
Emphasis and Monitor. Ted Bates &
Co., New York, is the agency.

The Ford Motor Co. has purchased
sponsorship for its “better idea” theme
on several NBC Radio network pro-
grams, including News on the Hour,
Emphasis, David Brinkley Reports,
Chet Huntley’s Perspective on the

News, and News of the World. The
Ford order was placed through Grey
Advertising, Detroit.

E. L du Pont Co. will sponsor Triangle
Stations’ auto racing special, Four
Hands on the Wheel, in about 175
markets this spring. The one-hour docu-
mentary on Philadelphia drivers Roger
Penske and Mark Donohue in du Pont’s
seventh Triapngle buy. The station line-
up will include Triangle’s stations:
WFIL-Tv Philadelphia; wNBF-Tv Bing-
hamton, N. Y.; WFBG-Tv Altoona-
Johnstown, Pa.; wnNHc-Tv Hartford-
New Haven, Conn., WLYH-TV Lancaster-
Lebanon, Pa.; and XFRE-TV Fresno,
Calif.

Kal Kan Foods Inc., Los Angeles,
through Honig-Cooper & Harrington,
same city, will begin a 20-week run on
the full CBS-TV network in prime time
starting May 8. The pet foods manu-
facturer is building a complete advertis-
ing and merchandising package around
its TV program property, Animal
World. Kal Kan will purchase a large
ID campaign on TV to promote the
show and its long line of products.
Total 20-week activity will generate an
estimated more than $1 million in ad-
vertising and promotion expenditures.

Top executive posts
change at Gardner

Gardner Advertising, St. Louis, last week
announced a series of organizational
changes, starting with the expansion
of President Warren J. Kratky’s title
to include chairman of the board. He
succeeds Champ Humphrey, who re-
tired.

Two general manages were elected
executive vice presidents: A. Laney
Lee of the central division and William
H. Mallison of the eastern division.

Elected senior vice presidents were
Noel Digby, corporate creative direc-
tor and associate creative director in
the central division, and Rudolph P.
Maffei, vice president, media and pro-
graming, New York.

The board of directors added seven
new members: William F. X. Byrne
and William D. Watson, account su-
pervisors, and Bruno E. Brungatelli,
creative director, all eastern division;
and from St. Louis, Robert H. Lundin
and Leroy F. Porter, management
representatives, C. Kelly O’Neill, cor-
porate media director, and Dale A.
Knight, chief financial officer. Mr.
Knight, who has been secretary-treas-
urer, becomes vice president-finance
and planning.

Succeeding Mr. Knight as secretary-
treasurer will be Thomas E. Wehrle,
controller and assistant secretary-
treasurer. Robert R. Eckert, general
accounting manager, will take over the
controller’s duties.
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FCC examines telephone firms in

Inquiry and rulemaking look into numerous
questions about telephone-company ownership

The FCC has opened a combined in-
quiry and rulemaking proceeding that
could result in telephone companies
being barred from direct or indirect
ownership of CATV systems.

The proceeding, which was sparked
by 17 applications by telephone com-
panies for authority to build CATV
facilities for affiliated firms, raises a
host of questions that have long trou-
bled the commission—as well as the
CATYV industry—about the implications
of telephone company ownership of
CATYV systems.

They involve such matters as possible
concentration of control by telephone
companies of cable systems including
those capable of providing not only
CATV but a wide variety of services,
the potential for anticompetitive prac-
tices by telephone companies in their
dealings with CATV systems, and pos-
sible detrimental effects that CATV
ownership could have on a telephone
company’s regular service.

The commission also asked for com-
ment on what effect any new policies
would have on its “long-range concern
about a common carrier acting as a
program originator.”

“Foremost” among the questions it
is raising, the commission said, “is
whether telephone companies, either
directly or through their owned or con-
trolied affiliates, should be permitted
to engage in furnishing CATV service
to the public. . . .”

If it is to authorize such service, the
commission said, it must know what
conditions it should impose *“to insure
that rendition of the service will serve
the public convenience and necessity.”

The notice does not propose specific
rules. But the commission said it may
adopt rules incorporating any general
policies established as a result of the
proceeding.

The inquiry and rulemaking marked
the second major step by the commis-
sion in the regulation of telephone
company operations in the CATV field.
Last June, it ruled that Section 214
of the Communications Act applies to
telephone-company  construction  of
CATV channel service. The section re-
quires common carriers proposing to
extend their lines to apply for a certifi-
cate of convenience and necessity.

At that time, the commission indi-

cated its concern about parent-subsid-
iary relationships or common control
of telephone companies and CATV
systems. It cited the possibility of tele-
phone companies blocking CATV com-
petition—a possibility CATV systems
have said is a real one—and the neces-
sity of guarding against duplication of
construction.

Some of the matters included in the
proceeding are already under consid-
eration by the commission. The ques-
tion of ownership relationships is part
of the over-all review of CATV rules
involved in a combined inquiry and
rulemaking proceeding that was initi-
ated on Dec. 13 (BroapcasTING, Dec.
16. 1968.) But the commission said
it needs separate comments at this time
on the telephone-affiliation questions.

And allegations of anticompetitive
practices in connection with pole-line
agreements that telephone companies
reach with CATYV systems that want to
string their lines on telephone poles are
being considered in a pending tariff
proceeding. But this case is in recess
pending judicial review of the commis-
sion’s Section 214 decision, and the
agency asked for comments on whether
to adopt policies to bar potential anti-
competitive practices mentioned in the
inquiry and rulemaking proceeding.

These include: discrimination against
nonaffiliated CATV systems in building
and furnishing CATV facilities; com-
petitive advantages in establishing new
CATV operations; subsidizing CATV
affiliates out of regular telephone-com-
pany revenues and thus permitting the
affiliates to sell their service at a lower
price than nonaffiliated companies; and
constraint on the development of such

Small-market radio group

Four broadcasters have been appointed
to the National Association of Broad-
casters Small-Market Radio Committee
by NAB President Vincent T. Wasilew-
ski. Named to two-year terms, which
began March 26, were Clint Formby,
general manager, KPAN Hereford, Tex.;
J. Ray Livesay, president, wisH Mat-
toon, Ill.; Philip Spencer, president and
general manager, wcss Amsterdam,
N.Y., and Norton E. Warner, president
and general manager, KiMB Kimball,
Neb.

CATV

non-TV services as data transmission.
The commission also asked for com-
ments to aid it in “considering what
policies may be adopted to avoid undue
concentration of control of CATV sys-
tems by telephone companies.” It
quoted a trade publication as listing
four telephone-company affiliates as
being among the top 36 CATV opera-
tors in the country. They are United
Transmission Inc., No. 18, with 35,387
homes; Jefferson-Carolina CATV Corp.,
No. 32, with 24,060 homes; GT&E
Communications Inc., No. 36, with 19,-
143; and Continental Telephone, No.
28, with 26,924 homes. The estimated
national total of CATV homes accord-
ing to American Research Bureau, is
2.8 miMion. (see “Telestatus™ page 113)
Commission concern about the possi-
bility of telephone-company dominance
of the CATV industry is compounded
by the realization that CATV systems
have the potential of providing more
than telephone-relay service. The com-
mission pointed out in its notice that
some of the 17 applications that
prompted the inquiry and rulemaking
are for channel facilities that would be
used to provide “wide spectrum” serv-
ices, such as high-speed data, as well as
CATV. Comments were requested on
the “policy implications, if any, of such
proposals as contrasted with the pro-
posals to serve only CATV customers.”

The commission also asked whether
it should act to prevent a telephone
company’s CATV ownership from hav-
ing potentially detrimental effects on
regular telephone service. It asked
whether investment in CATV would
affect a telephone company’s ability to
raise capital for telephone services and
about possible conflict between require-
ments of CATV affiliates and those of
new or expanded services, such as the
video telephone.

Another, special woroblem, was
raised by applications of Southern Bell
Telephone and Telegraph Co. and Caro-
lina Telephone and Telegraph Co. This
involves the relevance, if any, of a con-
sent decree which AT&T entered into
with the Justice Department in 1956,
to the Bell System inte-est in the CATV
customer to be served. The decree bars
Bell from engaging in any noncommon-
carrier business.

Southern Bell and South Central Bell
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together own about 13% of Carolina
T&T, 50% owner of Jefferson-Carolina,
which operates several CATV systems.
However, the Bell subsidiaries have
agreed to sell their interests in Carolina
T&T prior to a merger of Carolina T&T
with United Utilities (BROADCASTING,
March 17).

The commission breaks the 17 214
applications being considered into five
groups. They were filed by (1) Carolina
T&T, which shares ownership of Jef-
ferson-Carolina, the proposed customer,
with Jefferson Standard Broadcasting
Co. (licensee of WBT-AM-FM-WBTV[TV]
Charlotte, N. C.) and owner of wBIG
Greensboro, N. C.); (2) Southern Bell,
which owns about 7% (until the sale) of
Carolina T&T, the half owner of Jef-
ferson-Carolina and 100% owner of an-
other CATV operator, Cablevision Inc.,
of Gastonia, N. C., both proposed cus-
tomers; (3) United Telephone Co.’s of
Indiana, Ohio, Missouri and United
Inter-Mountain Telephone Co., all
owned by United Utilities Inc., which
owns the CATV customer, United Trans-
mission Inc.; (4) General Telephone
Co.’s of Illinois, the Southwest, Michi-
gan, the Midwest and one California
company, all controlled by General
Telephone and Electronics Corp., which
owns the CATV customer, GT&E Com-
munications, and (5) Heins Telephone

Co., which the commission said is ap-
parently 5% owned by James E. Heins
Jr., who apparently owns about 7% of
the customer, Lee Cablevision Inc.

The applications, which were at-
tached to the commission’s ordcr,
showed individual cost estimates rang-
ing above $2 million already spent and
more than an additional $1 million
proposed.

Senate to look into
employment practices

An investigation into the equal-employ-
ment practices of industries regulated by
federal agencies, including the FCC,
has been scheduled for “some time
in mid-May,” by Senate Commerce
Chairman Warren G. Magnuson (D-
Wash.).

The hearings will cover industries
that come under the jurisdiction of
the FCC, Federal Power Commission,
Interstate Commerce Commission, Fed-
eral Maritime Administration and Civil
Aeronautics Board. The three-fold pur-
pose of this “extensive review,” accord-
ing to Chairman Magnuson, is to inves-
tigate with the Equal Employment Op-
portunity Commission present employ-
ment records; to educate employers
about techniques for hiring minority
employes at all levels, and to discuss

Avord the hasards
of buying or selling
on your own.

Why risk negotiating without Blackburn’s deep knowledge of the
market, of actual sales, and of appraisal factors. We do not send
out lists. Each sale is handled on an individual basis, with sellers
revealed only to serious, financially responsible buyers. And Black-
burn service is complele, even to helping arrange the proper

financing!

BLACKBURN & Company, Inc.
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WASHINGTON, D.C. CHICAGO

James W. Blackburn William B. Ryan
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333- 9270
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Clifford B. Marshall Colin M. Selph
Robert A. Marshall Roy Rowan

Harold Walker Bank of America Bldg.

MONY Building 9465 Wilshire Blvd.
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with the agencies the roles they can
play in fostering equal employment.
Two weeks ago at a hearing con-
ducted by the Senate Subcommittee on
Administrative Procedures and Prac-
tices, under the chairmanship of Sena-
tor Edward M. Kennedy (D-Mass.),
the EEOC came under heavy criticism
from Senator Everett Dirksen (R-IIL.)
for “harassing” industry on minority-
hiring practices, including those of
broadcasting networks and stations.

13 new stations bring
TIO list to new high

The addition of 13 stations to the mem-
bership roster of Television Informa-
tion Office, raising total enrollment to a
record level, was announced last week
by Roy Danish, TIO director. The total
membership figure is not disclosed by
TIO, but is believed to be about 175
stations in addition to the TV networks.

New members include the six stations
of the Taft Broadcasting Corp.; wWNEP-
TV Scranton-Wilkes-Barre, Pa.; WGr-Tv
Buffalo, N.Y.; wtvN-Tv Columbus,
Ohio; wkRrc-Tv Cincinnati; wBRC-TV
Birmingham, Ala., and wpAF-Tv Kansas
City, Mo.

Other stations that have joined TIO
are WMAL-TV Washington; WHEC-TV
Rochester, N.Y.; wIMJ-Tv Milwaukee;
KLTV(TV) Tyler, Tex.; KoAA-Tv Pueblo,
Colo.; WKBD-TV Detroit and KTNT-TV
Tacoma-Seattle.

ChangingHands

Announced:

The station sales reported last week,
subject to FCC approval:

= WvGT Mount Dora, Fla.: Sold by
David Rawley Jr. to Leon A. Ganapol
for $35,000. Mr. Rawley owns 33% of
wkJK Granite Falls, S. C., and of
KwoON Bartlesville, Okla. Mr. Ganapol
is a retired druggist. WvGT is a day-
timer on 1580 kc with 1 kw. Broker:
Chapman Associates.

Approved:

The following transfer of station own-
ership was approved by the FCC last
week (for other FCC activities see
“For the Record,” page 119):

= KMmEec-Tv Dallas: Construction per-
mit sold by James T. and C. H. Max-
well and Carroll Maxwell Jr. to Thomas

HEED A DIRECT FM EXGITER
THAT REALLY IHIIES”

CONTACT CCA s

ORKCS Conr
ARG (]

34 (THE MEDIA)

BROADCASTING, April 7, 1969



M. Evans for $40,000 plus assumption
of liabilities totaling $171,530. Mr.
Evans is permittee of KDNL-Tv St. Louis,
and has applications pending FCC ap-
proval to purchase the construction
permits for wuHF-Tv Hartford, Conn.,
and WENS(Tv) Pittsburgh, and to pur-
chase wJzB-Tv Worcester, Mass. KMEC-
Tv is on channel 33 with 1,000 kw vis-
ual. Commissioner Nicholas Johnson
dissented.

Cable TV

= Banning Calif.: Banning Communica-
tions Corp. sold to Storer Broadcasting
Co. Price was not disclosed. The 12-
channel Banning system, owned by
Eugene Knox and wife, serves its 1,000
subscribers with 11 Los Angeles TV
stations and one in Palm Springs. Ac-
quisition brings to 22 number of Cali-
fornia communities and to 28,000 total
number of subscribers now served by
Storer CATV. Broker: Hogan-Feld-
mann.

= Pleasantville, Somers Point, Absecon,
Linwood and Egg Harbor township,
N.J.: 50% of Alpine Cable TV Inc.
sold by Alpine Geophysical Associates
Inc. to multiple CATV owner Jerrold
Corp., giving it 100% ownership. Al-
pine Cable TV serves 6,000 subscribers
with Philadelphia TV stations and three
New York independents. Acquisition
gives Jerrold, a subsidiary of General
Instruments Corp., 26 systems serving
91,000 subscribers. Purchase price, for
cash and notes, was not disclosed.

Evins bill would give
added strength to FTC

A bill that would give the Federal Trade
Commission greater power and more
budgetary independence from the ex-
ecutive branch was introduced last week
by Representative Joe L. Evins (D-
Tenn.), chairman of the House Small
Business Committtee.

The proposed legislation (H.R. 9811)
would authorize the FTC to submit its
budget and any legislative recommenda-
tions directly to Congress without ob-
taining approval from the Bureau of the
Budget.

The Evins bill would also authorize
the FTC to conduct investigations
through mailed questionnaires without
receiving Budget Bureau approval if the
data were needed for law enforcement
purposes. Finally, it would increase the
FTC’s power with respect to subpoenas
and appeals in that approval of the
Department of Justice would not be
required for the enforcement of sub-
poenas, and the power of the solicitor
general to veto FTC requests for ap-
peals to the Supreme Court would
be eliminated.

The bill has been referred to the
House Commerce Committee.

New contender for
channel 7 Boston

Group, which stresses
its minority origins,
requests ‘safe’ period

In a new variation on the thcme of so-
called “strike” applications, a would-be
applicant for Boston's channel 7 has
asked the FCC for a “two-month ‘safe’
period” in which to file a competing ap-
plication for that facility.

The firm, Dudley Station Corp., is the
second announced competitor for chan-
nel 7, which is presently occupied by
RKO General Inc.’s wWNac-Tv. The
other contestant, a group of seven Bos-
ton businessmen operating under the
name Community Broadcasting of Bos-
ton, filed its application last month
(BROADCASTING, March 10).

The Dudley Station petition intro-
duces a new element beyond its pro-
cedural novelty, however. It proposes
to be “representative of the black com-
munity of the Boston area.”

Specifically, the petition lists three
objectives: “To create a viable, profit-
making broadcasting enterprise which
implements significant training pro-
grams aimed at involving black Ameri-

WHERE

cans and other minority groups; to
experiment in locally produced pro-
graming to meet the needs of major
audience segments in the greater Boston
area which are not now adequately
represented by existing media,” and “‘to
offer a major community component in
station ownership.”

The corporation is still in its infancy
and still sorting out its structure, plans
and membership. Its president is Bert-
ram M. Lee, who heads a Boston con-
sulting firm, Organization Development
Associates. Other board members are
Henry Hampton, who heads a con-
sulting firm, Blackside Inc., as well as
the Museum of Afro-American History
in Boston; Jerome Weisner, provost of
the Massachusetts Institute of Tech-
nology and formerly the White House
science adviser under John F. Kennedy,
and Dr. Henry Morgan, human rela-
tions director for Polaroid Corp. and
former president of KLH Electronics.

According to Mr. Lee, the new orga-
nization will issue a further statement
of its plans and purposes some time
this week.

Dudley Station is represented by the
Washington law firm of Arent, Fox,
Kintner, Plotkin & Kahn. The earlier
Community Broadcasting application
was submitted through the firm of
Welch & Morgan, which also repre-
sents firms competing for the facilities

THE ACTION WAS
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presently occupied by KNBC(Tv) and
RKO’s KHJ-TV, both Los Angeles.

Of the groups that have filed com-
peting applications this year, Dudley
Station is the second to emphasize its
connection to the black community in
its area. A group in Jackson, Miss., do-
ing business as Civic Communications
Corp., last month challenged for the
facility presently occupied by wLBT(TV)
in that city, pledging greater attention
to minority needs and interests (BROAD-
CASTING, March 17).

CATV rules draw
very faint praise

Comments are limited to
the origination and
diversification issues

Comments which descended upon the
FCC last week on the program-origina-
tion and diversification sections of the
commission’s proposed CATV rules re-
vealed a singular lack of enthusiasm for
the proposals among CATYV interests.

The origination proposals, which
would require most cable systems to
originate programing on one channel,
brought cries such as “heavy-handed
regulation of free speech” and “unlaw-
ful” from the cable community. The di-
versification issue, which includes a
proposal to bar cross-ownership of
CATV’s and broadcast stations in a
market, as well as inquiry into multiple
ownership of the systems, prompted
such outbursts as “unnecessary” and
“unlawful.”

A similar lack of enthusiasm greeted
the commission’s treatment of CATV-
originated advertising. The question was
simply left open for comment, with no
specific proposal one way or another.
However, this omission was in itself
enough to rankie the cable industry,
since the commission had proposed to
require origination without suggesting
a new source of revenue. Many re-
sponded with *“economicaily unsound,”
or “unlawful.”

This opposition to any form of CATV
regulation was of course not echoed by
broadcasters. Most urged the commis-
sion to limit CATV origination to “pub-
lic-service” programing, which would
provide an additional outlet for “com-
munity self-expression,” rather than
simply allow the systems to duplicate
programing provided by free broadcast
service. They also supported the diversi-
fication proposals—except for those
who favored cross-ownership of CATV’s
and broadcast stations as a means of
insuring high-quality programing on
cable systems.

The comments filed last week per-
tained only to a portion of the proposed
CATV rules. In response to a request
by the National Cable Television As-

sociation for an extension of time for
filing comments, the commission last
month set two separate deadlines for
comments. It extended the deadline to
May 3 on all the proposed rules except
those dealing with origination and di-
versification, which the commission
characterized as of “immediate con-
cern” and requiring “prompt determi-
nation” (BROADCASTING, March 3). The
deadliine in those two cases was eX-
tended to April 3.

The commission’s urgency was shared,
in altered form, by CATV’s. NCTA,
representing the entire industry, based
much of its filing on the argument that
the commission has no authority to
promuigate or implement its proposals.
On the cross-ownership proposal, for
example, NCTA said: “Because the
commission’s authority to regulate
CATYV is restricted to that reasonably
ancillary to the effective performance of
its responsibilities for regulation of tele-
vision broadcasting, cross-ownership of
CATYV and other interests is beyond the
commission’s authority to prohibit.”

Similarly, NCTA said, there is no
need and no legal justification for limi-
tations on the number of CATV sys-
tems or subscribers. Claiming that the
largest CATV has 231,385 subscribers,
the association compared this figure to
the number of viewers served by the
five owned-and-operated ABC-TV sta-
tions, and argued that regulation of size
is equally inappropriate in both cases. If
antitrust abuses exist, NCTA said, they
can be adequately regulated by the Fed-
eral Trade Commission and the Depart-
ment of Justice.

It was the proposal to require pro-
gram origination, however, that elicited
NCTA’s most irate arguments. In con-
ditioning CATV operations upon origi-
nation, the association said, the commis-
sion would infringe liberty of expression
“by conditioning a grant of privilege
upon an abridgement of speech.”

NCTA objected to required origina-
tion as “unconstitutional infringement
of free speech, as an unreasonable,
arbitrary and capricious regulation,
and as inimical to the public interest.”

NCTA went beyond this argument,
however; it pressed for no regulation of
origination at all. “Clearly,” it said,
“any citizen could erect a wire com-
munications system in his neighborhood
and originate whatever lawful program
material he chose. He could charge for
advertising and he could charge for the
service, just as a neighborhood news-
paper or a magazine does. Not Con-
gress, not the commission, not any
power in the land could stop him.”

Specific aspects of the over-all CATV
rationale were explored by individual
cable systems in their filings. A filing
submitted separately by Northwest
Cablevision Inc., Aiken Cablevision and
others criticized the origination proposal

as unresponsive to varying local needs
and inconsistent with other commission
regulation. According to these firms, it
is no more reasonable to favor origi-
nation over “automatic” programing on
CATYV than to require it in broadcast-
ing, where much of the day, especially
in radio, is taken up by “automatic”
material. Automated programing such
as stock market reports should there-
fore meet the commission’s require-
ments, they said.

The firms also argued in opposition
to the diversification proposals that
many small cable firms could not stay
alive unless operated by large compa-
nies. More generally, they said that the
commission’s proposals wouid deny
CATYV *“the right to utilize its maximum
technical capabilities.”

Broadcasters held to their past po-
sitions regarding CATV. The NAB fil-
ing developed the argument “that orig-
inations should not be mandatory,
should be on an unsponsored basis, and
should be limited to programing of a
local public-service nature, on a single
channel.” This position, NAB noted,
accords with past decisions of the com-
mission and the Congress.

The association presented stiff oppo-
sition to CATV advertising, arguing that
it would help “lead to a nationwide sys-
tem of CATV-pay-TV—the very result
[the commission] has steadfastly main-
tained should not evolve from CATV
operations which use broadcast sig-
nals.”

This last argument was pursued at
length by the Association of Maximum
Service Telecasters, which devoted its
entire filing to the origination question.
According to AMST, origination would
allow a form of pay TV to slip in,
virtually unregulated, by the “back
door,” even though the commission has
explicity authorized genuine subscrip-
tion television on a tightly controlled
basis. Moreover, AMST said, this
CATV-pay-TV hybrid would “exploit
free television to promote wire pay-
T™V.”?

On the diversification question, NAB
reiterated its opposition “to any rule
which would limit cross-ownership of
CATV systems and broadcast facili-
ties.” The association argued that
“broadcast ownership would have a de
minimis effect on the number of pro-
grams and opinions offered to the pub-
lic, while a ban on such ownership
would greatly reduce the amount of lo-
cal public-service programing which
might otherwise be offered via CATV.”

This position was upheld even more
emphatically in a group of identical fil-
ings submitted separately by group-
owner McClatchy Newspapers and
others, devoted entirely to the advocacy
of broadcast-CATV cross-ownership.
These groups argued that the broad-
caster has a natural concern for the
quality of the CATV system carrying
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presented weekly in Los Angeles by Sears Southern California stores.

Distributed nationally by Hot Air, P.0. Box 957, Hollywood, California 90028- Phone: (213) 652-2631
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his signal, as well as a knowledge of
his area which will enable him to eval-
uate the need for CATV.

Program origination would actually
lead to an even greater necessity for
cross-ownership, the firms said, since
broadcast ownership of cable systems
would be a logical method of insuring
quality programing. They compared
this situation to the growth of FM,
which, they noted, was aided by the
entry of experienced AM broadcasters
into its operation.

McClatchy said that since many
large CATV firms, as well as the
broadcast networks, are already being
subjected to government scrutiny be-
cause of their conglomerate aspects, it
may be that local broadcasters are the
last, best hope as CATV owners. The
firms also urged that the bulk of regula-
tion be left to local authorities.

Another viewpoint appeared in a fil-
ing by the city of New York, which
presently houses four cable systems.
The city supported origination—which,
it noted, it has alrcady authorized any-
way—but proposed several comple-
mentary restrictions, including a “sig-
nificant™ amount of public-service pro-
graming and what amounted to a sys-
tem of CATV licensing. It also pro-
posed that local authorities determine
whether CATV’s in their areas will be
allowed to originate advertising.

On (diversification, the city urged
prohibition of cross-ownership within a
certain predetermined geographic area,
and proposed that multiple ownership
of cable systems be regulated according
to the number of subscribers rather
than the number of systems, both with-
in limited areas and on a nationwide
basis.

The only filing that apparently in-
volved no vested interest was sub-
mitted by Stephen R. Barnett, a former
member of the President’s Task Force
on Communications Policy, now acting
professor of law at the University of
California at Berkeley.

Mr. Barnett’s filing, devoted entirely
to the diversification issue, supported
the commission’s proposals in virtually
every particular, and was especially
adamant in opposition to cross-owner-
ship of CATV’s and newspapers within
a community, The filing argued that
both aiready have monoroly power in
many cases, which would only be ag-
gravated if the two were to combine.

The law professor’s diversification
filing was some 250 pages long. He de-
clined to include further material on
origination, he said, because “one has
to stop somewhere.”

CPB funding problems create heat

Senate hearings promise stiff debate; citizens’ group
offers plan to tax commercial broadcasters

The problem of long-range financing
for the Corp. for Public Broadcasting
and how to solve it is sure to be a topic
of heated senatorial discussion on April
29-30. At that time the Senate Com-
munications Subcommittee, under the
chairmanship of John O. Pastore (D-
R.I.), will hold hearings on a stopgap
measure sent to Congress by the De-
partment of Health, Education and Wel-
fare and submitted by Senate Com-
merce Committee Chairman Warren G.
Magnuson (D-Wash.).

In the meantime, the National Citi-
zens Committee for Broadcasting has
come up with its own solution: a 4%
tax on gross receipts of commercial
broadcasters.

The Magnuson bill (S. 1242) calls
for the appropriation of $20 million in
operating funds for CPB. It would also
extend the authorization for appropria-
tion of “such sums as may be neces-
sary,” a virtual blank check, for each
of the next five fiscal years beginning
July 1, 1971. An identical measure has
been introduced in the House by Com-
merce Committee Chairman Harley O.
Staggers (D-W. Va.), but no date for
hearings has been set.

The problem of long-range federal
subsidies for CPB has been evident
since its inception, but until now no
action had been initiated. The CPB it-
self has a committee of board members
under the direction of John D. Rocke-
feller III to study the situation, but to
date no recommendations have been
offered.

Recommendations have come, how-
ever, from Dr. Dick Netzer, head of the

Department of Economics, New York
University, who prepared a special re-
port for the citizens committee. The re-
port, which advocates among other
things the taxation of commercial broad-
casters, was to be sent today (April 7) to
President Nixon and “other key indi-
viduals in the administration,” members
of the House and Senate Appropria-
tions and Commerce Committees, FCC
commissioners, foundations, commer-
cial and noncommercial broadcasters,
and the presidents of all three commer-
cial TV networks.

Dr. Netzer, working from the Car-
negie Commission recommendation for
annual funds totaling $270 million, pro-
posed a five-point package:

= A tax of around 4% on commer-
cial broadcasting’s total revenues, yield-
ing about $120 million to be assigned
to a proposed trust fund for noncommer-
cial broadcasting (based on $3.1-billion
gross receipts in 1966-67).

= A charge for access to spectrum,
through competitive bidding for licenses
“or otherwise,” yielding about $50 mil-
lion annually.

= Establishment of the Ford Founda-
tion’s proposed nonprofit satellite sys-
tem, with 90% of the proceeds, or $20
million, slated for the trust fund, ex-
clusive of the value of a free intercon-
nection service.

= Authority for noncommercial
broadcasting to accept advertising on a
controlled basis.

= Authority for noncommercial
broadcasting to experiment with sub-
scription television.

The last two would yield less than
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$100 million combined.

Dr. Netzer foresees the proposed
trust fund as a conduit, paying its re-
ceipts annually or quarterly to non-
commercial broadcasting, presumably
through the Corp. for Public Broad-
casting. He cautions, though, that “it
might be appropriate for the trust fund
to build up a modest balance in early
years, to insure against unforeseen de-
clines in tax receipts. . . .”

He defended his choice of a tax on
broadcasters’ revenues by suggesting, “if
broadcasters’ or advertising firms’ costs,
including the new taxes, go up while
revenue remains the same, this would
tend to encourage economizing through-
out the industry, reducing the notorious
extravagance and inefficiency in the
broadcasting/advertising productive
process. Such cost reductions will re-
lease resources for other uses,” he
added, resulting in lower production
costs for commercial broadcasters as
well.

Dr. Netzer emphasizes in the report
that the proposals are not equivalent in
merit or attainable with equal speed.
“The best components, from the stand-
point of inherent merit, are the gross-
receipts tax and the satellite system,”
he said. “The components most amen-
able to speedy action are the gross-re-
ceipts tax and the acceptance of adver-
tising on a limited basis. In light of this,
the highest priority attaches to the crea-
tion of the trust fund and the adoption
of the gross-receipts tax, to provide
substantial financing of public broad-
casting while the other features of the
program are being developed and con-
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Distributor ignition points, as small

: as they are, make the vital difference
?batween an automobile running smoothly or
4 not.running at all. The small points

.. work like Iight switches—opening and
closing with precise timing. They

" control the amount and intensity of
elactric current delivered to the spark

" plugs. At-65 miph the average set of
distributor points flicks on and

off 16,000 times per minute.

Detroit found out a long time ago that little things like distributor points
make a world of difference in the operation of a car.

The WWJ Stations found out a long time ago that vita/ity in broadcasting makes
the same kind of difference. With it, there's extra spark...there's imagination,
innovation, community involvement, pride in accomplishment.

Listeners and viewers know it. So do advertisers. They know that vita/ity works...
to intrigue audiences—and to sell products. And they know that making vitality
work is the WWdJ/Detroit way of doing things.

WW 00 WWJ-TV

OWNED AND OPERATED BY THE DETROIT NEWS. AFFILIATED WITH NBC.
NATIONAL TELEVISION REPRESENTATIVES: PETERS, GRIFFIN, WOODWARD, INC, « NATIONAL RADIO REPRESENTATIVES: McGAVREN-GUILD-PGW RADIO, INC,
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verted to reality.”

Other funding proposals considered
in the report include taxes on the gross
receipts of the entire communications
industry (telephone and telegraph as
well as broadcasting), on the total tele-
vision-advertising outlay, on net prof-
its of broadcasters, on excess profits of
broadcasters, a flat per-house television
license fee, and a manufacturers’ excise
tax on television sets. These were re-
jected because in some cases costs would
be passed on to consumers, thus bur-
dening low-income households, and
others—such as tax on broadcast prof-
its—were considered not stable enough
or as having substantial collection costs
or a slow growth rate.

The criteria on which the five pro-
posals were selected were adequacy of
vield, year-to-year stability, long-term
growth, regressivity, other economic ef-
fects and benefit linkage (the extent to
which the supporting body receives
benefits from the use of the proceeds
for noncommercial broadcasting).

Dr. Netzer’s report is based on rec-
ommendations for long-term financing
that were first studied by the citizens
committee’s board of trustees. In its
letter to the President and Congress,
the board declares its full support of
the final recommendations and asks for
congressional action.

‘Monsters invade
the living room’

New York theater owners
wage campaign for public
support against pay TV

A “save free TV” campaign once again
has been launched in the New York
area.

The National Association of Theater
Owners (NATO) and the Metropolitan
Motion Picture Theaters Association
(MMPTA), supported by labor unions
associated with the industry, have
formed a joint labor and management
committee to save free TV in an effort
to stop the FCC from authorizing pay
television June 12.

These same groups conducted a simi-
lar campaign against cable-TV origina-
tion during New York City Board of
Estimate hearings last fall {(BROADCAST-
ING, Oct. 21, 1968).

Martin H. Newman, executive vice
president of Century Theaters, charged
at a news conference in New York last
week that “the pay-TV interests are try-
ing to lull the public into believing that
if they pay for their programs they will
be getting bigger and better programs
than they now receive on free TV. This
is the big lie.

“They will have to go to the same

market place for talent that the free-TV
companies go to; they will have to cater
to the widest public taste, just as free
TV must do, if they are to survive eco-
nomically,” he insisted.

The committee plans to alert Con-
gress that pay TV will automatically go
into effect June 12 under FCC rules set
up in December (BROADCASTING, Dec.
16, 1968), unless it acts to prevent it.
Theater owners throughout the U.S. will
show a 45-second trailer to their audi-
ences calling subscription television and
cable TV “monsters in the living room.”
They hope to get 25 million signatures
on petitions to congressmen, and they
are forming a suborganization in Wash-
ington to lobby on the subject. They
have already run newspaper ads and
have conducted a “lights out on Broad-
way” night to emphasize the danger
pay TV presents to their livelihood.

The campaign received support from
two New York state assemblymen,
Manuel Ramos of the Bronx and Leon-
ard R. Stavisky of Queens, cosponsors
of a bill to halt program origination on
cable TV in New York. The bill is now
in committee.

U.S. Representative Emanuel Celler
(D-N.Y.) sent a letter stating his posi-
tion against pay TV, calling the airways
“the property of the people and not of
private interests,” and stating his inten-
tion to vote against any proposal by the
FCC “to permit the rape of the public
airways by pay TV.”

The committee has set up headquar-
ters at NATO offices at 1501 Broadway,
New York. Cochairmen are D. John
Phillips, executive director of the
MMPTA, and Steve D’Inzillo, business
agent of the Projectionists Union, Local
306, International Alliance of Theatri-
cal Stage Employes.

NATO has also taken legal action
against the FCC regarding the commis-
sion’s jurisdiction over pay TV (BROAD-
CASTING, Jan. 13), but members have
little hope that the case will come up
before the June 12 deadline.

ETV for kiddies

An $8-million experiment in teaching
preschoolers through educational tele-
vision was disclosed March 30 when
the U.S. Office of Education announced
a grant of $2 million for the project.
The remaining $6 million is to come
from the Carnegie Corp., the Ford
Foundation and other private organiza-
tions.

The two-year program, to run through
spring of 1970, will be handled by the
Children’s Television Workshop, an affil-
iate of National Educational Television,
New York. Planned are 130 hours, five-
days weekly of puppet shows, story
telling, cartoons, fast-action films and
minute spots—to teach youngsters
through the kind of entertainment they
enjoy.

M&ETrP
PRESENTS
THE FACTS

{For Those Who Like Facts)
McHugh and Hoffman, Inc. had

its seventh anniversary on March
1, 1969.

Our client experience includes the
following items of continuing serv-
ice.

Five TV stations for seven years
Six TV stations for four years
Three TV stations for five years
Eight TV stations for two years
Twenty stations for one year

There are four radio stations orn
our list ranging from one to three
years. We have worked for all
three TV networks for a minimunt
of one year, and one for two
years.

The above client list includes
thirty-seven markets in the United
States, Canada, and the Caribbean.

We have worked also for two ad-
vertising agencies and one airline.

Another division of our company,
called Design-Dynamics, applies
many of the same research tech-
niques to the problems of design
and manufacture of products for
the future.

We work intimately with selected
research companies who specialize
in the use of the social sciences to
examine for us specific attitudes
in the mass communication and
product fields.

Our clients represent twenty-three
markets in the top thirty—but we
also have worked for clients in
markets below the top one hun-

dred.

We believe we can help you and
will be pleased to make a presen-
tation with no obligation on your
part, at your convenience.

McHUGH & HOFFMAN, INC.

Television & Advertising Consultants

480 N. Woodward Avenue
Birmingham, Mich. 48011

Area Code 313
644-9200
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At last, a decision on KRLA

After prolonged battle, California frequency
is awarded by examiner to Voice in Pasadena

The five-year-old, multisided and star-
studded battle over 1110 kc in Pasa-
dena, Calif., reached a turning point
last week in an FCC hearing examiner’s
initial decision recommending the grant
of an application whose ownership
is divided among 56 Californians.

Voice in Pasadena Inc., one of 10
applicants still in the contest, was fa-
vored by Examiner Forest L. McClen-
ning on grounds of integration of man-
agement with ownership and diversifi-
cation of ownership of mass media.

The largest individual stockholder,
with 7.85%, is Robert E. Lovett of
San Marino, the president. He is vice
president and one-third owner of an
advertising agency and assistant dean of
the University of Southern California
School of Commerce.

Another stockholder is Calvin J.
Smith, of West Hollywood, former gen-
eral manager of KfFaCc Los Angeles,
who owns 2.6% of Voice in Pasadena.
Carl Haverlin, of Northridge, former
president of Broadcast Music Inc., will
be a vice president. William H. Morse,
Pasadena financial adviser and real-
estate operator, is board chairman and
2.6% owner.

The contest involves a number of
Hollywood personalities among the other
applicants. Bob Hope is a 25% owner of
Western Broadcasting, Art Linkletter
owns 5%; oilman Edwin M. Pauley
owns 15%. Actor MacDonald Carey is
10% owner of Crown City Broadcast-
ing. TV producers Mark Goodson and
William Todman each owns 30.53%
of Goodson-Todman Broadcasting Inc.

The 1110 kc frequency became va-
cant in 1964, after Eleven Ten Broad-
casting Corp., original operator of KRLA,
was denied renewal of its license on
charges it had conducted fraudulent
contests and had attempted to mislead
the commission. KrLA has been oper-
ated on an interim basis since 1964 by
Oak Knoll Broadcasting Corp., which
is owned by Broadcasting Foundation
of California. Eighty percent of the
station’s profits are earmarked for non-
commercial KCET(Tv) Los Angeles.

Originally, 20 applications were filed
for the facility in the prosperous Los
Angeles market. But 10 were with-
drawn over the years. Voice in Pasa-
dena proposes to operate with 50 kw
day and 10 kw night, as kRLA has
operated. Its proposed program format
is patterned after NBC's weekend
Monitor, with talks, discussions and in-
terviews, interlaced with music and
news.

Besides Mr. McClenning’s choice,
five other applicants proposed to op-

erate in Pasadena—Goodson-Todman
Broadcasting Inc., California Regional
Broadcasting Corp., Crown City Broad-
casting Co., Western Broadcasting
Corp., and Pasadena Broadcasting Co.

Charles W. Jobbins proposed to op-
erate a daytime station at Costa Mesa-
Newport Beach; Orange Radio Inc., at
Fullerton; Pacific Fine Music Inc., at
Whittier; and Topanga Malibu Broad-
casting Co., at Topanga.

Examiner McClenning whittled his
ten choices down to one in this fashion:

The applications of Jobbins and To-
panga, he said, would be “a gross waste
of facilities” under the provision of the
Communications Act requiring an equi-
table distribution of facilities.

Pacific Fine Music and Topanga
failed to meet the so-called suburban
issue—that is, they had not overcome
the presumption that their applications
were intended to serve Los Angeles
rather than the communities they had
specified.

The examiner held that Pasadena was
the preferred community under the
criterion of efficient and equitable dis-
tribution of radio service. The city of
116,000 is served by two radio stations
—one (KWKw) broadcasting in Span-
ish, the other (Kpepc) operating only
18 hours Sunday and four on Wednes-
day with religious programing. This
conclusion knocked out Orange Radio
and Pacific Fine Music.

California Regional Broadcasting’s
application must be denied, he said,
because of failure to prove its direc-
tional-antenna array could be main-
tained, as proposed.

The other applications were judged
under criteria contained in the commis-
sion’s policy statement on comparative
hearings, which is designed to promote
diversification of control of media and
integration of ownership with manage-
ment.

On the integration factor—which Mr.

McClenning noted the commission con-
siders an essential element in determin-
ing which applicant is likely to bring
the best practicable service to the public
—both Voice in Pasadena and Crown
City were accorded a preference over
the other applicants.

Crown City promised some participa-
tion by each of its 10 partners, includ-
ing Mr. Carey. All but seven of Voice
in Pasadena’s 56 owners promised some
form of participation. The examiner
would not accept the promises of 19 as
“creditable,” but he said the local resi-
dence and extensive civic participation
of those individuals is entitled to a
slight credit.

But when the diversification factor is
also considered, Mr. McClenning said,
Voice in Pasadena is found to be the one
whose application should be granted.
Voice in Pasadena has no media con-
nection that the examiner feels merits
decisional significance. Two Crown City
principals, Robert W. Breckner and
Donald C. McBain, own WTHO-AM-FM
South Lake Tahoe, Calif.

Goodson-Todman was considered by
the examiner the “least favored” under
the diversification factor. The two prin-
cipals have extensive newspaper in-
terests in Rhode Island, New Jersey,
New York and Pennsylvania, besides
their program-production interests. In
addition, Robert H. Forward, vice pres-
ident-chief executive and 10.5% owner
of Goodson-Todman, owns 14% of
KEAP Fresno, Calif.

A number of Western Broadcasting's
principals have other media interests.
Mr. Hope owns 40% of the permittee
of weMJ San Juan, P.R. Talent agent
James L. Saphier, vice president and
7.5% owner of Western, owns 90% of
KVEC San Luis Obispo and &MBY
Monterey, both California, and he is
president and 12.82% owner of wsMJ
San Juan.

Gang, Tyre & Brown, a law firm that
owns 7.5% of Western, owns 10%
each of kvec and kBMyY, and 12.82%
of weBMJ,

The Tribune Publishing Co., a 20%
stockholder in Pasadena Broadcasting,
is the licensee of XTNT-AM-FM Tacoma,
Wash.,, and XTNT-Tv Seattle-Tacoma.

S.F. experimental center
planned for KQED (TV)

A national center for experiments in
television will be established at non-
commercial KQED(Tv) San Francisco
with a $100,000 grant from the Corp.
for Public Broadcasting.

Under this grant, and an additional
$50,000 pledged by KQED, the center
will operate for a year, starting this
month, with Richard Moore, director
of KQED’s special projects department,
as administrator and Brice Howard,

former head of KQED's experimental
project, as director.

The experimental project, funded by
the Rockefeller Foundation and The
National Endowment for the Arts in
1967-68, was the forerunner of the
national center. One feature of the na-
tional center project is a program of
internships and fellowships for young
broadcasters to investigate possibilities
of the medium, with an emphasis on
experimentation rather than produc-
tion and transmission of programs,
CPB pointed out.
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It also publishes the Tacoma News
Tribune, the only daily newspaper in
the city, and has CATV franchises in
Fircrest and Pierce county, both Wash-
ington.

Principals of other applicants have
media interests also. A. Arthur Craw-
ford who, with his wife, owns Pacific
Fine Music, operates KCBH(FM) Los
Angeles. Carey Deane Funk and George
A. Baron, partners in Topanga Malibu,
own KSRF(FM) Santa Monica, Calif.
Mr. Funk, in addition, is general man-
ager and 3% stockholder in a daily
newspaper in Santa Monica that is
wholly owned by the Funk-McClure
family.

And Wesley I. Dumm, president and
23.3% owner of California Regional
Broadcasting, holds the controlling in-
terest in Kxa Seattle.

The road ahead
for CATV

Malarkey sees a chance
for common-carrier
status and regulation

A CATV pioneer gave cable-TV op-
erators some unpalatable forecasts last
week—principally that CATV operators
in major markets may very well derive
a substantial portion of their future in-
come from nonbroadcast services and
as a regulated common carrier.

Martin F. Malarkey, an early CATV
owner-operator and first president of
the National Cable TV Association,
also predicted that in the future cable-
TV systems group owners and those
eyeing the top TV cities will be offering
a variety of services for a fee to sub-
scribers—security protection, informa-
tion retrieval, shopping, banking, meter
reading, and computer-fed information
services for lawyers, doctors and busi-
nessmen.

Mr. Malarkey, who is a CATV man-
agement consultant and broker in Wash-
ington, also told CATV operators at-
tending the Southern CATV Associa-
tion meeting in New Orleans last week
(also see page 125) that he feels the
FCC will probably adopt its proposed
new rules for CATV without major
changes; that he doesn't see Congress
doing anything substantial about chang-
ing the FCC’s mind.

“I do not see our industry mounting
an effective program to persuade the
Congress that the commission has, in-
deed, inflicted through the Second Re-
port and the now proposed rules,
mortal blows to our industry,” he said.

And, he added, he doesn’t see agree-
ment between copyright holders and the
CATV industry eliminating problems.

“In my opinion,” he said, “a copy-

In Los Angeles
We're All Talk
And a Lot of Action!

Today, people like to go where the action is...so do advertising
dollars.

KABC Radio's conversation formula, or talk programming, has
created the kind of action radio that people really listen to.

Because our highly skilled Communicators, Michael Jackson,
Bob Kennedy, Marv-Gray, Stan Bohrman and Ray Briem have
your customers’ ears, your product moves faster.

Get the facts which prove that, on the air and in the marketplace,
People to People Radio means action.

KABCRADIO 7O & &
NEWS / CONVERSATION

represented nationally by KATZ
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right deal will not eliminate the con-
tinuing pressures from the broadcasters
on the commission and the Congress to
protect their markets from invasion by
CATYV systems that can import distant
independent signals.”

Mr. Malarkey predicted also that
“traditional” CATV systems — those
providing a simple reception service—
would find themselves soon coming
under stringent technical standards
adopted by the FCC.

“We have,” he said, “too many
CATV system owners who make no
effort to do more than barely squeeze
by, from both a technical and public
relations standpoint.”

And, he continued, these systems will
not move into full-scale local origina-
tions unless the FCC forces them to do
s0.
“Their saturation factor is high and
the incentive just not there,” Mr.
Malarkey commented.

If, however, the sale of time for
commercials is permitted, he con-
tinued, these CATV owners will have
the proper motivation. In such case,
Mr. Malarkey urged CATV operators
to work “hand-in-hand” with the local
radio station, which, he noted, has the
news and advertising sales staff vital
to this kind of operation.

Tangled Curtis web
gains more strands

An investigative report submitted to the
board of the Curtis Publishing Co. last
week said it is doubtful that claims of
fraudulent undervaluation could be sub-
stantiated in the sale of former Curtis
magazines to Downe Communications
Inc.

At the same time, Downe moved to
be dismissed as a defendant in a suit
brought by Cary W. Bok, a trustee of
the Cyrus H. K. Curtis estate. Downe
was named a codefendant in connection
with its purchase of Ladies Home Jour-
nal and American Home from Curtis
for 100,000 shares of Downe common
stock, a price Mr. Bok contends was a
“gross and fraudulent undervaluation”
of the magazines (BROADCASTING, Feb.
17).

Spencer Pinkham, a lawyer who is a
Curtis director, submitted a report of
a three-man committee to the Curtis
board April 1 on the dealings involving
Curtis, former president Martin S.
Ackerman, and Mr. Ackerman’s Per-
fect Film & Chemical Co. The magazine
sale was involved in these transactions.
However, Mr. Pinkham said of Mr.
Bok’s charge, “I do not believe this
claim can be sustained.”

Meanwhile, Downe President Ed-
ward R. Downe Jr. said his lawyers had
advised him that the Bok action against
the company “is without merit” and
sale of the magazines “is irrevocable.”

Downe, which also owns more than
30% of Bartell Media, has been seeking
FCC approval to assume control of the
radio broadcasting and publishing com-
pany (BROADCASTING, Sept. 9, 1968).

Another broadcast name also has be-
come enmeshed in the Curtis-Ackerman
story with the entry of Matthew J. Cul-
ligan, former president of the Curtis
Publishing Co. and MBS and now Cul-
ligan Communications Co. Mr. Culligan
announced a week ago that he had
petitioned the common pleas court in
Philadelphia to allow him to intervene
in another suit, filed by Philip P. Kolod-
ner, an attorney who became vice presi-
dent and a director of Curtis last month.
Mr. Kolodner charges improprieties un-
der Mr. Ackerman and seeks liquidation
of Curtis.

The suit has been in a state of con-
tinuance since Mr. Kolodner’s election
to the Curtis board. In his petition, Mr.
Culligan said “all my interests are
served by Curtis’ survival,” claiming
that he is entitled to $22,000 a year in
deferred compensation from Curtis for
the next eight years, and that he has a
$400,000 claim against Curtis under
arbitration.

Mr. Kolodner is a member of the in-
vestigating committee that produced the
Pinkham report, but Mr. Kolodner de-
clined to vote on it. The report said
there has been no evidence found of
“fraud or overreaching” in the Curtis-
Perfect Film transactions. It recom-
mended prompt dispensation of the
Bok suit.

Two Calif. stations accused
of turning deaf ear to union

A trial examiner of the National Labor
Relations Board issued a recommended
order last week charging the manage-
ment of kJoy and kJax(FM) both
Stockton, Calif., with failure to bargain
in good faith with representatives of the
American Federation of Radio and
Television Artists. The union was certi-
fied in December 1967 as the exclusive
collective bargaining representative of
the stations’ employes “who appear
regularly or frequently before the mi-
crophone,” the examiner’s decision
noted.

The licensee, Joseph Gamble Stations
Inc., the examiner charged, “entered
into negotiations with a mind hermeti-
cally sealed against even the thought of
entering into an agreement with the
union . . . .” Evidence that the stations
did not intend to bargain, NLRB trial
examiner Howard Myers said, was
bolstered by the fact that management
would not accept or reject any union pro-
posals and did not offer any counter-
proposals.

Bargaining sessions and correspond-
ence on a union-proposed contract oc-

cupied the first half of last year, the
examiner said, after which the union
filed an unfair-practices complaint,
charging refusal to bargain in good
faith. During the pendency of the nego-
tiations and the complaint action, it is
noted, management began FM broad-
casting, in the process changing em-
ployes’ work schedules and duties, and
unilaterally instituted employe benefits
without notifying or consulting with the
union.

Employe concern over workloads
resulting from the proposed FM opera-
tions led to contacts with the union and
the subsequent NLRB-supervised elec-
tion, the examiner reported.

NAB moves against
strike applications

Grass-roots applications
legislation proposed
to squelch challenges

The National Association of Broad-
casters last week began its push to have
legislation introduced and enacted in
Congress that would provide a remedy
against so-called ‘“‘strike” applications.
NAB President Vincent T. Wasilewski
said he expects appropriate bills will
be submitted by one or more congres-
sional sponsors shortly “after the Eas-
ter recess.”

Letters have gone out to NAB legis-
lative-liaison members on the proposed
NAB legislation, reportedly urging that
a program for grass-roots contacts with
congressmen and senators be put into
high gear.

The NAB proposal would require
the FCC to make a determination that
an incumbent licensee should be denied
a renewal of his license before the
commission could entertain completing
applications for the allocation.

The NAB’s solution for coping with
a rash of strike applications, which have
multiplied since the FCC decided
against renewal of WHDH-TV Boston in
granting the license to a competing ap-
plicant (BROADCASTING, Jan. 27), was
a subject of heated discussion at the
NAB’s annual meeting two weeks ago
(BROADCASTING, March 31). Being
weighed at the time were the relative
advisabilities of seeking a legislative
solution—in the face of a Congress
that has expressed considerable hostility
to broadcasting—or following the lead
of Senate Communications Subcommit-
tee Chairman John O. Pastore (D-R.1.),
who had mounted a campaign of per-
suasion against the commission, seek-
ing to have it reaffirm its traditional
stance discouraging competing renewal
applications.

The NAB feels, it is understood, that
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pressures for legislation will not go un-
heeded at the commission, even if a
push for enactment becomes ultimately
bogged down. That development is not
expected by the NAB strategists, who
seem convinced that the antistrike-ap-
plications legisiation can be passed if
broadcasting’s case can be strongly
presented.

The possibility that more harm than
good could come of a legislative attempt
that subsequently failed, perhaps in a
bruising floor fight, was minimized at
the NAB. If opposition hardened to
the point that a losing fight on the floor
seemed imminent, it is unlikely that a
committee chairman or floor manager
of the legislation would commit the
bill to battle and thus let matters get
out of hand.

Meanwhile, it is expected, pressures
on the commission for an improved
policy on competing applications will
continue unabated. At the same time,
White House consideration of person-
nel changes on the commission (BROAD-
CASTING, March 31) can also be ex-
pected to add pressures for reform.

WGCB attorney may
receive court seat

The Washington attorney who is chief
counsel for woce Red Lion, Pa., in its
attack on the legality of the FCC’s fair-
ness doctrine, is expected to be named
to a seat on the U.S. Court of Appeals
for the District of Columbia.

According to reports circulating in
Washington, Roger Robb, 61, will be
nominated by President Nixon to one
of the two vacancies on the Washington
appeals court. The nomination must be
confirmed by the Senate.

Mr. Robb represented waes in the
argument on the commission’s fairness
doctrine heard by the Supreme Court
last week. The case is one of two
involving the doctrine that was argued.
The other was brought by the Radio-
Television News Directors Association,
CBS and NBC (see page 101).

The Washington appeals court is of
particular importance to broadcasters,
since that is the court where appeals
from most commission actions are
taken. Over the years, it has acquired
the reputation among broadcast attor-
neys of being sympathetic to the com-
mission’s point of view.

Mr. Robb, a Republican, is a native
of Vermont, but he grew up in Wash-
ington, where his father served on the
appeals court from 1906 to 1937. He
graduated from Yale Law School.

He served as assistant U. S. attorney
in Washington from 1931 until 1938.
when he entered private practice. Since
then, his clients have ranged the politi-
cal spectrum from Communist Earl
Browder, on the left, to Senator Barry
Goldwater (R-Ariz.), on the right.

FCC grants waivers
of interim CATV rules

In two separate CATV actions last week
the FCC waived its hearing require-
ments for distant-signal importation
into the top-100 TV markets and per-
mitted “leapfrogging” of distant signals
under its interim cable procedures.
Middlesboro TV Systems Inc., serv-
ing Middlesboro, Ky., was permitted by
the commission to carry the distant
signals of wBLG-Tv Lexington, and
either noncommercial wkso(Tv) Somer-
set, or noncommercial wkHA(TV) Ha-
zard, all Kentucky. Since Middlesboro
is in the Knoxville, Tenn., market (ARB
ranked 77th), a hearing would have
been required on its carriage of the
distant signals. This provision of the
rules was waived, in addition to the
“leapfrogging” provision, which stipu-
lates that when a CATV is more than
35 miles from any commercial TV sta-
tion, in such a location it may carry
distant signals so long as nearer stations
of the same class (either classed net-

work, education or independent) are
not bypassed.

In waiving this rule the commission
permitted the selection of WBLG-TV
over wLOs-Tv Greenville, S.C.-Ashe-
ville, N.C., saying that the carriage of
the in-state Lexington signal was pref-
erable to an out-of-state signal.

In the Salinas-Monterey, Calif., mar-
ket (ranked 60th), the commission
permitted Southern Monterey County
CATV, serving King City, to carry
seven signals, five of which are distant.
The commission waived its leapfrog pro-
visions to permit the carriage by South-
ern Monterey of the following distant sig-
nals over closer Fresno, San Mateo, and
San Jose stations: KNTV(TV) and KGsc-
TV both San Jose; noncommercial KQED-
(Tv), and KBlK-TvV both San Francisco,
and XKTvu(TVv) Oakland-San Francisco.
The local signals Southern Monterey
may carry are KSBw-Tv Salinas-Mon-
terey and kMST(Tv) Monterey. Similar
to the Middlesboro CATV case, the
commission preferred in-market station
as opposed to out-of-market station car-
riage by the California CATV.

The

“EVERYTHING™

TV SERIES

TARZAN

57 Hours!
Action!
Full Family Appeal!
/4 Drama!
Guest Stars!

Color!
Adventure!

International

1st Run Off Network!

distributed by BANNER FILMS, INC.

a division of NATIONAL GENERAL CORP.
KEN ISRAEL Phone 212 755-4811 e 527 Madison Avenue, New York, N. Y. 10022

&

BROADCASTING, April 7, 1969

45



Intemational

Canada’s lawmakers
eye TV coverage

Opening parliament to medium
sparks debate over possible
intrusion or valuable record

Members of the Canadian House of
Commons are giving more thought
these days to the possibility of letting
television cover their proceedings. But,
judging by the remarks of some MP’s,
a period of experimentation may first
come before full coverage is allowed.

Not all members favor the televising
of parliamentary proceedings, but some
members seem to feel that such cover-
age could enhance the stature of parlia-
ment.

Don Jamieson, minister of defense
production as well as president of
CJON-AM-TV St. John’s, Nfld. and also a
former president of the Canadian Asso-
ciation of Broadcasters, told his fellow
MP’s that it was time to set up a com-
mittee to see whether the questions
surrounding a visual record of parlia-
ment can be resolved. “You cannot
turn back the tide in this matter,” he

said.
Robert Stanfield, leader of the
opposition Progressive Conservative

Party, said that he was concerned that

public discussions that are now having
their impact on the Canadian people
“are not those that take place in the
House of Commons or in parliament
but those that they see or hear on
television or radio. In other words, I
am concerned about the fact that what
is going on now is downgrading parlia-
ment.” He said that parliament had to
recognize that if this situation contin-
ues, “parliament will become less and
less important to the people of this
country.”

Mr. Stanfield admitted that all MP’s
were not in agreement on the solution,
but said that he thought that “if what
is going on now is allowed to continue,
it will kill parliament as an effective
deliberative institution in this country.”

He said he was in favor of experi-
menting, perhaps by opening up a com-
mittee proceeding to radio or television.

Mr. G. W. Baldwin, a Conservative
from Peace River, Alberta, said he was
also worried that “an attempt is being
made to diminish the role played here
by the representatives of the people of
Canada.”

Donald S. Macdonald, president of
the Privy Council, said he hoped that
when the Standing Committee on Pro-
cedure and Organization was finished
with the proceedings of the house and
its committees, it might proceed to take
up the question of broadcasting the
proceedings of the house. He pointed out

CKLW told to drop
its U.S. ownership

The Canadian Radio-Television Com-
mission has given RKO General’s cKRLwW
Windsor, Ont.-Detroit one-and-a-half
years to change from American to
Canadian ownership or go out of busi-
ness.

The result stems from a Canadian
cabinet order of Sept. 20, 1968, which
specified that the Canadian broadcasting
system, composed of public and private
elements, made use of radio frequencies
that were public property and that the
“system should be effectively owned and
controlled by Canadians” (BROADCAST-
ING, Nov. 25, 1968).

According to the cabinet order,
CRTC said, Western Ontario Broadcast-
ing Co., licensee of CKLW-AM-FM-TV “is
not an eligible corporation for a license
granted by the Canadian Radio-Tele-
vision Commission.” Western Ontario is
owned by RKO Distributing Corp. of
Canada Ltd., which in turn is owned
by its American parent, RKO General
Inc.

The CRTC action affects at this time

o

only the AM facility, because, under
Canadian broadcast procedures it was
up for renewal first. Presumably, when
the licenses for CKLW-FM and CKLW-Tv
come up for renewal (expected later
this year), the CRTC would take a sim-
ilar action under its policy.

CkLw had asked to be declared ex-
empt from the order at a CRTC license-
renewal hearing in London, Ont. last
month (BROADCASTING, March 17).

But, the CRTC said, had it recom-
mended exemption to the cabinet, the
commission would have had to satisfy
itself and the cabinet that the action
would not be contrary to the public
interest.

CRTC said it found it could not do
so after having given “careful consider-
ation to . . . the programing of the sta-
tion and the unique situation of this
station and its relation to the Canadian
broadcasting system.”

CRTC noted a new cabinet order re-
placing the 1968 order, but said the
new one does not change the eligibil-
ity of Western for a renewal or deny
opportunity for compliance.

that MP’s now have immunity from the
courts in anything they say within the
house, and that some protection would
have to be arranged for the media
carrying these statements.

Robert Stanbury, parliamentary sec-
retary to State Secretary Gerard Pel-
letier, said he favored televising Com-
mons proceedings as a means of giving
“new visibility” to democracy in Can-
ada. David Lewis, deputy leader of the
New Democratic Party, said he also
favored the move.

A. D. Hales, a Conservative from
Wellington, Ont., said the New Zealand
parliament had been broadcasting,
“gither by radio or by television, its
proceedings since 1936.” In addition,
he said, the Australian parliament had
been broadcasting and televising its
proceedings since 1946.

Ambrose Hubert Peddle, Conserva-
tive from Grand Falls-White Bay-
Labrador, Nfld., said he was opposed
to spending a lot of money to televise
the Commons proceedings “when so
many parts of Canada do not have
even the basic radio and television
services.”

New ownership rules
placed on Canadian CATV

CATV systems in Canada which were
in operation before April 1, 1968, will
have to comply with Canadian-owner-
ship requirements by Sept. 1, 1970,
State Secretary Gerard Pelletier said in
Ottawa last week. Any applicant for a
license to establish CATV facilities
which were not in operation April 1,
1968, must meet the ownership require-
ments immediately.

Mr. Pelletier's new directives to the
Canadian Radio-Television Commission
came after a cabinet order made last
month.

Among the modified requirements
are these:

® Previous orders required that one
or more Canadian citizens hold 80%
of the voting shares of corporations
having shares in a license-holding cor-
poration. The new requirements per-
mit a second holding corporation to
hold shares, provided that 80% of its
shares are owned by one or more
Canadians.

» Under previous directives, all di-
rectors of license-holding corporations
and eligible share-holding corporations
had to be Canadian citizens. All direc-
tors of license-holding corporations atill
must be Canadian, but under the new
directives only four-fifths of the direc-

46

BROADCASTING, April 7, 1969



tors of an eligible share-holding cor-
poration must be Canadian citizens.

= A former requirement that 40%
of the total indebtedness of a broad-
casting undertaking had to be under
Canadian control has been dropped.
But the CRTC still must be satisfied
that Canadian control is not prejudiced
through the holding of a significant
portion of the outstanding debt outside
Canadian control.

Hearings planned
on Mexican treaty

Senate to put it
on its calendar
for immediate consideration

The U. S.-Mexican treaty governing
those two nations’ use of the standard
radio band—signed late last year, but
made public only last week—is now
slated for Senate scrutiny later this
month, following the Easter recess.

The agreement’s broad outlines have
been known since shortly after con-
clusion of negotiations in Mexico City
last November (BROADCASTING, Dec. 2,
1968). It permits some 260 daytime-
only U. S. stations to operate pre-sun-
rise on Mexican clear channels; pro-
vides for direct notification of the
other party upon commencement of
new operations; authorizes Mexican
daytimers on U. S. clear channels to
operate between sunset and 6 p.m.
local time, and permits stations of both
countries to operate on the other’s
clear channels during postsunset hours,
using 500 w or less.

(This last provision has aroused the
interest of U. S. daytime broadcasters,
who are presently barred from just
such postsunset operations by the
North American Regional Broadcast-
ing Agreement, to which the U. S. is
a party along with Canada, Cuba and
the Dominican Republic. It was indi-
cated at last month’s National Associa-
tion of Broadcasters convention that
U. S. daytimers will urge the FCC to
accept the U. S.-Mexican agreement as
new authority for postsunset operations,
after the treaty is ratified [BROADCAST-
ING, March 31].)

Included in the treaty, and specified
for the first time last week, were ex-
emptions for a number of “special
cases.”

The following U. S. stations have
been authorized to increase their day-
time power from 250 w to 1 kw, with-
out prior consultation with the other
country: in order of frequencies, Kxo
El Centro, Calif.; koTs Demming, N.
M.; ksox Raymondville, Tex.; KsoN
San Diego; kvoy Yuma, Ariz.; Kvou
Uvalde, and kBEN Carrizo Springs, both

Texas; KFBR Nogales, Ariz.; KOBE Las
Cruces, N. M., and kico Calexico,
Calif.

Also Mexican stations on 1230 ke,
Ensenada, Baja Calif.; 1340 k¢, Ojin-
aga, Chihuahua; 1340 ke, Ciudad
Acuna, Coahuila; 1400 kc, Nueva Ro-
sita, Coahuila; 1400 kc, Sabinas Hidalgo,
Nuevi Leon; 1450 ke, Ojinaga, Chihua-
hua; 1450 kc, Valle Hermoso, Tamau-
lipas; 1490 ke, Ciudad Juarez, Chihua-
hua, and 1240 ke, Ciudad Juarez, Chi-
huahua.

Other U. S. stations may increase
from 250 w to 1 kw only after special
consultations with the other country.
They include kpLK Del Rio, Tex.; KSFE

Needles and kwxy Cathedral City, both
California; kvic Victoria, and KOLE
Port Arthur, both Texas; KowN Escon-
dido, Calif.; kyor Blythe, Calif.; koLD
and KaAIR, both Tucson, and KAWT
Douglas, all Arizona; Ki1BL Beeville, and
kvoz Laredo, both Texas; 1240 ke,
Globe, and KsUN Bisbee, both Arizona;
KQIQ Santa Paula, Calif., and Kruc
Tucson, Ariz.

Also Mexican stations on 1240 kc,
Piedras Negras, Coahuila; 1340 kc,
Mexicali-Baja, Calif.; 1340 kc, Nuevo
Laredo, Tamaulipas; 1340 kc, Mata-
moros, Tamaulipas; 1450 kc, Ensenada-
Baja, Calif.; 1450 ke, San Luis-Rio
Colorado, Sonora; 1450 kc, Mag-
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The WIEF Countrypolitans

They’ve got a lot to look forward to

Actually, the typical WIEF Country-
politan already has a lot. With a
house on it~ And two cars. And
three children.

But because he's under thirty,
and has a good job, he's busy
acquiring things and looking forward
to a promising future.

He may be a banker, business-
man or farmer. But more likely, he
has a well paying job in one of the
50 Kent and Ottawa County plants

which have 400-plus employees
each. TN -

The WJEF Countrypotitan may
surprise you in a lot of ways, but
not in his listening habits. WJEF is
his station, his way of life. We keep
him tuned to his .favorite music,
sports, and both locai and CBS
news.

Ask Avery-Knodel how you can
tune in the WIJEF Countrypoiitan.

WJEF

CBS RADIO FOR GRAND RAPIDS AND KENT COUNTY

Avery-Knedel, Inc., Exclusive Nationol Representetives
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dalena, Sonora; 1490 kc, Agua Prieta,
Sonora; 1490 kc, Matamoros, Tamau-
lipas; 1240 kc, Nogales, Sonora; 1400
kc, Ensenada Baja Calif., and 1400 ke,
Santa Ana, Sonora.

The treaty also lists other special
stations which fall within its geographi-
cal purview, but are exempt from its
technical requirements. Most of these
are carried over from the preceding
U. S.-Mexican agreement.

The new ones include a Mexico City
station on 1030 ke, authorized to oper-
ate at night with 20 kw with a direc-
tional antenna pattern that will protect
wBz Boston, the dominant station on
that clear channel; a similar agreement
on 1180 kc that will protect WHAM
Rochester, N. Y., and new authoriza-
tion for wero Cypress Gardens, Fla.,
to operate nighttime with 10 kw on
540 kc. Wero, a 50 kw daytimer, had
previously been prohibited from oper-
ating nighttime.

EBU blackballs company
over soccer rights

The administrative council of the Eu-
ropean Broadcasting Union (EBU), has
forbidden all Western European TV
companies — including Britain’s Inde-
pendent Television—from dealing with
Worldwide Sports Ltd. Worldwide, a
subsidiary of Associated Television, an
ITV programing company, has bought
the exclusive European TV rights to the
World Cup soccer matches from Tele-
sistema Mexico.

Last January, Robin Gill, chief of
ATV and Worldwide, who negotiated
the contract with Telesistema, offered
the sole viewing rights in Britain to
ITV programers—pointedly excluding
the British Broadcasting Corp. (BrRoAD-
CASTING, Feb. 17). The BBC protested
strongly, and so did the EBU, which
claimed that because of an early agree-
ment it made with the Mexican com-
pany, it alone had the authority to ap-
portion viewing rights to the games
among its members.

If the independent TV companies de-
cide to defy the ban, they could face
expulsion from the organization, which
would also mean denial of facilities for
live coverage in the event of another
major European news story, like the
Czech crisis. One ITV executive thought
it likely that the dispute would have to
be settled in court.

Greeks buy satellite
stations from IT&T

Greece is joining the international satel-
lite telecommunications network with
its purchase of a large satellite ground
station. International Telephone and
Telegraph Corp. announced last week
a $2.8-million contract between the

Greek Telecommunications Organiza-
tion (OTE) and ITT Space Communi-
cations. The new ground station will
have an antenna 33 yards in diameter.

Previously two ITT European sub-
sidiaries received contracts totaling $414
million to supply telephone equipment
to the Greek administration in its cur-
rent communications modernization
program.

How TV traffic
on satellites rises

Comsat cites gains
on overseas circuits,
plugs domestic system

Television’s use of communications
satellites tripled in 1968, to 666 hours,
compared to 225 hours in 1967, the
Communications Satellite Corp. re-
ported last week.

And, Comsat noted in its annual re-
port, TV rate reductions for both At-
lantic and Pacific satellites are ex-
pected to double this volume according
to broadcast estimates (BROADCASTING.
Feb. 24, 10).

The unusual climb in TV usage.
Comsat explained in its yearly report
to the President and Congress, came
from such special events as the Olympic
games in Grenoble (France) and Mexi-
co City, the U.S. political conventions,
and the presidential election. The sum-
mer Olympics from Mexico, it noted.
resulted in 230 hours of TV use, by
far the largest block of time for TV
since 1965, wnen Comsat began operat-
ing its trans-oceanic satellites.

Television’s 666 hours, however, ac-
counted for only 2% of the total use
of the satellites in 1968.

Comsat also continued to urge that a
prompt start be made in a domestic
satellite communications system, and
that Comsat be authorized to provide
the facilities and manage the system on
an interim basis pending a final decision
on ownership and operating authority.

For the calendar year 1968, Comsat
had a net income of $6.8 million (68
cents a share) on operating revenues
of $30.5 million and income from in-
vestments and other sources of $10.3
million (BROADCASTING, March 3).

Meanwhile, nominated for election
as Series 1 (public) directors at Com-
sat’s annual meeting May 13 in Wash-
ington, were Joseph H. McConnell,
president of the Reynolds Metals Co.,
Richmond, Va., and one-time president
of NBC, and Philip W. Buchen, Grand
Rapids, Mich., lawyer who served as an
adviser to the U.S. delegation at the
International Telecommunications Satel-
lite Consortium conference in Wash-
ington that ended last month.

Oscars go worldwide via TV

This year’s Academy Awards presenta-
tion telecast will be distributed world-
wide for the first time. Mexico and
Canada will receive the telecast live and
in color. A total of 30 other countries
will be serviced by means of color video
tape or color film or black-and-white
kinescopes. ABC Films Inc., under an
agreement with the Academy of Motion
Picture Arts and Sciences, is handling
worldwide distribution. ABC-TV will
carry the Oscar awards live and in color
from Los Angeles on April 14th. Coun-
tries signed to receive the awards pro-
gram are: the United Kingdom, Aus-
tralia, Mexico, Korea, Venezuela,
Argentina, Austria, Greece, the Nether-
lands, Finland, Italy, New Zealand,
Uruguay, Chile, Costa Rica, Guatemala,
Panama, Nicaragua, the Dominican
Republic, Ecuador, El Salvador, Hon-
duras, Norway, Spain, Portugal, Bel-
gium, Switzerland, Thailand, Singapore,
Hong Kong, the Philippines and Canada.
It is possible that several other coun-
tries may contract for the telecast before
the event takes place.

Yorkshire has bad break

Britain’s Yorkshire Television, which
began operations last summer, went off
the air March 19 when its 1,265-foot
antenna at Emley Moor collapsed under
the accumulated weight of tons of ice.
The breakdown has already cost the
company something like $180,000 in
advertising revenue, and advertising
rates have been cut by 50%. Service
may resume in four weeks.

Abroad in brief:

Bates boost in billings » The 10 Euro-
pean agencies of Ted Bates & Co. have
added $4.8 million in new billings in
the last six months. Members of the
Bates International-Europe group have
picked up new assignments from Mars
Inc. in Belgium and in the Netherlands,
from Olympia typewriters in Belgium
and in England, from Geigy chemical
in Italy and Tuborg beer in Denmark,
plus a number of new assignments from
local advertisers. Bates has total world-
wide billings in excess of $334 million.
More than $75 million of its billings
is in the Bates International-Europe
group.

NBC entries in CBC fall schedule =
NBC International announced its first
sale of two new half-hour NBC-TV
fall series—The Bill Cosby Show and
My World and Welcome to It—to the
Canadian Broadcasting Corp. for its
1969-70 night-time schedule. In addi-
tion, Bonanza, which is returning for its
11th season on NBC, has also been sold
to the CBC and will begin its ninth sea-
son on Canadian television.

48 (INTERNATIONAL)

BROADCASTING, Apri! 7, 1969



Fouipment&Engineering

Appraisal of land-mobile needs

SRI report blames FCC, user groups for poor
management, suggests ways to relieve congestion

The FCC has been cited by the research
organization it retained as the chief
reason there are so many land-mobile
radio user complaints about spectrum
congestion. The commission and the
user groups on which it relies for spec-
trum-management  assistance  simply
lack the proper tools to do the necessary
management job, according to Stanford
Research Institute.

And if the commission adopted and
properly implemented a plan of intra-
and interservice sharing of land-mobile
frequencies, it could “eliminate” most
of today’s channel-congestion problems,
SRI says.

These findings in an interim SRI re-
port released by the commission last
week thus parallel the preliminary find-
ings SRI submitted to the commission
two months ago on a confidential basis
(BROADCASTING, Feb. 17). As such, they
are certain to cheer broadcasters oppos-
ing commission proposals to make spec-
trum space now assigned to UHF tele-
vision available to land-mobile radio.

These proposals are based on the as-
sumption that, although some relief
from spectrum congestion can be ob-
tained through tinkering with manage-
ment procedures and utilization of tcch-
nological developments, significant relief
can come only through some form of
spectrum reallocation.

Broadcasters, reluctant to give up any
portion of the spectrum assigned to
their services, have argued that the basic
problem is inefficient management, not
lack of spectrum space.

And SRI, in one of its key findings,
states: “This study has shown that,
while a significant number of land-
mobile users currently operate under
channel-saturation conditions, many
others operate under low channel-oc-
cupancy conditions. The distribution of
users among the land-mobile channels
has been found to be seriously inequit-
able.”

SRI stresses that its study is limited
to developing recommendations of opti-
mum ways of utilizing the channels now
allocated to land-mobile use. But at one
point, in its two-volume report, it says
that if additional spectrum space is al-
located to land-mobile under current
management techniques, it probably

would soon be as “inequitably distrib-
uted as the present spectrum.”

SRI was retained by the commission
last June as part of an increasing effort
to solve its land-mobile spectrum prob-
lem. SRI was to make a study of intcr-
service sharing of land-mobile radio
channels and frequency-assignment prin-
ciples, and to issue a final report in 12
months.

The interim rcport was bascd on stud-
ies conducted in Los Angeles and De-
troit, two areas where land-mobile radio
is in large-scale use. A similar study is
underway in New York City. The data
collected there will be included in the
final report.

SRI took some of the edge off its
criticism of its client by asserting that
“it is clear that the FCC has not been
provided with the resources for adequate
management of the land-mobile radio
spectrum.

“Although it is not within the scope
of our study,” SRI added, “it is our
over-all conclusion that the lack of
these resources is the key reason for
complaints of congestion from land-
mobile users. Unless this lack is reme-
died, the complaints of land-mobile
users will continue to increase in quan-

tity and intensity.”

SRI found considerable fault with the
adequacy of commission records, and
said it found “no meaningful relation-
ship . . . between the number of users
licensed by the FCC for a channel and
the actual occupancy of that channel.”
It said the message structures of users
appear to affect channel occupancy more
than the number of users on a given
frequency.

SRI recommends that the commission
develop a regional system, based at large
urban centers where channel congestion
is confined, to implement SRI’s pro-
posed plan of intra- and interservice
sharing of land-mobile channels. The
commission, it said, “must give serious
consideration” to employing regional
managers, monitoring systems and staff.

The principal functions of the re-
gional units would be to monitor use of
land-mobile channels, identify channels
with high and low occupancy, reassign
users to relieve congestion, and to equal-
ize channel loading and assign new
users to low-occupancy channels.

Monitoring is the critical element in
the SRI plan, as it was in its studies
of actual land-mobile use of channels in
Detroit and Los Angeles. SRI employed

CBS News takes wraps

off secret laser process

The Defense Department has lifted, at
least partially, the lid it has been keep-
ing on a new high-speed, high-resolu-
tion photographic process developed by
CBS Laboratories and being used in
aerial reconnaissance of North Vietnam.

From word that leaked out months
ago, the system is known to employ
laser beams in recording images on film
that is developed electronically and pro-
vides—in seconds—printed pictures
whose resolution is said to be several
hundred times that of home television
(“Closed Circuit,” July 1, 1968).

The electronic components of the
pictures are transmitted by military
satellite from Vietnam to a base in the
Washington area for delivery to Penta-
gon officials less than half an hour after
the pictures were made.

CBS News announced last week that

a special military communications satel-
lite network, called Compass Link, that
speeds the reconnaissance pictures from
Vietnam to Washington would be shown
in operation on CBS-TV’s 21st Century
next Sunday (April 13, 6-6:30 p.m.
EST).

Other sources said that although the
Defense Department had given its ap-
proval to the showing on 21st Century,
it was still maintaining silence about
such basics as the high quality of the
resolution and detail in the pictures.

Dr. Peter C. Goldmark, president of
CBS Labs, whose intelligence-systems
department developed the technique,
said last week that it has no applications
in television but indicated it could have
far-reaching effects in the print media
by providing virtually instanteous trans-
mission of high-quality pictures for use
in magazines and newspapers.

The system reportedly is in daily use
in Vietnam and works equally well with
both color and black-and-white.
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scanning-receiver equipment, adjusted
to sweep through 5-mc blocks of spec-
trum every one-half second for five-
minute periods, in conjunction with a
computerized data-processing system.

SRI said the commission could either
acquire its own equipment or continue
using the SRI mobile laboratory. Using
monitoring data and updated and ex-
panded license files, the commission
could resolve congestion, SRI said. It
suggested that the commission begin
with “the most congested channels and
progress toward an equitable distribution
for all users.”

It suggested this sequence:

= Look within the appropriate service
for unassigned channels.

= Look at other services for unas-
signed channels.

® Look within the appropriate serv-
ice for low-occupancy channels.

® L ook at other services for low-oc-
cupancy channels.

SRI said the critical functions in its
proposed plan can be undertaken with
no significant new studies and with the
application of available technology and
management principles. However, it said
implementation will require use of per-
sonnel with additional skills in data
processing as well as sufficient reorgani-
zation to accommodate regional spec-
trum management. It also said new
monitoring equipment may require ad-

ditional staff and personnel training.

SRI said that during the remainder
of the period of its contract with the
commission—through June—it would
explore further the details of the nation-
al and regional systems it says are
needed for improved spectrum-usage
efficiency in the land-mobile services.

The interim report further indicates
the problems its plan is meant to solve.

In Detroit, for instance, SRI found
that on some 5% of the channels in
three public-safety services — highway
maintenance, forestry conservation and
police—80% to 100% peak-usage levels
are shown. When this high usage is
viewed with the availability of low-
usage channels (those with occupancy
below 40% ), SRI said it would appear
“that an equitable distribution of users
across the available channels has not
been achieved.”

In another example cited by SRI,
49% of the railroad-service channels
revealed no occupancy at all. The peak-
usage levels for 42% of those channels
are shown to be between 0% and 20%.
“In theory,” SRI added, if the users of
the remaining 9% of the channels were
redistributed among the 0% to 60%
peak-usage channels, 49% of the rail-
road service’s channels in Detroit would
be available for further use.”

SRI, in criticizing the commission’s
management techniques, is taking direct
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use anywhere in the world.

ing work for you.

Before you buy any new equip-
ment, call or write: Aaron Katz,
215-546-6210, President. We'll
give you the facts you need to
make the right decision for
your station.

O |
.

BUYING A NEW COLOR CAMERA
COULD BE THE WORST IDEA
YOU’VE HAD IN YEARS

You'd be financially ahead of the game leasing a new
camera from us, with 100% financing under a ten year lease!

We can lease you a new transmitter, a video-tape recorder,
CATV equipment—any piece of radio or TV station gear,
made by any manufacturer, in any quantity needed, for

The financial and cash flow advantages of leasing
high-priced equipment are probably well known
to you. But here's something you may not know:
we are the only leasing company specializing

in broadcast financial planning. We know
broadcasting and how to make leas-

COMMUNICATIONS FINANCIAL CORPORATIONl1500 Walnut St., Philadelphia, Pa. 19102

N Y

= Ry

aim at user groups and their frequency
coordinators. With the aid of manufac-
turers representatives, these groups do
a significant amount of the spectrum
management and spectrum engineering
performed for land-mobile users.

SRI said the groups have emerged
“because of necessity and because no
other agency, including the FCC, has
been able to accomplish the needed
regional spectrum-managment task.

SRI does not recommend “a revolu-
tionary departure from present pro-
cedures”; it says the present procedures
could evolve into a regional manage-
ment capability. But SRI makes clear its
view that the user groups as now or-
ganized cannot do the job.

“Radio-spectrum problems have be-
come so acute in large urban areas and
the task of performing the required
regional frequency engineering and
management has become so complex
that the user groups do not have the
resources, the capability, or the basic
mission to solve these problems or to
perform the task effectively,” SRI said
in summarizing its findings.

“The diverse interests and goals of
the user groups, their limited intergroup
coordination, their lack of common pro-
cedures, their limited resources, and the
absence of a common management
system among them all,” SRI adds,
“indicate that they are inadequate for
solving the regional spectrum-engineer-
ing problems of the land-mobile serv-
ices.”

SRI found the FCC “data base”—the
fund of information on which the com-
mission makes its allocations decisions
—seriously deficient. It said it found
twice as many channels occupied in
Detroit as reflected in the “data base.”

SRI also found these faults with the
commission’s compilation of its data
base: the time required (“currently sev-
eral months™) to convert a license rec-
ord into a digital format; the commis-
sion practice of keeping on its books
for the entire five-year license period
land-mobile radio users who have dis-
continued their service (SRI refers to
them as “user dropouts”); lack of spe-
cific geographic designations of users;
lack of information required on such
matters as antenna type, antenna radia-
tion pattern, and features near the an-
tenna that might affect that pattern.

SRI, as it indicated in its preliminary
findings, also found that over-designed
land-mobfle systems have contributed to
the problem of spectrum congestion.
Such systems, SRI said, cover larger
areas than required, and “unnecessarily
limit the extent of geographic sharing
of channels.”

SRI said the commission should im-
pose ‘“reasonable coverage limitations
on each land-mobile user.” But to ac-
complish this, it said, more accurate and
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comprehensive license records are es-
sential.

The SRI report was a direct bearing
on the two commission proposals aimed
at relieving land-mobile radio’s spec-
trum-congestion problems. One would
permit land mobile to share the seven
lowest UHF channels (14-20) on a geo-
graphic basis; the other would set aside
115 mc between 806 and 960 mc, which
includes UHF channels 70-83, for land-
mobile use.

Reply comments in the proceeding
were to have been filed March 31. How-
ever, after deciding to release the SRI
interim report, the commission post-
poned the deadline until April 30, so
that those persons filing could make use
of the SRI findings in preparing their
comments.

For want of a
healthy gerbil . ..

Mutated pets living next
to TV set may cause another
X-ray scare in Congress

If the great color-TV X-ray scare of
1967-68 comes back to life, blame can
be placed on a pair of gerbils owned
by the children of a congressman’s
sister. The hamster-like animals had a
normal litter, reported Representative
Edward 1. Koch (D-N.Y.), but after
being placed next to the family’s color
set they produced two litters in which
one gerbil in five had a leg missing.

Congressman Koch said he wasn’t
sure that the TV set had caused the
mutations, but the matter was “worth
looking into.”

A check on the government’s pro-
grams to protect consumers against
harmful X-radiation, he said, showed
the FCC’s file “currently inactive.” The
Public Health Service, under legislation
that resulted in part from release into
distribution of a large number of color
sets with faulty shielding, has been set-
ting up standards and inspection rou-
tines for new sets in production, he
noted, but the PHS is doing nothing
about sets in use that are emitting X-
rays as a result of deterioration or
faulty manufacturing, the congressman
charged in a news release.

“If some color sets emit no measur-
able radiation,” he said, then it should
be possible to “manufacture all sets so
that their viewers are not subject to
radiation dangers.”

Congressman Koch was joined in his
statement by Representative Benjamin
Rosenthal (D-N.Y.), who has been ac-
tive in consumer matters in the House.
Mr. Koch was elected last year to a
first term from Manhattan’s “silk-stock-
ing” district, which contains the head-

quarters of the three major networks,
several broadcasting group owners and
a good portion of New York’s adver-
tising fraternity.

(Industry standards on set radiation
accept slight amounts of “soft” X-radia-
tion—0.5 milliroentgens per hour at a
distance of five centimeters from any
surface of a receiver. This amount is
said to be only slightly more than nor-
mal “background” radiation. Scientific
witnesses testified during hearings on
the radiation-control law now on the
books that radiation intensities much
higher than the permitted level would
have to be maintained on immobilized
portions of the body for hour after
hour to result in even a “threshhold”
reddening of the skin. Long-term ge-
netic effects were less predictable, it was
said, but a hypothesis that low-level ra-
diation was cumulative in its effects has
been questioned as a resuit of research
on mice conducted at the Oak Ridge,
Tenn., atomic-research facility.)

A PHS survey of sets found two of
1,124 tested that exceeded 12.5 mR/hr
(BROADCASTING, March 18, 1968).

Collins board rebuffs

Electronic Data take-over

Collins Radio Corp., New York, an-
nounced last week that its board of di-
rectors have voted unanimously to “op-
pose vigorously” a proposed exchange
offer from the Electronic Data Systems
Corp., New York.

Electronic Data, with sales of $7.7
million in its latest fiscal year, an-
nounced two weeks ago it was interested
in acquiring 51% of Collins Radio,
which had sales of $447 million in its
latest fiscal year. Electronic Data of-
fered to exchange common stock with
a market value of $54 for each Collins
common share, but said it would not
exchange more than 1.5 shares of its
stock for each Collins share.

Arthur A. Collins, president, said none
of the company’s officers or directors
would accept the offer of Electronic
Data.

He called the proposal “hostile to
the interests of the company and its
stockholders.”

OVER

168 MILLION"
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*Even with a 2-year average rating
of 18.6 and share of 33.4, there is ]
a vast untapped audience who have
never had a chance to see this ex

citing series!
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Cameras are stars of the NAB show

Exhibitors with new color chains draw biggest
crowds during three and half days of meeting

There were many pieces of equipment
that caught the eyes—and the pocket-
books—of broadcasters at the NAB
convention last month, but the single
item that had massed spectators at
every exhibit area showing them were
the color-TV cameras.

Of special interest were the newer
cameras that held out the promise of
light weight and higher quality color
rendition.

Notable was the fact that virtually
all color cameras are now using the
Plumbicon tubes, introduced for the
first time in 1965.

For the cameras a number of exhib-
itors showed new lenses, pedestals and
other accessories.

Full color at 10 foot-candles is how
Commercial Electronics’ promoted its
fully transistorized, 70-pound Model 270
field camera, which also operates at 40
foot-candies at f 8, and contains three
Westinghouse -SEC vidicons. Price is
$28,800.

Commercial Electronics also high-
lighted its low-lightfield, black-and-white
cameras, with the MB-25 containing a
vidicon plus a single-stage image in-
tensifier, at $23,000, and the DK-24
containing only a vidicon tube at $9,-
800.

International Video Corp. showed its
new IVC-300 “Maverick” color camera,
weighing only 65 pounds, which is
capable of being used as a studio or
field instrument. Using three Plumbicon
tubes, the camera comes with Varotal
XX, 10:1 zoom lens, and a 9-inch
viewfinder. It is priced at $29,500.

Principal International Video Corp.
feature was its IVC-2000 color camera
that sells for $72,000 with three Plum-
bicons ($76,000 with four Plumbicon
tubes). The camera features lightweight,
direct-imaging optics, pre-aligned prism
assembly, interchangeable zoom lens
packages, with lenses mounted inside the
camera, making it 29-inches long, with
zoom lens. It is 15X 15 inches in height
and width, and weighs 160 pounds
without zoom lens. The viewfinder is
demountable and can be operated up to
30 feet from the camera.

Philips demonstrated its 70-pound
PC-100 color camera, containing three,
l-inch Plumbicon tubes, and using

digital control techniques. The camera
comes with a removable 7-inch view-
finder that is capable of being tilted
and rotated. The camera lens, designed
for the 1-inch color-tube format, comes
with a zoom range of 14mm to 140mm,
at £ 1.8. A significant feature provides
for multiplexing all signals from or to
the camera on smail-diameter triaxial
cable. Price is $84,850.

Philips “Minicam” PCP-90 portable
color camera, digitally controlled, is
equipped with three, 1-inch Piumbicon
tubes, and operates with thin-diameter
triaxial cable, as does the company’s
studio PC-100. The portable, however,
may also be battery-driven to supply
monitors and video-tape recorders with-
out base station cables. In the wireless
mode, the camera can be controlled
from as far away as 30 miles, according
to the company. The PC-90 processes
all its color signals in the backpack,
carried by the cameraman. The camera
head is 17X17X4 inches and weighs
18% pounds; the backpack, 15X15X7
inches, weighs 32 pounds with battery.
It sells for between $97,000 and $139,-
000.

Featured by RCA was its TK-44A,
three-Plumbicon color camera, shown
for the first time a year ago, with ship-
ments beginning last February. The
TK-44A camera includes a special
filter that permits amplification of high-
frequency details without an increase
in noise. Pictures of broadcast quality
are possible at only 15 foot-candles of
light, RCA said. A further feature,
termed “Chromacomp,” is used in con-
junction with the light splitter to capi-
talize on the new extended-red-sensitive
Plumbicon tube used for the red chan-
nel. The TK-44A is priced at $72.000.

Exciting interest was RCA’s single-
tube color camera, shown for the first
time last November. Although designed
primarily for closed-circuit use, the
camera is being sold as part of the
complete PFS-710 color-TV film system,
which also includes 16mm and slide
projectors and a multiplexer. The sys-
tem, including an electronic viewfinder,
is priced at $9,850. A stripped-down
version of the one-tube camera, without
viewfinder, is priced at $6,500.

Sarkes-Tarzian’s Polychrome III col-

or-TV camera with three Plumbicon
tubes was claimed to be the versatile
zoom and focus unit demanded in quick
horizontal and vertical scan operations.
The processor coordinates all modules
as plug-ins, and it eliminates multiple
coax connectors between modules and
relies on fixed connections. The unit is
priced between $65,000 and $70,000.

The first color-TV camera bearing
the Visual Electronics name is the
$68,000 VP-3 three-Plumbicon camera
for studio and field use. With a plug-in,
7-inch viewfinder, the camera uses
integrated circuits and silicon solid-state
devices, is of reduced size (11X17%: X
24-inches) and weighs 90 pounds.

Albion Optical Co. featured its
Varotal XVIR television lens ($13,-
780) for the Philips PC-70 color
camera. With a 16:1 variable focal
length lens, the XVIR is adaptable to
present and planned color cameras of
all major manufacturers. The XVIR
has quick-release interface mountings
to match it to specific cameras, with
appropriate removable rear optical
component subassemblies. Manual or
servo control is available. Accessories
include lenshood, close-up attachment,
zoom preselect unit, focus preselect
unit and range converter.

A giant, 100:1 zoom lens (18mm to
1,800mm focal length range) was shown
by Angenieux Corp., made especially to
operate with the Plumbicon tube. The
lenses are usually sold to camera manu-
facturers who have to modify their
cameras somewhat to accept the lenses.

Introduced by Canon U.S.A. Inc.
was the P17X30B1, a 17 power zoom
lens for Plumbicon color-TV cameras.
The lens has a focal-length range of
30mm to 500mm. The maximum rela-
tive aperture between focal lengths up
to 395mm js 1:2.2; 1:2.8, at 500mm.
It is designed for low light-level per-
formance.

Tele-Cine showed the Schneider TV-
7 Variogon, 11 to 1, f 2.1 zoom lens
(18mm to 200mm focal length) for
the RCA TK-44A color camera. Op-
tional are quick-change range extenders,
close-up adaptors and a disascope test
protector.

Davis & Sanford Co. displayed its
cradle head and ETVG-W tripod

52

BROADCASTING, April 7, 1969



RCA’s C. Korivhak (1) points out some
of the new features of the TK-44A4
color camera to Fred D. Edwards, di-

L o ol S &

Glen Akins (I), ABC manager, facilities
group, western division, checks innards
of International Video Corp.'s new
three-tube color camera with Gerald
Hobbs, IV C senior engineer.

Edward D. Cervanak (1), operations di-
rector, Wews(Tv) Cleveland, watches as
John Landre, marketing manager, dem-
onstrates Commercial Electronics’ model
270 color camera.

A Plumbicon yoke assembly is explained
to Roy W. Pratt (r), chief engineer of
wWHO Des Moines, Iowa, by Cleveland
Electronic’s David Kingsley.

rector of engineering for noncommercial
wWQED(TV) and WQEX(TV) Pittsburgh,
Pa.

Details of Philips’ PC-100 three-Plumbi-
con color camera are explained by An-
thony Pignoni, director of video prod-
ucts marketing (1) to Allen Solomon,
president of Eastern Video, Miami.

Representative Alvin E. O’'Konski (R-
Wis.) (1) whose wWAEO-TV Rhinelander,
Wis., was severely damaged last Novem-
ber when an airplane struck the station’s
antenna tower, is shown looking over
some of the GE color TV cameras he
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Ray Price (1), Visual Electronics product
engineer, explains the features of the
new VP-3 three Plumbicon color cam-
era, to Virgil D. Duncan, chief engi-
neer, WRAL-TV Raleigh, N. C.
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Demonstrating the Listec O. B.

type
525 camera dolly to Jim Muehlenbeck
(r), owner of WLEW-AM-FM Bad Axe,
Mich., is Listec’s Jack Littler.

Alfred Garshick (1),
Boston Insulated Wire and Cable Co.,
shows J. E. Thompson, CFCF-TV Mon-
treal, the firm’s new camera cable.

chief engineer,

bought. With him are James M. Mc-
Donald (c), general manager of GE’s
Visual Communication Products De-
partment, and Vernon H. Russel (r), of
General Electric’s district sales office in
Chicago.
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Joseph G. Merkwaz (r) of American
Enka’s Brand Rex Division tells John
R. Novak, assistant chief engineer,
Temple University, Philadelphia, that
his firm’s 78-conductor mini-camera
cable uses new military insulation.

.

Edward Resk (r), vice president, Davis
& Sanford, shows his firm’s cradle head
and tripod to D. R. Taylor, chief engi-
neer, KOLN-TV Lincoln, Neb.

E

Tom Moore (1), wctu-Tv Charlotte,
N. C., examines Albion Optical’s
Varotal XVIR lens for the Philips PC-
70 color camera while Albion’s Jack
Keyes explains its features.

Canon U.S.A. low-light TV zoom lens
is described to Leo Reetz (r), ABC
engineer, New York, by Haruo Oda-
gawa, Canon chief engineer for TV
products.

($470). The cradle head features ad-
justable pan handle, friction drag ad-
justment of tilt and detachable camera
screw to quickly line up the camera
with the head. The tripod has a self-
locking gear mechanism, split-color lock
for leg extension, ball-bearing wheels
with positive lock of both wheel and
swivel, and a gear-driven elevator
column which slides on nylon sleeves.

Listec Television Equipment Corp.
displayed its Vinten O.B. camera dolly
($6,000), featuring tubular steel chassis,
Ackermann steering linkage, rear-piv-
oted jib assembly and a platform pan-
and-tilt head capable of full 360-degree
rotation.

Power-Optics featured its new high-
low P-10 camera pedestal with a servo-
assist accessory unit for fast elevation.
Price is $6,200.

The Hercules cam-link pan head was
featured by Quick-Set Inc. Selling at

TV automation
proves successful

Gear between camera
and transmitter has
many improvements

Obvious to TV broadcasters during the
NAB show was the trend to automation
in the television field. Several manu-
facturers showed completely automated
installations that would permit a full
day of TV operation, virtually unat-
tended.

But many more of the firms, as well
as those displaying full-scale systems.
presented equipment designed to pro-
vide semi-automatic operations—espe-
cially for station-break time when
switches must be made instantaneously
from network to slide-to-film chain to
tape recorder.

Also noted by television-production
and engineering personnel were special
effects and titling machines, image en-
hancers, color anayzers, and, of course,
color monitors.

Alma Engineering displayed its model
6502 video-production switcher ($9,-
500), featuring 20 inputs and six out-
puts. The 6502 provides the capability
to fade mats or keyed titles in or out,
dissolve to or from split-screen effects
and inserts, and super titles over effects.

Ampex Corp. exhibited its RA-4000
random-access programer ($26,000),
which includes a control console, one
or more VR 2000 recorders with Mark
IIT electronic tape editors and a time-
code generator, which may be used for
several systems. The system records a
unique address to identify each televi-
sion frame. Readout of the address is
in hours, minutes, seconds and frame
number. It allows full- or semi-auto-

$260, the new springless head holds
loads of up to 80 pounds and features a
“quick-on” mounting plate that incor-
porates a rigid, safe-locking device.

TV-81N miniature color-camera cable
was introduced by Boston Insulated
Wire & Cable Co. Designed for applica-
tions requiring a light-weight cable, it
is compatible with standard TV-81N
cable since the cable configurations are
identical. The new miniature cable is
priced at $3.50 per foot.

The Brand Rex Division of American
Enka Corp. featured its 78-conductor
mini-camera cable, using new military
insulations. The cable sells for $2 per
foot and is 30% lighter than ordinary
cable.

Optical Coating Laboratory displayed
a striped dichroic filter for color-tele-
vision camera applications and color
separation. A set of two filters sells for
$500.

matic control of the VR-2000 and de-
sired addresses can be called for by
manual keyboard or computer entry.
It allows VTR search, cue and syn-
chronizing in one automatic sequence.

Ampex Corp. also showed its new
automatic television switching and con-
trol system, consisting of a console-
mounted control panel, a rack-mounted
audio/video switcher and a control com-
puter. The system utilizes standard
ASCII digital code, allowing compati-
ble, direct interchange of data to local
or distant teletypes or computer ter-
minals for billing, and sales availability
and other business transactions. It also
features an alphanumeric character
generator, electronic editing with man-
ual over-ride, automatic indication of
invalid commands and an optional as-
sociated card system enabling tape,
film and slides to be entered into the
computer for program assignment.

Applied Electro Mechanics Inc. in-
troduced the AEM-VKA-1 keying am-
plifier ($895), for video keying func-
tions. Other uses include double-entry
switching, titling by video insert, per-
mitting remote or added studio switch-
ing systems, keying color into mono-
chrome scenes using the CGB-1 colored
burst generator and adding live back-
grounds with black or chroma keying.

Andersen Laboratories Inc. displayed
its chrominance delay equalizer ($525),
a device used to replace trim cable at
the output of a distribution amplifier.
It allows 360 degrees of chroma-phase
shift with a continous vernier of 180
degrees.

Andersen also showed a zero studio
delay (3$7,500), which allows direct
switching from a camera or other
source to a second source which has
been routed through a separate studio.
It permits dissolving, wiping and other
special effects normally restricted by

54 (SPECIAL REPORT)

BROADCASTING, April 7, 1969



Paul Milazzo (1), manager of TV prod-
ucts for Tracor Inc., shows the TV
sync system to Ted Goldsmith, chief
engineer, WJZ-Tv Baltimore.

Quikset’s Hercules pan head is dem-
onstrated for John W. Ralle (l), engi-
neer and Donald Freeman (r), chief en-
gineer of non-commercial WUST-FM-TV
Tampa, Fla., by Art Weber, Quikset
sales representative.

A

Zoomar showed Gardner Laboratories’
TV Colorgard 11, here being demon-
strated to Jim Verrindor (r), senior ap-
plications engineer, International Video
Corp., by Gardner design engineer
Thomas J. Keane.

Bern Levy (1), motion picture sales man-
ager for Angenieux Corp., operates the
100:1 (18mm to 1800mm) zoom lens
for Edwin R. Huse, wkHM-TV Jackson,
Mich.

4 3 ¥

Abe Jacobowitz, Riker Video nationa
sales manager, describes the series 4000

v/ .,

George E. Devault (r), wkpPT-Tv Kings-
port, Tenn., watches as Richard Wallas,
vice president, Harwald Co., uses tele-
typewriter machine, an integral element
of company’s $150,000 Mark 1l Media-
tron automated operation system.

Allen Witheridge (1), Ward Electronic
Industries’ systemengineer, explains to H.
F. Abfalter, chief engineer, KOCO-TV
Oklchoma City, the possibilities offered
by the TS-215 semiautomated preset
switcher.

Spindler & Sauppe’s Jim Hulfish (r),
shows Ed Segal, general manager, Cap-
itol Glogau, Washington, solid-state dy-
namic dissolve system for paired 2x2
slide projectors.

video switcher to Jim Perkins, opera-
tions supervisor of Wiw-Tv Cleveland.

A ~

Bill Zillger (r), chief engineer, noncom-
mercial WMFE-TV Orlando, Fla., asks
for a briefing from Standard Electronics’
Josepl S. Heurn on the possibilities of-
fered in the use of the AH-614 10 kw
TV amplifier.

ris (1), explains the fine points of the
Arri precision exposure control sys-
tem for the Arri 16BL cameras to Rob-
ert A. Frase, director of engineering,
WMC-AM-FM-TV Memphis.

Bruce Walkin (r), general manager of
Front Projection Corp., points out main
features of Studio 45 system to Hobart
Paine, chief engineer, KUAT-AM-Tv Tuc-
son, Ariz.
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delay problems.

Displayed by Ball Brothers Research
Corp. was its TCB-14R color monitor
($1,925). Featuring a 14-inch display,
the monitor fits into rack space measur-
ing 10%2 x 19 x 18 inches. Optional
features include factory-installed pulse
cross and/or two switchable video in-
puts.

CBS Laboratories highlighted its new
image-enhancer system that is used to
sharpen TV signals automatically. Sell-
ing for $3,500, the system incorporates
a “crispened-comb” circuit that sharp-
ens images without affecting color or
causing noise. A companion “Dynamic
Presence Equalizer” enhances audio
signals to TV and radio home receivers
by eliminating frequency distortion
and maintaining sound clarity. This unit
sells for $1,000.

Central Dynamics showed its APS-
510 automatic programing system that
includes equipment for picture and
sound switching, telecine operation, a
logic system to drive switchers and ma-

Joe Ryan (r), sales representative of
Sarkes Tarzian, points out the intricacies
of the Polychrome 111 TV camera to
New York State University personnel
Jerry Jones (1), TV department chief
engineer, and facilities manager, John
Angus (c).

Robert Lynch,

Grass Valley northeast
sales manager (1), notes the features of
the company’s video switcher to Ron
L. Renaud (c) and John F. X. Browne
(r), both of Browne Associates, consult-
ing engineers, Deroit.
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chine controls, and a cathode-ray tube
display system. A full-scale system
costs between $90,000 and $100,000.

Cohu Electronics featured its 9300
series 21-input, solid-state video-switch
system, that provides automatic sensing
circuits to protect against nonsyn-
chronous dissolves. The complete sys-
tem sells for $28,000.

Conrac featured its RHA-19 tran-
sistorized 19-inch color-video monitor,
built to mount in racks or for mounting
on pedestal or ceiling. It features sta-
bility, long life, low power drain (250
w) and a minimum of heat. Price is
$2,700.

Dynair Electronics Inc. displayed its
VS-121B-RS remotc-controlied video
switcher-fader with preview output
($2,150). Specifically designed for the
small studio, it featurcs controls for
fade-in, fade-out, lap dissolve and

super-imposition; instantaneous trouble-
free switching, and six noncomposite
and six composite camera inputs.

Also shown by Dynair was the SE-

Bob Swanson (I) of Telesync Corp. dis-
cusses the operation of the horizontal-
vertical crawl device with William Dix-
on, chief engineer, non-commercial
wsiu-Tv Carbondale, 1ll.

Prospective programing is being dis-
cussed in terms of the Television and
Computer's data control TV broadcast
program system, by Thomas Murtaugh
Jr. (r), TCC technician, and Otis Free-
man, vice president, wriX(1v) New
York.

260A Mini-Split special-effects gen-
erator ($550), which can produce a
single electronically combined video
signal from two synchronous sources,
with inserts from each of four corners,
internal and external key, and full
vertical and horizontal wipes. The com-
pact unit can be used with standard
switchers as a separate unit or it can
be custom-installed into program-
switcher panels.

GE introduced a new solid-state
video production switcher, the TS-300-
A, consisting of modularized “building
blocks,” capable of handling 40 inputs.
It employs computer logic and, with
the company’s TS-301-A video distribu-
tion switcher, is aimed at completely
automating TV stations. The control
panel has integrated circuits, on-air
tally lights on all inputs, and contains
complete provisions for special effects.

The Mark II Mediatron System was
demonstrated by the Harwald Co.

Using a computer and a teletype, the
Mark II Mediatron is able to compile

Visual Electronics’ video switcher is the
attraction for Leo M. MacCourtney
(1), general manager, and Robert B.
Good Jr. (c), chief engineer, both of
WLYH-TV Lancaster-Lebanon, Pa., as
Chet Siegrist, Visual sales engineer, de-
scribes its features.

Robert Fletcher (1) of Andersen Labora-

tories shows the chrominence delay
equalizer and zero studio delay to Steve
Carr (c), chief engineer, and Glade
Brable (r), engineering supervisor, both
of RME Productions, Columbus, Ohio.
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For studio or field use, there’s simply never been a
television camera that captures the color, the excitement, the
crisp detail of all the action the way the new Visual VP3 does.
Incorporating all of the performance-proven concepts that
have made three-tube plumbicon* design the accepted
approach to live color pick-up, the VP3 achieves new levels
of quality, sensitivity and simplicity.

Here is the first color camera to assure studio performance
under any conditions in the field. It's the smallest, lightest
general-purpose color camera on the market. It is extremely
simple to set up, and gets you on-the-air faster . . .
in the studio or on location.

But it is quality that really sets VP3 apart from anything
else in the industry. The unique contour enhancement
concept produces those live, snappy, brisk colors — without
noise — that makes a solid success of both studio and
field pick-up, even at low-light levels or high-contrast ranges.

Optimum color quality, maximum sensitivity, and extreme
simplicity are the principa! features of the new Visual VP3
Color Camera. The latest integrated circuits, solid-state
devices, complete new optics, parallel yokes, EMI
printed-circuit yokes, and temperature-compensated gamma
circuits are incorporated . . . producing a camera that
combines ideal broadcast quality with unmatched
long-term reliability.

That's VP3. The advanced color camera from Visual!




..rounding out
Visual’'s
total-systems

Systems-integrated Custom Audio and Video
I I |e O Switching . . . providing superior performance,
long-term reliability at KIRO, Seattle, Washington.

broadcast-oriented
equipment.

Ultra-stable
: -§ync Ge tor to eInmmate
i= golor Io k oss. of VIRs.

= n_ﬂlf':

Visual Video Tapet'
Recorders, precision
equipment with the latest
state-of-the-art electronics
for performance second
to none. e

i =

= mCustom Audio and Video
% _ Switching . providing
W supenor performance,
long-term reliability

Color Replacement Tubes

from EEV . . . supenor
; color-matched 3" im age
orthicons, or 4%2” 1.0.s with

matched sets of elect”ro-
static focus vidicons.:

s Eed 7 ]
Visual UHF Transmitters . . . Information Display Systems

~ incorporating solid-state, : ... bringing a new order
integrated-design driver, of flexibility and economy
and a stable 5-cavity to television titling, storage,
_ klystron. and retrieval.

P AL O .8
 Visual Digital TV Program
) " Control . for advanced

-'-performance optimum

&,‘f‘rdlabllny ,

. plus state-of-the-art tape
cartridge equipment, video slo-motion
disc recorders, transmitters,
audio consoles, clocks . .. and more.

VISLIAL ELESCTROMNMIOCS CORPORATION
356 west 40th street o new york, n.y. 10018 e (212) 736-5840




Dick
Sharman (l) shows the striped dichroic
filter for color TV to Clinton Mangum
of Sutler & Co., Vienna, Va.

Optical

(=7
George W. Marti (r), president of Marti
Electronics, explains the operation of
a new AM studio-transmitter link sys-
tem to Harold B. Wright Jr., opera-
tions manager, WELK Charlottesville,
Va.

BB T T e

Robert G. Frick (1), president, Alma En-
gineering, describes the features of the
6502 video production switcher to engi-
neering supervisor Willis Ruppert, wspp-
AM-FM Toledo, Ohio.

all the elements of a program schedule
into a log and give spot availabilities up
to 60 days in advance.

Introduced by Marconi Instruments
was the 2909/1 gray scale generator.
Price of the unit is $2,625. Waveforms
include 5, 7 or 10 step staircase or
sawtooth on every fourth or fifth line;
staircase or sawtooth on every line;
superimposition of 3.58-mc subcarrier
on staircase or sawtooth with color
burst on every line, and full-line bar on
all lines with or without superimposed
subcarrier and color burst. Bars may
be switched manually, remotely or
automatically from black to white to
average picture level.

A television color analyzer was
shown by Minolta Corp. The product
sells for $2,000 and measures the
chromacity of the color-TV signal.

Q-TV Sales & Distributing Corp. un-
veiled its cartridge “Q” Prompter. The
portable unit features standard positive
line-for-line synchronization, one-and-
a-half-hour script load and shadow-
free lighting. The cartridge model
eliminates threading, has a longer lamp
life and eliminates disconnecting. It
also features an automatic loading re-
lease and simplified editing. A two-
prompter system sells for $4,200.

Rhode and Schwartz showed its fully-
transistorized TV demodulator for mon-
itoring and measuring TV picture and
sound signals. For VHF, the instru-
ment is $5,550; for UHF, $5,790.

Featuring fine phasing control, delay
line aqualizer, syn-add capability on all
inputs and composite or noncomposite
inputs, the Riker video switching sys-
tem RVS-2000 is designed for use in
studio, master control or mobile in-
stallations.

Scantlin  Electronics featured its
Videotype titling-editing system that
cnables electronic gencration of al-
phanumeric characters, matted over
live black-and-white or color broad-
casts. The system sells for $10,000 and
above.

Shibaden Corp. of America showed
modules from its new video-distribution
amplifier. The SM-1007A is a plug-in
module with a rectangular miniature
connector and the SM-1007B is an
eight-lead solder unit. Both feature
monolithic integrated circuits specifical-
ly designed for color-TV broadcasting.
The largest of the two, the SM-1007A,
measures 1.7 x 2.6 x 0.8 inches and
sells for $120.

Telemation Inc. displayed its TPS-
12X3-7P video switcher ($3,495). The
self-contained unit has 12 video in-
puts and mounts in a 7-inch console
arm extension. Solid-state cross points
controlled by integrated circuits assure
precise timing of switching transitions
while the video processor eliminates
switching transients and bounce. Video
inputs are bridging with looping jacks

Central Dynamic’s vice president and
general manager, Robert Hueffed (1)
is showing firm’s program event display
keyboard, part of the APS-510 automa-
tion system, to Roger Peterson, consult-
ing engineer, Jansky and Bailey, Wash-
ington.

H. M. Holzberg (1), Telemet sales man-
ager, explains that company’s vertical
interval switcher to Wesley Haugen,
general manager of KFYR-TV Bismarck,
N. D

4 . 2
B. B. Honeycutt (r), director of engi-
neering, KRLD-AM-FM-TV  Dallas-Fort
Worth, tries out Q-TV Sales’ cartridge-
“Q” Prompter as company’s Sam Monte-
forte watches.
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and termination switches provided. Com-
plete video processing is included in
both program and preview amplifiers.

Telemet featured its SS-140 solid-
state, modular, vertical interval switcher
that handles 20 inputs and seven out-
puts.

Demonstrated by Telestrator Indus-
tries Inc. was the new Telestrator ($8,-
000), a device which permits immediate
writing over live, slide, film or video-
tape television images. It uses a lead-
tipped probe to make invisible markings
with audio impulses on a resistive glass
screen covering a television screen. The
markings are then superimposed as con-
tinuous lines, dots, or dashes in any
color.

Telesync Corp.’s horizontal-vertical
color effects crawl was of special in-
terest. The 115v AC, 75-w power input
activates a 28 x 28 inch adjustable
table. At $1,740, this crawl unit can
handle any program format fitted to
its drum,

Arnold Taylor (r) and Charles Crum
(c) of Ampex point out the advantages
of the new RA-4000 random access pro-

b

Sal Raia (l), CBS Laboratories’
ager of advertising and sales promotion,
describes the TV image enhancer to J.
Rex Horton, technical director, WBIR-
AM-FM-TV Knoxville, Tenn.

man-

Exhibited by Television and Com-
puter Corp. was the DCP-1 Data Con-
trolled TV Programer ($23,900), a new
one-event preset audio/video/machine
switching system which enables one
man to operate all station on-air func-
tions, including the control of pro-
jectors and video-tape recorders. The
system features include plug-in devices
on computer cards; full audio break-
away and output mixing; add/non-add
mix, wipes, inserts and mattes, and re-
mote control of all transitions.

Tracor Inc. exhibited its television
synchronization system, which sells for
$40,000. The Rapidframe transmitter
automatically synchronizes two or more
independently generated rasters and

the Chromafix transmitter automatically
synchronizes remote subcarrier genera-
tors to within 1.5 degrees of phase of
the master-plant subcarrier generator.

Trompeter Electronics displayed a
complete line of patching and switching
components,

including coaxial, twin-

gramer to Thomas B. Keller Jr., chief
engineer, noncommercial WGBH-FM-TV
Boston.

Thomas Streeter (1), of Power-Optics,
shows Harold Higgins, manager of engi-
neering, WGR-TvV Buffalo, N. Y., the
company's new P-10 hi-lo pedestal.
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axial and triaxial patch cords, connec-
tors, looping plugs, and switches, as
well as standard and specially designed
switching panels that sell for between
$79 and $500.

Visual Electronics’ V-7000 digital
television program-control system, that
runs up to $75,000 for the complete
system, incorporates a character gen-
erator, card reader, video-audio switch-
er and teletype printer. The storage
unit provides a display of 12 events plus
column captions. An operator can load
the storage display by keyboard from
one typical four-event station break to
a complete program day—being able
to add, delete or change events any-
time.

Displayed by Vital Industries Inc.
was the VIX-108 vertical-interval TV
production switching system ($55,-

000). Features of the system include
composite additive/nonadditive mixer
with automatic inhibit of nonsynchron-
ous dissolves; fade network color to net-

e B |
Jack R. Daniels (I}, Telemation repre-
sentative, tells Ed Elias, engineering
supervisor, WFIL-TV Philadelphia, about
the vertical interval switcher.

Dynair Electronics’ Bill Killion (r), ex-
plains the VS§-121B-RS remote con-
trolled video switcher-fader to Jay C.
Adrick, Cincinnati State University.
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Charles L. Scofield (1), keyz Williston,
N. D., examines a Scantlin Electronics
video titler-editor, shown by Lew
Dickey, Scantlin manager of equipment
sales.

Details of the General Electric video
switcher are pointed out to Wayne
Lovely (r), chief engineer of WEEK-TV
Peoria, Ill.,, by Vern Russell, GE dis-
trict sales manager (1) and Fred Eames,
GE projector engineer (c).

Harry Brown (l), vice president, Ap-
plied Electro Mechanics, describes the
VKA-1 keying amplifier used with color

Bruce Singleton (i), chief engineer WLCY-
Tv Largo-St. Petersburg, Fla., gets a
lesson on Vital Industries’ double effects
production switching system from Nu-
bar Donoyan, sales representative.

& 2 o \
Clare Hanawald (l), chief engineer,
KGW-TV Portland, Ore., watches as
Frank Gonzalez, marketing manager
for Data Memory Inc., demonstrates
Data Memory's new UDR/222C video-
disk.

burst generator to John Sherman, di-

rector of engineering, WCCO-AM-TV
Minneapolis-St. Paul.

K. Kiyohara (1), Shibaden Corp. of
America, shows Paul F. Godley Jr., con-
sulting engineer, Little Falls, N. J., an
integrated circuit module for video dis-
tribution amplifiers.

e w ~

Roy LelJeune (l), chief engineer, KATC-
TV Lafayette, La., checks out the
$50,000 Sarkes - Tarzian production
switche console he has bought with
Gordon Peters, firm's southwest regional
sales manager.

Ed Trompeter (l), president of Trom-
peter Electronics, demonstrates patch-
ing and switching panels and com-
ponents to Albert O. Louer, TV-radio
director, Colonial Williumsburg, Va.
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The

THE PHILIPS PC-70 - .- the prime time king of
color cameras ... serves on more live and taped studio

color shows, by far, than any other camera.

And it's a fantastic switch-hitter. If the PC-70 is a winner in
studio work, in the field it’s no contest. For major outdoor
news and sports events, the PC-70 consistently takes

the most valuable player award.

|
Why? Its unsurpassed color picture, faithful and sharp.
—1 There are over 700 Philips 3-Plumbicon® cameras in
use worldwide. A videoman’s dream. The cameraman’s
camera. Management’s assurance of the best, most
i ] I l

® Trademark for television camera tubes

reliable, and most economical performance.

When a better camera is built, Philips will build it.*
In the meantime, the PC-70 is the ticket.

*The Philips PC-100, announced at NAB ‘69, will be available early in 1970.




THE PHILIPS PCP-90 digitally controlled “Minicam’ takes
the field alongside the PC-70 as the most mobile and versatile
of portables. Operating wireless or on small, cost-reducing
triax, the 3-Plumbicon Minicam brings total flexibility to
broadcast-quality telecasting.

The PCP-90 is designed basically as a field camera. Controls
may be beamed from as far away as 30 miles. Signal processing
is done in the backpack. The Minicam produces a real-time
color-composite signal for direct broadcast. Or it can go into the
field with a portable recorder to tape interviews or other action—
totally unencumbered.

And here again, you have a star switch-hitter. Three new one-inch
Philips Plumbicon tubes perform to broadcast standards,
bringing the Minicam right into the studio.

Training camps for Minicam prototypes included crowded
conventions, major sports, the inauguration and other events.
Now it's ready to sign with you.

V PHILIPS BRO . i
PHILIPS

One Philips Parkway. Montvale. N.J. 07645 - 201, 391-1000

A NORTH AMERICAN PHILIPS COMPANY




R. H. Baulio (r), Cohu Electronics TV
product line manager, explains the new
TV switcher to Lawton Metcalfe, chief
engineer of wrvr(tv) Tampa, Fla.

Discussing the new RCA video cartridge
record-playback are Richard Lewis (1),
KTAR-AM-FM-TV Phoenix, Ariz., and
Barton Kreuzer, RCA vice president
and general manager of the commercial
electronics systems division.

John Nash (l), 3M technical service
manager describes the new No. 400
video tape to Slavko Permus, of the
Yugoslavia Broadcasting System.

plained by Memorex Corp’s vice presi-
dent-marketing Ed Seaman (r) to G. T.
Hernreich, (1), owner, and J. C. Robbs
(c), business manager, KAIT-TV Jones-
boro, Ark.

B
Westel's Alan Grace (r) explains to Lem
Schofield, general counsel for Corin-
thian stations, that the WRR-350 video-
tape recorder is designed specifically for
high-band color operation.
A Dl() DEV!(:‘FS, LA LS
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& T,
William L. Lyons (r), WMAL-TV Wash-
ington management trainee, ponders

Audio Devices’ Audiv brand video tape
held by Gerard Meyer, firm’s regional
sales manager.

International Video Corp’s IVC 825
color preview recorder is described by
William Birdsey (1), IVC sales promo-
tion engineer, to Max Duenas (c), chief
engineer, XEWT(TV) and Pablo Salazar
(r), video-tape supervisor, XETV(TV),
both Tijuana, Mexico.

work black burst with automatic in-
hibit; fade to monochrome, maintain
color burst or choose to drop color
burst; automatic sync and clamping on
all imputs for bounce-free switching of
video with varying luminance levels.
Ward Electronic Industries featured
its MCR semi-automated pre-set switch-
er Type TS-215 capable of handling
video, audio and machine sources.
Shown at the Zoomar booth was
Gardner Laboratory’s TV Colorgard
II, a companion to its first unit. The
new colorgard equipment includes si-
multaneous readout of the red, blue and
green primaries, a built-in luminance
scale, easily varied calibration, and a
remote sensing head that attaches to
the kinescope face, plus flexible pack-
aging. The core of the $2,000 basic
unit is an inexpensive, easily-replaced
memory module for color-calibrating
different monitors or receivers.

Video cartridge
wins applause

Innovation draws big
crowds; many new
tape developments

Actually, the most talked-about new
development at the NAB exhibits last
month was RCA’s introduction of the
first TV